4/24/23, 11:33 AM

Print Survey

Grantee Information

[>] 1473

Grantee Name WISU-FM

City Jackson

State MS

licensee Type University

1.1 Employmient of Full-Tine Radio Employeass Sanig 0 4 11 N
Please enter the number of FULL-TIME RADIO employees in the grids below. ,
The first grid includes all female employees, the secand grid includes all male employees,
and the |ast grid includes all persons with disabilities.

1.1 Eniptoyment of Full-Time Fado Emgloye

Blajor Job Category / Hatve Yihite, Llore Than
Jobs Coda ! Hispamic Awcyisan AsiaiPacific HNon-thspanie One Race
Joint fmployee Females Femiiles Foinales Females Females

Cfficials - 1000
Managers - 2000
Professionals - 3000
Technicians - 4000
Sales Workers - 4500

Office and Clerical -
5108

Craftspersons {Skilled}
- 5200

Operatives (Semi-
Skilled) - 5300
Laborers {Lnskilied) -
5400

Service Warkers «
5500

Totak

1.1 Emptovment of Full-Tune Rodio Employ

Bafor Job Calagory 7
ol Code s

Joint Empieyed
Officials - 1000
Managers - 2000
Professionals - 2000
Technicians - 4000
Sazles Workers -~ 4500

Office and Clerical -
5100

Crafispersons {Skilled)
- 520G

duig

;f';ii?caz*. . While, Riore Tl
Amenican tispanic Roa-Hizpans Ome Raoe
Mzles Fralos RMates Fafes Teial
I ] i o
- — - —— S _I 1‘
) oy
) é °
t ] 70‘
. o S ; - o
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Qperalives (Semi. {
Skilled) - 5300 -

Laborers {Unskilled) - i
a0 Lo

Service Workars - i 0 B ' i
5500 S - e £ R |

Total

1.1 Employmant of Full-Time Radio Employees i waueslion 1.1 N

Hajor Job Category !
Job Cade s
deint Employce Persans with Disahiltics

Officials - 1000

Managers - 2000

Professionals - 3000
Technicians - 4000 gy
Sales Workers - 4500 i - ™
Office and Clerical - 5100
Craftspersans (Skilled) - 5200
Operatives {Semi-Skilled) - 5300
Laborers {Unskilled) - 5400
Service Workers - 5500

Total

1.1 Employmont of Full-Time Radio Employees

Please enter the gender and ethnicily of each
person with disabiiilies fisted above {e.g. 1 African American female).

1.7 fAajor Programming Dreision Makars repio G

Please report by gender and elhnic or racial group the headcount of fuii-time empioyees having respensibility for making
major programming decisions. Include the station general manager if appropriate. Major programming decisions inciuda
decisions about program acquisition and praduction, program develapment, on-air program scheduling, etc. This ilem should
resullin a double-caunting of some full-ime employees; emplayees having the raspensibility for making majer

programming decisions should be included in the counts for this tem and again,

by job category above, in the full-ime employee Cluestion 1.1.

2 Major Programming Decision Makers Juiars 1

Ot the full-time employees reported in Question 1.1, how many, including the station genaral manager,
have responsibility for making major programming decisions?

1.2 Major Progromaming Decision Makers

Adrican Mative Visite, More Than
Brapeican Hispanic Americaii i Hen-tispanic e Race

Female : 1,
Major R
Programming

Degiston

Makers

MaeMajor T - FRRREE : ; : RN 1

Programming o o !
Decision
Makers

.3 Employment of Peri-Time Radio Employeoy S g

1.3 VvV

Please enter the number of PART-TIME employeas in the grids below, The first grid
includes all female employees, the second grid inchudes all male emplayees,
andg the fast grid inciudes all persons with disabilities.

https:/fisis.cpb.org/Survey/Printing aspx?sabssas=2&secnum=1000
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1.3 Employiment of Part-Tinme Radio Employoes

Print Survey

Jumn ¥

o 1.3 W

Hative White, Hiore Than
Amrican AsiantPacific Non-Hispanic One Race
Fomales Females Fomates Femates Tetat

African
tajor Job Category / Amrorican Hispanic
Jdob Codn Fewmales Fomales
Officials - 1000 i
Managers - 2000

