88-9

WEKU.org
SR NPR Impact
Survey

WEKU Corporate & Community Support



Listener Survey

NPR/Public Radio Platforms Made a Financial Contribution
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Key Findings

 Listeners agree NPR is a trusted source of news that improves the quality
of their lives and is highly valued as a public service.

* Perceived quality of NPR coverage remains very high, especially for
topics most important to listeners — investigative coverage, federal 88:9
government, international news and the environment. WEKU-org

foR SRRL AN
 Among regular listeners, NPR continues to surpass competitors in
perceived coverage quality across nearly all topics.

* NPR coverage drives conversation as well as further research, advocacy
and action by listeners.



Listeners agree that NPR . . .

Makes a vital contribution to American society

Provides me with news and information | can trust
Enhances my understanding of domestic issues and politics
Enhances my understanding of world issues and politics
Improves the quality of my life

Puts a personal, human face on news events

Educates me about cultural perspectives different
from my own
Provides me with information that other media outlets
do not provide

Encourages me to reflect on myvalues and beliefs

Is independent and free from commercial influence

Inspires me to take amore active role in my community
and world
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How listeners rate the value of NPR

compared to other public services
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How listeners rate the importance
of NPR coverage, by topic

Investigative journalism 80%
State and Federal government
International news
Environment
Science
Healthcare 88-9
Criminal justice/policing WE KU.org
Education e
Disadvantaged communities
Cultural diversity
Technology innovation
Books 24%
Business 23%
Arts/entertainment 22%
Music 19%
Veterans 19%
Religion and belief 12%
Parenting 8%
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Listeners recall of topics covered by
NPR (on at least weekly basis)

*International news

*State and federal government
Business

*Science

*Environment
Arts/entertainment
*Healthcare

*Investigative journalism
Technology innovation
Cultural diversity

Criminal justice/policing
Disadvantaged communities
Music

Education

Books
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Religion and belief
Parenting
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Quality of NPR Coverage

m%810 m%5-7 m%0-4

International news 87%
State and federal government 85%
Science 82%
Investigative journalism 79%
Environment 76%
Healthcare 76%
Business 74% 889
Criminal justice/policing 72% WE KU.Org
Cultural diversity 69% ERSTERN KENTUCKY
Arts/entertainment 68%
Technology innovation 67%
Education 65%
Disadvantaged communities [
Books 59%
Music 59%
Veterans 48%
Religion and belief 45%
Parenting 33% ‘
0% 20% 40% 60% 80% 100%

Mean Score on 10-pt scale where 10=very high quality

Base: NPR listeners, n=575 *Topics considered most important



Where listeners get other news

m Every day m Atleastonce a week m Atleastonce a month m Less oftenthan once a month m Never

New York Times
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How listeners rate news quality

B NPR = NY Times m PBS mCNN mABCNews
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How listeners rate news quality

mNPR = NYTimes mPBS mCNN mABCNews
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NPR drives conversation

On average, how often do you discuss stories that you hear on NPR with family, friends, or
colleagues?
Less often
than once a

month, 3% Never, 0%

At least once a
month, 13%

Every day,
30% 889
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At least once
week, 55%



NPR drives social action

Social Actions Taken as a Result of Hearing or Reading NPR Content

Any Action

Talked with a friend/colleague/
family abouta story | heard

Did further research into a topic

Changed yourbehaviorin some other way
because of something you learned
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Shared or commented on an
NPR story viasocial media

Donated money to a cause

Voted in an election 72% agree that NPR
Contacted a public official in reference ”inspires me to take d
to alocal ornational political issue g g
more active role in my
community and world”

Became involved with a local or national political issue
Became involved with a charitable cause

Became involved with an environmental cause

0% 20% 40% 60% 80% 100% 120%



Social Actions by Age, Gender

Mean number social actions taken as a result of hearing or reading NPR content

B Male Female = Millennials (18-34) B Gen X (35-49) B Boomers (50-68)

7.0 4

6.0 - 5.8 5.7
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50 ~1

40 -

3.1

20 1

1.0 +

All Social Actions Advocacy Actions

e.g. donation, became involved with a cause,
contacted public official, changed behavior due to
environment concerns, etc.



NPR drives commercial action

Commercial Actions Taken as a Result of Hearing or Reading NPR Content
Any Commerical Action 97%
Visited a particular web site

Reador purchased a book
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Gathered more information about a company or product
Saw a movie
Purchased or downloaded music

Attended a performance, event or exhibit

Recommended a product or a service to others
Mean # = 5.2 actions
similar across age and

34% gender groups

Gathered more information about a foundation

Purchased a product or a service

Visited a particular destination

Shopped at a particular store or location

0% 20% 40% 60% 80% 100% 120%



Listeners
Trust NPR
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Listeners agree NPR is a trusted
source of news that improves

| the quality of their lives and is

highly valued as a public service



88-9

Why invest in public radio? WEKU

v P .org
FOR CENTRAL AND

* WEKU is a civic news organization, FASTERN KENTUCKY

distinguished by its public service mission and

commitment to being a trusted source of local As other local news outlets struggle, NPR
news affiliates are growing — anq quickly

N y "

* In the current environment, independent
journalism and fact-based reporting are more
important that ever.

* Your business or organization can reach our
market-leading audience while supporting
public radio for Central and Eastern Kentucky



Increase YOUR impact.
Become a WEKU
Sponsor!

For pricing and details, contact:

Jeanne Marie Hibberd, Director of
Corporate & Community Support

889
WE KU.O rg JeanneMarie.Hibberd@eku.edu
EASTERN KENTUCKY Cell 859.200.2785
weku.org/sponsor




