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Human Security for All
Since 1967, CES has featured incredible new technol-
ogies and dozens of new tech categories. But it’s not ev-
ery year that the show introduces entirely new awards. 
For CES 2023, we awarded “Human Security for All” 
(HS4A) honors for seven products that help make our 
world a better place. Part of the annual CES Innova-
tion Awards competition, which honors outstanding 
design and engineering in consumer technology prod-
ucts, the HS4A Awards also reflect our partnership 
with the United Nations to spotlight technologies that 
protect and advance human rights.

Don’t miss ACWA Robotics’ Clean Water Path-
finder, a breakthrough tool for water conservation 
using autonomous robots to help cities build digital 
twins and manage water infrastructure. That could 
save some of the more than 30 billion cubic meters of 
water lost by utilities each year—enough to fill 13 mil-
lion Olympic swimming pools. Uvera is on a mission 
to reduce food waste by 50%, with its Aurora smart 
AIoT device capable of nearly doubling the shelf life 
of the fresh foods in your fridge. And Mbran Filtra 
was recognized for creating the world’s lowest carbon 
emission water filter, producing clean, drinkable water 
anytime and anywhere.

It’s no surprise that many of our HS4A award 
winners also support more sustainable living—an-
other key theme of CES. Across the show f loor, 
you’ll see brands displaying amazing innovations in 
sustainability, eco-design and energy savings. That 
includes portable wind and solar power generators, 
smart home devices and a range of products that are 
making the motors that power our cars, boats and 
planes smaller and more efficient. At CES, advanced 
robotics are changing the sustainability game, like 
WasteShark’s autonomous marine robots, designed 
to remove marine waste and biomass. And don’t 

miss Nemo’s Garden, a showcase from Siemens of 
the digital twin technology helping underwater ag-
riculture to scale.

Sustainability as a theme will carry over to our con-
ference programming, where we’ll host conversations 
on renewable tech, the innovations behind sustainable 
consumer technologies, how low-power IoT can pro-
tect our planet and more. You can also catch conver-
sations on the future of our planet at the Innovation 
Policy Summit, a series of conversations with leading 
policymakers. This year, we’re welcoming our largest-
ever Congressional delegation to CES, reflecting the 
growing prominence of the tech sector to our society 
and our world. 

You’ll also see incredible innovations and unique so-
lutions in Eureka Park, featuring over 1000 startups 
from around the globe—including France, the Neth-
erlands, Ukraine, South Korea and Japan, as well as 
a new delegation of startups from Africa, led by the 
Democratic Republic of the Congo. If you’re hoping 
to spot the next world-changing technology, there’s no 
better place to be than Eureka Park!

Before CES wraps up tomorrow, I hope you wan-
der the show floor. From new wearables in our digi-
tal health exhibits, to robotics assisting the mobility 
impaired, to food technology that’s revolutionizing the 
way we eat, the innovations on display are transform-
ing our world. If you want a shortcut to the most in-
credible innovations available on the show floor, check 
out our Best of Innovation award winners in the Ve-
netian, selected for CES 2023 from a record number 
of applicants. But don’t worry if you miss something: 
exhibitor booths, keynotes and more than 50 confer-
ence sessions will be available to explore and re-watch 
on-demand via the CES digital platform through the 
end of February. 

Mercedes-Benz USA @
MercedesBenzUSA
Mercedes-Benz is 
in Las Vegas for 
CES 2023! We are 
excited to present 
several innovative 
technologies that will 
enrich the lives of our 
customers under the 
theme ‘Tech to Desire’. 
Follow us to stay connected on all the latest 
news at #MBCES2023.