Professionats - 3060

Technicians - 4000 H T
Sales Workers - 4500 [ Por i " !
Gffice and Clerical - | o P o i o o
£100 b : e _ ! I H _ hei
Craftspersons (Skilled} | . i I I . i T
5 S i - i | - | i :
QOperalives (Semi- G DT T YT i T Y}
skilled) - 5300 o - . : L. M
Laborers {Unsidlled) - - T R Y T o ; o
5400 SR i ) ISSUUE B ]
Service Workers - O
5500 e e e R | N
Total g y e g T R . pe s 5 e ' e .i;
1.3 Employmoent of Part-Time Rada Employees Bumifts quattione 1.3 N

) Mative Fore Than
Slajor Job Cat i firperican AsiantPacific One Race
Jdeb Sode Fhates Hlates fales

Officials - 1000
Managers - 2000
Professionals - 3000
Technicians - 4000 o
Sales Workers. 4500 |0 T T

Office and Clerical - S T
5100 R

Craftspersans (Skilled)
- 5200 e

Operalives (Semi. A .
skilled) - 5300 e — e
Labarers (Unskited) - |~ T T,
5400 [ )
Service Workers - A A

S500 SRS S S
Total e

1.5 Empoyisent of Past-Vhime Radia Emiployoes
Major Job Catogony /

Jolr Sodn

Cificials - 1000

Managers - 2000

Prefessionals - 3000

Techniclans - 4000

Sales Workers - 4500

Office and Clerical - 5100

Craftspersons {Skilled) - 5200

htips:/fisis.cpb.org/Survey/Printing aspx?sabsgas=2& secnum= 000

13 VA

Porgans waih Dinabiities

0!

"

- A_Mi S u
T ]

3/13



4124123, 11:33 AM
Operalives (Semi-skilled) - 5300
Laborers (Unskilled} - 5400
Service Workars - 5500

Total

1.4 Part-Time Employment Jump o asestiza 1.4 N

Of all the part-time employees listed in Question 1.3, how many worked less than 15 hours per week and how many
worked 15 or more hours per week, but not full ime?

1.4 Part-Time Employment Jduep to queshon 1.4 N

Number working less than 15 hours per week i |

1.4 Pavt-Time Emplaynient Jwnip e uasion 1.4 N
MNumber warking 15 or more hours per week Ty
1.5 Full-Time Hiring Jomzto quastion 1.5 W

Enter the number of full-time employees in each calegory hired during the fiscal year,
(B0 netinclude intemal promotions, but do include employees who changed from part-time to full-time status during the fiscal year)

7.5 Ful-Time Hizing RITE R SR 1.5 W

Na full-time empleyees were hired (check here if applicable)

18 WV

1.5 Full-Tinre Hiring dawg

fajor Job Category £
Job Code

Officials - 1000

Rinerity Mate Fon-Minority Male Tcial

Managers - 2000

Professionals - 3000 | o ) - ; : T R i - ey SRR
Technicians « 4000 R : & : 0? S 3 - o
Sales Workers- 4500 | _ . ; PR Lo o
Office / Service i E e

Workers - 5100-5500 SO . o

Total Vj" ‘1. —

1.6 Fult-Time and Part-Time Job Opeonings

Enter the total number of full-time and parl-time openings that oceurred during the fiscat year, Insiude both vacancies in
Praviously filled positions and newly created pasilions, Incluge all positions that became available during the fiscal year,
regardless of whether they were filled during the year. If a job opening was filed during the year, include it regardless of
whether it was filled by ar internal or an externaf candidate. Do not include as job openings any positions created through

the promoticn of an employee who slays in essenlially the same job but has a different title (j.e. where there was ro vacancy or
newly created position to be fifed). if no full-time or partime job openings cccured, please enter zera.

1.6 Full-Time and Part-Time Job Dpenings BOTHISIR 1.6 W
MNumber of full-ime and part-time job openings S
1.7 Hiring Contractors 17 W

During the fiscal year, did you hire indepandent contractors 1o provide any of the following services?