George Palikaras @palikaras
Talking to the legend Mr Mario Andretti at 
#CES2023 about @Metamaterialtec’s 
nanocomposites and how we can push the 
boundaries of performance, safety and 
#innovation in EV and Motorsports was 
one of my personal highlights this 
week! What an absolute legend! 
#GoBeyond

Paramount Advertising @
paramount_ads
Great panel at 
#CES2023 with 
John Halley, Kari 
Marshall, and Jeff 
Green moderated by 
@Variety’s Andrew 
Wallenstein where 
they discussed the 
#streaming and 
CTV opportunity, identity in a post-cookie 
environment, measurement and more.

TRENDING NOW 

ON TWITTER

➧
VISIT WWW.TWITTER.COM/CES FOR 
MORE TWEETS FROM THE SHOW

WELCOME TO CES 2023

Kinsey Fabrizio
Senior Vice President, 
Membership, Sales, and Marketing
Consumer Technology Association 
(CTA)™

John Kelley
Vice President, CES and Acting 
Show Director
Consumer Technology Association 
(CTA)™

Gary Shapiro
President and CEO
Consumer Technology Association 
(CTA)™

BY KINSEY FABRIZIO, SVP, MEMBERSHIP, SALES, AND 
MARKETING, JOHN KELLEY, VP, CES AND ACTING SHOW 
DIRECTOR, GARY SHAPIRO, PRESIDENT AND CEO 
CONSUMER TECHNOLOGY ASSOCIATION (CTA)™
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WHAT YOU MUST SEE TODAY!
HIGHLIGHTS FROM CES 2022

Stellantis Reveals 
Dodge Ram and 
Peugeot Concept 
EVs

26

CONCEPT CARS

HEALTH & FITNESS

SATURDAY 
CONFERENCE HIGHLIGHTS

WORKING TOWARDS A 
CIRCULAR ECONOMY FOR 
CRITICAL MINERALS, 
ELECTRONICS AND 
BATTERIES

HOW TO BUILD A BILLION 
DOLLAR NETWORK

AUTONOMOUS 
CHALLENGE @ CES

During this interactive session, attendees 
will learn about EPA’s efforts to strength-
en the nation’s critical mineral supply 
chain through their electronics recycling 
strategy and batteries initiatives under the 
Infrastructure Investment and Jobs Act 
(IIJA) and have the opportunity to share 
their work with EPA.

Join Omi Bell, CEO of Black Girl Ventures, 
for a curated discussion on building 
your network as a part of building your 
business. Access to financial capital has 
been a major topic of conversation over 
the last few years with women receiving 
less than 3 percent of venture capital 
funding. Black Girl Ventures focuses on 
access to financial and social capital with 
the understanding that all capital comes 
from who you know and who knows you. 
We will unpack the journey of our panelist 
and how they have gained access to new 
networks in order to grow their business.

The Indy Autonomous Challenge (IAC) 
returns with the Autonomous Challenge 
@ CES. Take part in the thrill of this head-
to-head autonomous racing competition: 
Nine fully autonomous racecars roaring at 
speeds of more than 190 mph, vroom! 
Transportation will be available between 
the Las Vegas Convention Center (LVCC) 
and the Las Vegas Motor Speedway on a 
first-come, first-served basis. 
There is also rideshare pickup/drop 
off, as well as free parking onsite at the 
Speedway.

9:00 AM - 9:40 AM
Location: LVCC W219

3:00 PM - 3:40 PM
Location: Venetian Expo Startup Stage

1:00 PM - 3:00 PM
Location: Motor Speedway

Digital Health’s Continued 
Relevance in Personal Electronics 
The global pandemic accelerated consumer awareness of 
the benefits of digital health tracking. As such, the demand 
for products and services within this space has grown.

38

VP/MARKET EXPERT, AV/CONSUMER 

ELECTRONICS, EDUCATION & PRO AUDIO: 

Adam Goldstein, adam.goldstein@futurenet.

com

AD SALES: John Casey, Janis Crowley,  

Zahra Majma, Debbie Rosenthal, Andi 

Tureson, Kyle Walkenhorst

VP/CONTENT CREATION: Anthony Savona, 

anthony.savona@futurenet.com

CONTENT MANAGER: David McGee,  

david.mcgee@futurenet.com

SENIOR EDITOR: Grant Morgan,  

grant.morgan@futurenet.com

CONTRIBUTORS: Wayne Cavadi,  

Rasika D’souza, Simon Forrest,  

John Sciacca, Stewart Wolpin,  

SHOW PHOTOGRAPHERS: Brian Janis, 

Mark Reinertson, John Staley

GROUP ART DIRECTOR: Nicole Cobban,  

nicole.cobban@futurenet.com

PRODUCTION MANAGERS:  

Heather Tatrow, heather.tatrow@futurenet.com

Nicole Schilling, nicole.schilling@futurenet.com

FUTURE US, INC. 

130 W. 42nd St., 7th Floor

New York NY 10036

SENIOR VICE PRESIDENT GROUP  

Elizabeth Deeming

CHIEF REVENUE OFFICER, B2B Walt Phillips

VICE PRESIDENT, B2B TECH GROUP 

Carmel King

VICE PRESIDENT, SALES, B2B TECH 

GROUP Adam Goldstein

HEAD OF PRODUCTION US & UK  

Mark Constance

HEAD OF DESIGN Rodney Dive

THE OFFICIAL

DAILY

CES23_D3_live.indd   6CES23_D3_live.indd   6 1/6/23   4:15 PM1/6/23   4:15 PM

mailto:anthony.savona@futurenet.com
mailto:david.mcgee@futurenet.com
mailto:grant.morgan@futurenet.com
mailto:nicole.cobban@futurenet.com
mailto:heather.tatrow@futurenet.com
mailto:nicole.schilling@futurenet.com


Day3.indd   11Day3.indd   11 12/6/22   2:22 PM12/6/22   2:22 PM



CES.TECH #CES2023

8 | CES 2023 DAILY | JANUARY 5-8, 2023

PITCH COMPETITION On Thursday and Friday at CES 2023, the Extreme Tech Challenge (XTC) Startup Competition was held 
in the LVCC Grand Lobby. There, finalists in Digital Health, FinTech, Sustainable SmartCities and Web 3 went head-to-head to take first 
prize in a startup pitch competition. Digital Health and FinTech competitions were held Thursday, with Sustainable Smart Cities and Web 3 
taking place Friday. Shown here is the Web 3 winner — echo3D.

Left: Linda Jackson, Peugeot; right: Carlos Tavares (left), Stellantis, and Mike Koval, Ram Brand

Stellantis Reveals Dodge Ram and Peugeot Concept EVs
BY GRANT MORGAN
If you love concept cars, CES is the place for you. Car-
los Tavares, Stellantis CEO, whetted the appetites of 
car lovers by rolling out two stunning concept EVs 
during his CES 2023 keynote on Thursday afternoon 
in Las Vegas.

“Innovation is fast and furious at Stellantis, and fresh 
ideas are coming to us at speeds we have not seen in the 
past,” said Tavares. “Customers want simplicity. We 
know there’s too much friction between our customers 
and the tech in cars today. We are pushing toward more 
simple, intuitive ergonomics where customers will com-
plete all tasks with one glance and one click.”

Stellantis’s focus on enabling human connections 
while maintaining access to clean, safe and affordable 

mobility is the top priority as the company pushes into 
the future of EVs and software. “We want to improve 
how people move, socialize, shop and entertain them-
selves,” added Tavares. “Working side-by-side with our 
partners to provide freedom of mobility, we will suc-
ceed—thanks to our uniqueness.”

Tavares also affirmed the company’s bold commit-
ment to be the first in their sector to achieve carbon 
net zero emissions by 2038 by executing their “Dare 
Forward” plan, a blueprint for providing cutting-edge, 
cleaner possibilities.