1.7 Hiring Confracion

Sheck a et appty

Underwritling solicitation related activities
Direct Mail
Telemarketing

Ciher development aclivities

https:/fisis.cpb.org/Survey/Printing aspx ?sabssas=2 &secnum=1000
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4/24{23,11:33 AM
¢ egal services
Human Resource services
Accounting/Payrall -
Compuler operalions
Website design
Website content
Broadcasting engineering
Engineering
Program director activities

Nane of the above

Comments
Cuestion
No Comments for this seclion

2.1 Corporate Managoment

Chief Executive Officer

Chlef Oparations Officer - Jaint
Chied Financial Officer

Chief Financial Officer - Jeint

e

Chief Cigital Media Operations - Jaint

2.1 Corperste Management

Comment

i of Employons

C. 2e00;

Piease list the Other Job titles in this sub-category not listed above

2.2 Commupication and Promotions

ST L e st

Avg. Aanual Salary

85,000,

Communication and Public Relations, Chief - Joint

Head of Audience

Social Media Specialist / Manager - Joint

2.2 Communcation and Promotions

Please Fst the Other Job fitles in this sub-category not listed above

2.5 Frogramming and Produstions

Program

g Director

https:/fisis.cpb.org/Survey/Printing aspx?sabssas=2&secnum=1000
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4124123, 1:33 AM

Programming Director - Joint

Production, Chief - Joint

Execulive Producer

Executive Praducer - Joint

Producer

Managing Director, Audience Engagement - Jaint

2.0 Programmmpg and Prodoctions Jurip W guesbon 2.3 N

Piease list the Other Job littes in this sub-category not listed oove

Z:4 Developmeont and Fuadraicing

Auction Fundraising, Chief - Joint [ | 5 | i

2.4 Development ang Fundraising Juminto gquasunn 2.4 NS

Pigase list the Other Job litles in this sub-category not listed above

2.8 Underwrilting and Grant Soflicitation

Print Survey

6/13



4124123, 11:33 AM

Govemment Grants Solicitation, Chief - Joint

2.8 Undervritting and Grant Soilicitation Jump lasjesston. 25 N/

Please list the Qther Job tittes in this sub-category not listed above

2.6 Broadcast Engineering and Information chhzmlbgy

Facilities, Satellite and Tower Maintenance, Chief - Joint

Technical Operations, Chief

................... aTa it

Information Technalogy, Direstor - foint
Web Administrator/Web Master

Web Administrator/Web Master - Joint

2.6 Breadenst Engineering and tnformation Technology

Please list the Other Job fitles i this sub-category not listed above

2.7 Journalisis, Announsers. Broadaast and Traffic

News J Current Affairs Director o %

News f Cument Affairs Director - Joint

Music Cirector

Announcer / On-Air Tatent - Joint

Reponter

Reporter - Joint %- . . g o

Director of Conlinuity / Traffic - Joint

Z.7 dournatisis, Anncuncors, Broesdoast ang Trathc

https:/fisis.cpb.org/Survey/Printing aspx ?sabssas=2 &secnum=1000
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Please list the Gther Jeb titles in this sub-category not lisled zbove

2.3 Edcation and Communsity Engagement Jumpto quzsfion 28 N

: oo

Valunteer Cocrdinator - Joint E—

Events Coordinatar T r——y

Events Coardinator - Joint

Sectlon 2, Average Salary Totals [T e o0 f s 237,000 i 33

2.8 Feucation and Community Engagement Jump io qusston 2.8 N
Please {ist the Other Job titles in this sub-category not listed above

Commenls
Question Comment
No Comments for this section

3.1 Governing Board Method of Selection . Jump i quist

Enter the number of goveming board members (including the chairpersan and both vating and non-voting
ex-officio members) who are selected by the following methods:

3.1 Governing Baard Rlethod of Saivetion

Ex-Officio (Automatic membership because of another office held) H 1i

3.1 Coverning Beard Method of Selection

Appointed by govemment legislative body (inctuding school board) F
of other government official (e.9. govemnor) E

3 1 Soverning Board Method of Selection Ju

pemhen 31 NS
Elected by community/membership ’ i

o

8.4 Governing Board Metbod of Sclection Jump fo qUAShN 3,1 W
Ciner (please specify below) i T

3.1 Goveraing Board Method of Selecfion

3.1 Governing Beard Method of Selestion Jumis e gossban 3.4 N

Elected by board of directors itself (seif-perpetuating body) i 0

3.1 Geverning Board Method of Selection dug e qs

Total number of board members (Automatic total of the above)

3.2 Governing Board Members Jumin s g 32 N f
Please report the racial or ethnic group of the members of your goveming board by gender. Please also report the

number of governing board members with a disability.