The first concept car to grace the stage, the Peugeot 
Inception Concept, offered smooth curves that were 
accentuated with sharp angles in the rear and showed 
what automated luxury driving could be.

“The world is better with allure,” said Linda Jack-
son, CEO of Peugeot. “And that means a future that 
is attractive, tech-forward and always human-centric. 
More than a concept, Inception is, like its name sug-
gests, the start of something new—of something big. 
The start of our next generation of electric Peugeots 
hitting the road in 2026.”

Mike Koval, Ram Brand CEO, introduced the Ram 
1500 Revolution battery-electric pickup truck concept—
an EV vehicle that gives truck fans a vision of what Ram’s 
production model could offer when it launches in 2024. 
Some of the standout features include removable third-
row jump seats, an electro-chromatic glass roof that has 
adjustable levels of opaqueness and the ability to haul 
materials inside the truck up to 18 feet in length with the 
tailgate closed. The Ram Revolution takes a bold step 
forward into the somewhat crowded arena of EV trucks 
to come over the next few years.

“In an era where more work is being performed be-
yond the confines of a conventional office, the RAM 
Revolution is a corner office that rolls quietly onto the 
job site,” said Koval.

CORRECTION
Due to a typo on page 42 of today’s edition of the 
CES Daily, the name of the uThrone Massage Chair 
manufacturer was misrepresented in the text. The 
correct name is OSIM. Also, the photo accompanying the 
OSIM item depicts OSIM’s uLove3 Well-Being Chair.
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LeVar Burton, ‘LeVar Burton Reads’

Hear, Hear: The 
Evolution of the 
Podcasting
BY WAYNE CAVADI
Podcasting has come a long way in such a short time. 
What started as a hobby with two hosts and a micro-
phone is a big-time business that is transforming the 
media landscape and providing new opportunities for 
marketing and revenue.

Kelli Hurley, VP global head of revenue partner-
ships, Sirius XM, hosted the C Space Storytellers 
panel “SXM Media: The Evolution of the Podcast In-
dustry.” Hurley was joined by LeVar Burton, host, Le-
Var Burton Reads, SXM Media; Natrian Maxwell, 
GM Emerging Markets, The Trade Desk; and Sarah 
Stringer, EVP, head of U.S. media partnerships, dent-
su, to discuss just how we got here and where we are 
heading in both the podcast and marketing space.

A big factor between advertisers and podcasters is 
trust. For Burton, he’s very particular in who advertis-
es and he feels they should be aligned with his values of 
diversity, empathy and community. Both Maxwell and 
Stringer agree, with Maxwell saying that building that 
trust between content creators and brands will accel-
erate the adoption of advertisers in the podcast realm.

Stringer sees a day when data points will help pod-
casts enable more immersive storytelling with its au-
dience. Maxwell concurred but stressed the impor-
tance of trust in that trifecta of relationship between 
creator, listener and marketer. “Prior to 2020, I don’t 
think people were in tune to podcasting,” said Max-
well. “But then they were forced to find new outlets 
of entertainment. And with podcasting, you can have 
[multiple] seasons and continue to engage your audi-
ence and build a relationship together.”

One thing is clear. Podcasting will continue to grow, 
and for Burton, there is nothing wrong with that. “We 
are in a screen-driven society and any way we can give 
them another way to use their brain, it’s a good day.”

Great Minds: Nasdaq Chief 
Friedman Advocates for Tech-
Driven 21st Century Economy
BY STEWART WOLPIN
CTA CEO and president Gary Shapiro sat down 
with Nasdaq president and CEO, Adena T. Fried-
man, in the “Great Minds: The Future of the 21st 
Century Economy” session. Friedman expound-
ed on how technology advancements in modern 
market infrastructure will impact the 21st centu-
ry economy. Here is a brief edited portion of their 
conversation.

SHAPIRO: You have a lot of conversations with 
CEOs and clients all around the globe. What do 
you think are the most critical areas, opportu-
nities or challenges that leaders are most con-
cerned with?

FRIEDMAN: When I talk to CEOs, there 
are three key areas they’re really focused on. The 
first is the geopolitical landscape and how that’s 
changing supply chain management—nearshor-
ing, regionalization of the economy and what 
kind of technologies need to be brought to bear 
to get to be more modern in managing their sup-
ply chains. I think COVID laid bare some real 
concerns there. The second is on digital transfor-
mation. As you know, every company is trying 
to figure out how to become more efficient, more 
tech savvy, so that they can grow more effectively 
with technology, as opposed to just having people 
be the growth engine. Then the third is on peo-
ple and talent, the need for a lot more tech talent, 
and the fact that, generally speaking, we just don’t 
have enough workers for the needs of the compa-
nies right now.

SHAPIRO: Do you think there is going to be se-
riously more nearshoring and more dual source?

FRIEDMAN: I do, yeah. I think every company 
that is a major manufacturer that has a global sup-
ply chain is rethinking their supply chain. Chang-
ing your supply chains is a very time- and cost-in-
tensive activity. You can do it successfully over a 
long period of time—those tend to be like 20-year 
decisions, not five-year decisions. You’re hearing a 
lot of lot of decisions have been made and activity 
is starting, but it’ll probably be another five to seven 
years before you see real change there.

SHAPIRO: You mentioned hiring, which clear-
ly affects everyone. Do you sense it has changed 
more recently, or is it softening a little?

FRIEDMAN: There’s something the industry’s 
calling the “birth dearth” that’s coming. Because of 
the credit crisis, people had fewer children. If you 
think about how many people are going to be grad-
uating from high school in 2026 to 2028, there’s 
like a 7 to 20 percent reduction in high school grad-
uates in that period of time. That is very concerning 
to companies that have a high reliance on people. 
Therefore, that digital transformation is really im-
portant; to use new technologies, to use AI, to use 
modern tech in order to avoid the need for massive 
amounts of hiring in a period of time where, at least 
in the U.S., we don’t have as many workers coming 
into the workforce. That is an underpinning of a lot 
of company decisions to keep investing in tech, even 
if the economy is not perfect right now.

CTA CEO and president Gary Shapiro (left) with Nasdaq president and CEO, Adena T. Friedman 
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When Audio-Technica decided to bring back the Sound Burger portable turntable this past November –

four decades after its original debut – to commemorate the company’s 60th anniversary, it never 

imagined the overwhelming response the release would generate. That limited-edition retro red Sound 

Burger sold out in a matter of days worldwide – faster than anyone anticipated. But have no fear, a 

Sound Burger will return to the menu in spring 2023! 

/ The Sound Burger  

Hungry for More?

audio-technica.com
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Samsung 
Stresses 
Sustainability, 
Smarter Home, 
Security
BY STEWART WOLPIN
Samsung used its “Bringing Calm to Our Con-
nected World” event at CES 2023 to focus on how 
the company is stressing sustainability and how its 
SmartThings smarter products can make a smart 
home smarter. 

Inhee Chung, VP of Samsung’ s Corporate Sus-
tainability Center, detailed the company’s own targets 
for net zero energy use—its Device eXperience divi-
sion will transition to 100 percent renewable energy by 
2027 with a target to reach net zero carbon emissions 
by 2030—and the use of recycled materials, especial-
ly reducing and reusing ocean and microplastic in its 

products, all in service to helping achieve the net zero 
home, what Chung called “everyday sustainability.”

“I see innovation as a catalyst to a more sustain-
able future. That means technology that lowers carbon 
emissions, products that reduce their environmental 

impact and partnerships that bring about meaning-
ful change,” Chung told the crowd. “Our most popu-
lar products are now some of our most sustainable.”

EPA representative James Kwon noted that Sam-
sung’s Connected Home Experience is the first mass 
market smart home energy management system to 
earn Energy Star certification.