3.2 Governing Board Bomberes duingi o g a2z v

For minarily group identification, please sefer fo “instructions and Definitions” in the Employment subsection,

3.2 Governing Board Membors

Kere Than

Agvican Anerican Mative Amorican ani f Pacific Wivite, Non-Mispanic G Rage Yoial
Eemale ; I v ey ey gy s
Soard . .. : . o Bt : L o
Members

hetps:/fisis.cpb.org/Survey/Printing .aspx ?sabssas=2 &secnum=1000 8/13
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Print Survey

Male " 3t T { T Y
BDard EE - L — —t
Members

i I W v i S S ) S S R <]
5.2 Governing Board ilembers Jusap to quattion 32 N

Number of Vacant Positions e ey

3.2 Governing Board Mambers

Total Number of Board Members (Total should egual the fotai reported in Question 3.1.)

3.2 Governing Board Members Jump s aurston 32 N

Number of Board Members with disabilities i ) OE
Comments

Question Commant

No Comments fer this section

4.1 Comsmunity Quircach Activities lampin quottion 41 NS

Did the grant recipient engage in any of the fallowing community outreach senvices, and, if so, did the outreach activily have a specific,
formal component designed to be of special service to either the educational community or minority and/or other diverse audiences?

4.1 Commumnity Qulreach Actvilies g i quatten 41 N
Yezifo

Produca public service announcemnts? Yes

Did the public service announcaments have a specific, formal component designed o be of special service to the educational Yes

community?

Did the public service announcements have & specific, formal component designed to be of special service 1o the mingrity Yes

community andfor diverse audiences?

Broadcast community activities information {e.g., community bulletin board, series highlighling local nonprofit agencies)? Yes

Did the community activities information broadeast have a specific, formal component designed to be of special service o the Yes

educational community?

Did the community activities information broadcast have a specific, formal compenent designed to be of special service to the Yes

minarity community and/or diverse audiences?

Produce/distribute informational materials based on locat or naticnal pragramming? Yes

0id the infarmational pregrarmming materials have a specific, formal component designed o be of special service to the Yes

educalional community?

Did the informational pregramming materials have a specific, format component designed to be of special service to the minonly  Yes

communily andler diverse audiences?

Host community evenls (e.g. benefit concerts, neighborhood festivals)? Yes

Did the community events have a specific, formal component designed to be of spacial service to the educational community? Yes

Cid the commurity events have a specific, formal component designed to be of special service to the minority community andfor ~ Yes

diverse audiences?

Provide locally created cantent for your owrn or another community-hased computer networkiweb site? Yes

Did the locally crealed web content have a specific, format component designed to be of special service to the educationat Yes

community?

Did the lezally created web content have a specific, farmal component designed to be of special service ta the minority Yes

community andfor diverse audiences?

Partner with olher community agencies or prganizations (e.g., local commerical TV station, Red Cross, Urban League, schoo! Yes

district)?

Did the partnership have a specific, fermal companent designed to be of special service to 1he educational community? Yes

Did the parnership have a specific, formal component designed {o be of special service to the minarily community ancfar diverse  Yes

audiences?

Comments
Qucstion Comment
No Comments for this section

.1 Radio Progranuming and Prodfuction

Instructions and Definiions:

https:/fisis.cpb.org/Survey/Printing aspx?sabssas=2&secnum=1000
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5.1 Radio Programming and Production

Jumin 10 Que

o 5.1 N

About haw many original hours of staticn program produgtion in each of the following categories did the grant recipient complete this year?
{For purposes of this survey, programming intended for national distibution is defined as all programming distributed or offered for

distribution to at least ape station oulside the grant recipients local markel.)