To help reduce microplastics, Samsung announced 
a new washing machine filter, available in the U.S. this 
year, that will reduce microfiber pollution by 54 percent.

On the connectivity side, Samsung’s EVP head of 
SmartThings, Jaeyeon Jung, introduced a new small-
er SmartThings Station hub with built-in Qi wireless 
charging that includes a button to program and trigger 
routines. Jung also explained how the “game-changing” 
Matter compatibility standard makes the SmartTh-
ings Station smarter, and how the smart home is “all 
about interoperability, so your smart home just works.”  

Jung also announced a partnership with Philips and 
its Hue smart lighting system. Via a Samsung smart 
TV app download, Philips Hue lights will be able to 
sync with any content on the latest Samsung smart 
TVs, bringing immersive “ambient” surround lighting 
while watching TV.

Samsung also unveiled the new Knox Matrix to 
create a securer smart home. Based on the compa-
ny’s Knox smartphone security platform, Knox Ma-
trix is a “defense-grade” security platform that turns a 
smart home into a smart shield. Knox Matrix enables 
two critical features: credential sync, which helps se-
cure your information when moving data from device 
to device, and trust chain, which enables connected de-
vices to monitor each other for security threats if at-
tacked. Knox Matrix also will let users know if a smart 
home system is attacked and what actions were taken 
to block the attack.

Jaeyeon Jung, Samsun

CES23_D3_live.indd   12CES23_D3_live.indd   12 1/6/23   4:17 PM1/6/23   4:17 PM

kandaovr.com


“Safe autonomous driving?
  Together we can make it happen.”

Together with you, we are advancing autonomous driving with our holistic mindset and solutions 
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Omar, Product Manager at dSPACE
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HD Hyundai Discovering New 
Frontiers Under the Sea
BY WAYNE CAVADI
HD Hyundai comes to CES 2023 with hopes of a 
more efficient, ecofriendly, sustainable and enjoyable 
world. With a focus on ocean mobility, life, energy and 
its innovative OceanWise solution, HD Hyundai is re-
thinking ocean transformation for a greener future. 

With partners like GE and Palantir Technologies, 
HD Hyundai is showcasing digital and engineering 
innovations to find renewable energy in the new blue 
frontier looking seaward to pioneer a new age of dis-
covery.  

“As a future builder, HD Hyundai will take the 
lead in driving a historic expansion of human territory 
and sustainable growth for future generations through 
a paradigm shift with Ocean Transformation,” said 
Kisun Chung, president and CEO of HD Hyundai.

HD Hyundai’s Ocean Transformation approach 
looks at mobility and energy on the seas, making un-
manned traveled not only ecofriendly, but freeing up 
valuable dollars and supply chain issues. With inno-

vations like its Hi-GAS+—a CES 2023 Innovation 
honoree—ships can be powered by 100 percent car-
bon-free energy, like hydrogen and ammonia, in the 
not-so-distant future. The OceanWise platform con-
nects smart ships for sustainable transportation, en-
abling autonomous navigation for not only shipping 
fleets, but now recreational boats with its smart sea lei-
sure platform. 

With OceanWise and ISS 2.0, ships can smart 
route plan, economizing the route, not only autono-
mously navigating the ships, but also every detail. The 
new ISS 2.0 automatically assess issues to minimize 
disruptions, provides alerts (smoke or weather, for ex-
ample) and enables preventative maintenance by spot-
ting problems and fixing them. The goal will minimize 
downtime, costs and shipping delays.

Also of interest was HD Hyundai’s goal to expand 
maritime leisure experiences for anyone that loves 
boating. Carl Johansson VP of Avikus, an HD Hyun-
dai autonomous navigation company, introduced The 

NeuBoat, enabling features like autodocking, simpli-
fying monitoring and control. On The NeuBoat, trav-
elers can find the perfect fishing spot or find the best 
sunset place for a romantic date with apps designed to 
let people sit back and experience the pure joy of be-
ing on a boat.