5.1 Radio Programming and Production

For Hational Distribulion
Music {announcer in studio playing principally 2 !'"W’W Y
sgquence of musical recerding) e

Ants and Cultural {(includes live or narrated

performances, interviews, and discussions, in the e e
form of extended coverage and broadcast lime

devole to artistic andfor cultural subject matter)

News and Public Affairs {inciudes regular f [
coverage of news events, such as that produced e
by a newsroom, and public issues-driven listener
participation, intefview and discusssion programs)

Documentary (inciudes highly produced longferm
stand alone or sedes of programs, principally
devoted to in-depth investigation, exploration, or
examination of a single or related mulliple subject
matter)

All Other (inl, sparts and religious — Do NOT T
inciude fundraising) [P 4

Total 0l

5.1 Radio Programnting and Production

Jump o gquzsticn 5.f W

For Lecal Distributionta ) Gther Total
N VS 2 B I P
S 17 B D W11
ooz | s

[ 1 52
[ e [ e

Jumip i quds

51 N

Out of all these heurs of station production during the year for about how many was a minority ethnic or racial group member in principal
charge of the production? (Minority ethnic or racial groups refer to: African-American, Hispanic, Native American and Aslan

American/Pacific Islander.)

5.1 Radio Prograrmming and Production
Approx Number of Original Program Hours

Commenls
Quesiion Commant

Mo Comments for this section

.1 Yelling Pubiic Radio’s Story

The purpose of this section is to give you an opportunity 1o tell us and your
communily about the aclivities you have engaged in lo address community
nieeds by outlining key services provided, and the local value and impact of
those services. Please repert on aclivities that occured in Fiscal Year 2022,
Responses may be shared with Cengress or the public. Grantees are reguired
to post a copy of this report {Section 6 only) to their website no later than ten
(10} days after the submission of the report to CPB. CPB recommends placing
the report in an "About” or similar section on your wehsite. This sectfon had
previously been optional. Response o this seclion of the SAS is aow
mandatory.

6.1 Telling Public Radin's Story

Juina b G

Jurin 4o Guasinn 8.1 WA

Joint licensee Grantees that have flted a 2022 Local
Content and Services Report as part of meeting the
requirement for TV CS$G funding may state they have
done so in the corresponding guestions helow, so
long as all of the questions below were addressed as
they relate to radlo operations in such repart, You
must Include the date the report was submitted to
CPB along with the TV Grantee ID under which it was
submitted.

Junan 1o qunsteen B N

1. Describe your overall goals and approach to address identified community issues, needs, and interests through your station's vital local
sapvites, such as mulliplatform Iong and short-form content, digital and in-persen engagement, education services, cormmunity information,
partnership support, and other activities, and audiences yau reached or new audiences you engaged.

WISU-FM, Jackson Stale Universily's Public Radio provides regular ongoing coverage of community issues through Josal news headlines

and fealure stories schaduled within our mostlistened parts of the daily schedules. Cur goal is to be an indispensable source of high gualily,
reliable information for our diverse communtity ©f listeners. Qur transmission system covers the enlire Jackson Metro area and in same areas
of the mefro WJSU is the only source of noncommercial news and information. In 2022, WJSU produced focal news and informaticn Monday-
Friday, inside Moming Edition from National Public Radio. We also provide a full schedule of locally hosted ard Jazz and freggae music and
which altracts an enthusiastic and loyal audience. The station idenlifies concemns ang needs through regular contact with a broad range of
educalional, pelitical, religious and community Ieaders. WISU has Besn very successiuf in ulifzing our website platform %o incroase capacity
for our digital workflow, making it easier for listeners to access the station’s programs from either their computers or mobile platfarms. Early
2022, WJSU was successful in placing its broadcast signal on smar speakers, giving listeners additional aptions to listen to the high-guality
programs we provide daily.

6.1 Telling Pubhc Radio’s Story emip o QueEsian B4 N

2, Deseribe key initiatives and the variety of pariners with whom you collaboraled, including other public media outlets, community nonprofits,
govemment agencies, educationa! institutions, the business community, teachers and parents, ete. This will ilustrate the many ways you're
connected across the community and engaged with other important arganizations in the area.

VVJSU seeks to address the diversity of its listening audience through #s local news covarage, diverse pragram schedue, and non-broadcast

https:/isis.cpb.org/Survey/Printing .aspxTsabssas=2&secnum=1000
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activilies. WJSLI malntains collaborative relationships with the Mississippi Jazz Foundation. Pan of that collaberalion inciudes the promotions
of the Foundalion's jazz events and their annual Night of Ardtistry.

6.1 Telling Public Radic’s Story ) lurp o quastion 6.1 N

3. What impact did your key initiatives and parinerships have in your commurity? Describe any known measurable impact, such as increased
awareness, leaming or understanding about particutar issues. Describe indicators of success, such as connecling pecple lo needed
resources or sirengthening conversational ties acwoss diverse neighborhoads. Did a partner see an increase in requests for related
resources? Please include direct feedback frem a pariner(s) or from a persen{s) served.

WJS{'s partnership with civic, business leaders and Jackson State University have helped us identify and teli stories about positive attibutes
of the Cily of Jackson, MS. The collaboration has nat only helped develop cantent for the station's newscast but has also helped foster
relationships between 1he station and the cily leaders heiped bofster and grow our prasence in,communities. WJSU listeners provide ongoing
featback about our programming and ils impact on the community. Comments like these are typical: 2 WJSU is my favarite station for Jazz
and Reggae that is delivered without an overwhelming amount of opinicn, yet still relatable ang friendly. 7 WJISL is my twice-daily connection
to the news, Jazz and cullural events of the world. Life in Jackson would be impossitie withaut it, 7 Thank you for everything that you da for
Jackson State University and the Jackson Metro area, Keep up the geod work! 7 1 listen and really love the Jazz section and also listen to
Reggae. 71 only wish you had more news coverage on issues that affects my life. ? What does WJSU mean to me? Your Jazz music program
has been my solace and camfort during these crazy and stressful times of finess and conflict, Thank yeu for that litlle ray of sunshine youfve
provided me.

6.1 Teling Public Radio's Story Bt questies B N

4, Please describe any efforts (e.g. programming, produclion, engagement activities) you have made lo invesligale and/or mest the reeds of
minority and other giverse audiences {including, but not limited to, new immigrants, people for whom English is a second tanguage and
illiterate adults) during Fiscal Year 2022, and any plans you have made fo meet the needs of these audiences during Fiscal Year 2023, If you
reguiarly broadcast in a language olher than English, please note the Janguage broadcast.

As a public station licensed to a Histerically Black Colleges and Universities (HBCLI), WISU pravides regular on-going coverage of stories of
special interest to minorities and other diverse audiences. 7 During the ongoing water criges in Jackson, MS, WJSU news coverage consisted
of daily reports on where Jackson residents could get drinking water and how {0 navigate protlems with the increasing dally watermain
breaks. WiSU believes that diversity of staff and students leads to diverse, relevant programming. Each semester, WJSU works with JSU's
Depariment of Journalism and Media studies lo provide students intems and practicums in the station, Buring 2022, WISU worked with 12
student intemsipracticums—all those students ware women or minosities. The students worked alongside the station’s professional staff and
produced news stories and even hosted jazz and urban altemative music. Qver the (ast year, WJSU staff has conlinued to add to the diversity
of voices heard on the station. This initiative to produce more local content has not enly added variely to our pregram schedule, but has also
promoted diversity by putting more intems, women, and people of coler an the air and en our website.

6.1 TeHing Fublic Radio's Story e 0 quasiens 6.1 NS

5, Please assess the impact that your CPB funding had an your abilily to serve your community. What were you able to de with your grant that
you wouldn't be able to do if you gidn't receive it?

CPB funding is crilical to WJSU's local mission: The WUSL staff is small compared to the average public radio stalion. While the station is
small, providing high quality and innovative programming is its top griority. Without CPB funding there is no way the station could provide
divers programs that our listeners have come to depend on every day. The funds from CPB enable us to cover news avents, partiner with
community organizations in promoting the arts, and training the next generation of broadcasters. CPB funding helps us leverage the support
of listeners and local companies extending our ability to produce high quality unique local programming. Without the support of CPB WJSU
would be unable to provide the current

Caomments
Cuestton Conunent
No Commants for this section

7.1 Journalists U 17 e 71 N
This seclion builds on the Census f Juumalists condusted by GPB in the summer of 2010. These posilions are the primary professioral
full-time, part-time or contract contribulors to local joumalism at your organization. The individuals in these positions will have had fraining
in the standards and praclices of facl-based news origination, verification, production and presentation. These are generally accepted tiles
for these positions but may nol match position descriptions at your organization exactly. Please do your best to account for each
prefassional journalist in your arganization. Please do not count student or volunteer journalists.

7.1 Journalists

Pari
Tise . Contract

Atrican- Hative-
Amorioan Higpanic American

Job Tisle

MNews Director

Agssistant News. |
Director S —

Managing Editor """ T e ey
Senlor Editor
Editor

Executive
Producer

Senior Praducer

Producer !

Anian]
Pacific

Whiie, Non-
FHapanic

71N

Gty
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Associate i ”[ T IR ] [ *; TTTTTTYOrTTT [ “‘g - i

Producer - S : N : - ! - -
e o s e e sy e g

ReportartProduear |~ Loy b b b

HostReporter |

Reporter i

Beat Reporter ]

Anchor/Reporter

AnchariHost i

Videographer |

Video Editor I N i
Cther positions i ) i o ol : ; . L i % i i
not already T o e o e e b e i o e e
accounted for

Total (URRUUN B A S R S N RS SN £ S SN S USSR N . S ) )
Commenls

Quesiion Comment

o Comments for this section

3.1 Which Content Managomaat System {CMS) is your station using? Juenp o QUTESEGn,

CMS is a platform that facilitates creating, editing, organizing, publishing web and mabile content.

8.1 Which Content Management System (CMS) is your station using? Juimp e uethnh. B4 N

Check al that apply
Grove

Bento
WordPress
Drupal

Arc

Nene

£.1 Wisich Content Management System (CMASHis your station using? s B N
Other
22 Which Cuostomer Refationclip Managerment (GRIM) Systent 16 your stalinn using? furpto queslion B2 W

CRM is a pfatform for planning and tracking direct marketing and fundraising programs and lead campaigns; managing ard tracking
communications with prospactive and current donorsimembers; and serves as a database for storing user, donor and/or member data to
build profiles.

8 7 Which Customer Relationship ¥anagement {CRAN) System is yvour stabion using? dusinn to Q)

Chaeck alf that apphy
CcCP

Salesforce
Blackbaud
Car! Bloom
Roi Solutions
Hubspot

Adobe
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SAP

None

5.2 Which Gusionier Relationsip Management (CRM) Systam s vour station using 7 Jormp i quosten. 82 N\
Other

3.3 Which Email Service Provider (ESP) is your statfon using¥ : JURB D quEstkon 8.3 N

ESP is a platform that provides services and templates for developing, launching, tracking email campaigns and emall marketing activities.

8.3 Which Ematl Service Provider {ESP) is youwr station using? Juinfi G question. 8.3 N

Cheekalithat 2

Mailchimp
Hubspol

Constant Contact

GoDadgy

None

8.3 Which Email Service Provider (EEP) is your station using? Jusnp 1 npeshy

QOtlher

2.4 Which Markeling Autcmation Platform is vour station using? Jurp t quesicn B4 N

Markeling Automation Platform is a platform fo automate marketing actiens or tasks, streamline marketing workflows, and measure ihe
outcomes of markeling campaigns. These tools provide a central marketing database for aill marketing information and interactions, create
segmented, personalized, and timely marketing experiences for donors and members. They also provide automation fealures across
multiple aspects of marketing including email, secial media, lead generation, direct mail, digital adverdising, and mare.

5.4 Which flarketing Automation Plitfora is your siation using? RO

oanesion 84 N
Check at st apply
Mallchimp Marketing Piatform

Hubspat Marketing Hub
Active Campaign
Adcbe

Plano.io

None

&4 Which Marketing Automation Platfarm is your stalicn using? TS 10

Other

Camments
Cmestion Commizat
No Comments for this section
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