Kisun Chung, HD Hyundai
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BLAUPUNKT Enters North American 
Markets Through Licensing

Establishing a brand on the North American market can be incredibly difficult, especially 
if you don’t have the resources to do so. 

Without a strong brand presence, it’s nearly impossible to break into top-tier retail-
ers and make a name for yourself in today’s competitive market. Even if you have the best 
products in the world, retailers may not give you a chance because you don’t have the 
clout that they’re looking for.

The BLAUPUNKT brand is known around the world for providing quality products in a 
variety of categories. Recently, BLAUPUNKT has opened their licensing program to North 
America, allowing manufacturers to get their products branded with the BLAUPUNKT 
trademark that was founded in 1924 in Germany.

This opens up vast potential for brands that may have been unable to break into top-ti-
er retailers due to a lack of brand power or consumer recognition.

BLAUPUNKT’s licensing program provides manufacturers with access to markets that 
were previously out of reach. The brand has been integral in helping nearly 50 licensees 
gain entry into various categories such as Consumer Electronics, Appliances, Automotive, 
Renewable Energy, E-mobility, and many more.

BLAUPUNKT’s Brand Community is a great success among our licensees, over 80% 
choose to renew or extend their contracts. Members enjoy the advantages associated 
with being part of this trademark-driven and well-managed community for extended pe-
riods of time.

New licensees can take advantage of an extensive marketing package worth nearly 
$10,000 USD to get their BLAUPUNKT business off the ground quickly and with little has-
sle. A dedicated team will set up social media channels as well create stunning gift boxes 
designs - all that is required is content! Furthermore, we establish a special highlight show-
casing your products on Blaupunkt.com. Plus we offer a 20% discount when exhibiting at 
any international BLAUPUNKT trade show.

In addition to providing access to new markets and retailers, licensing with BLAU-
PUNKT comes with a number of additional benefits. These include improved marketing 
visibility through the utilization of the company’s established trademarks and logos; glob-

al support from other licensees of the BLAUPUNKT Global Brand Community who are 
experts in specific product segments; access to technology licensing; increased credibil-
ity; improved customer loyalty; access to top-notch suppliers; reduced risk when entering 
new markets; and much more.

BLAUPUNKT’s decision to open its licensing program up in North America is an excit-
ing development for manufacturers who wish to break into top-tier retailers without sac-
rificing quality or reputation. By leveraging the BLAUPUNKT brand name and its asso-
ciated trademarks and logos, these companies can gain access to markets that would 
otherwise be inaccessible.

BLAUPUNKT has already had success on the North American market with their line 
of E-bikes and automotive products, which have been positively received by customers in 
both Canada and the USA.

Established in 1924, BLAUPUNKT has continuously provided automotive and consum-
er electronics to international markets for nearly a century. In the 80’s  and 90’s their icon-
ic car stereos became well-known among German vehicle brands across America. From 
2009 onwards, through carefully selected partners who have acquired licensing rights, 
the brand is gaining more momentum than ever before. Continuing its legacy of quality 
craftsmanship dating back to when each product was engraved with its signature blue dot 
that indicated they had passed a strict quality control inspection.

Explore the BLAUPUNKT brand licensing opportunities and make connections with 
the management of both BLAUPUNKT as well as their licensee Technofashion. Unveil 
a wealth of potential partnerships by exploring their new line-up at booth 15943 LVCC, 
Central Hall!

ADVERTORIAL
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Left: LG global CEO William Cho; right: the LG Signature OLED M TV

Living the Good Life With LG
BY ANTHONY SAVONA
“Life’s Good” is more than just LG’s slogan—the com-
pany, as evidenced by Wednesday’s press conference 
led by global CEO William Cho, also uses the phrase 
as the inspiration behind its product development. 
“Over the past three years, difficult times have allowed 
us to reaffirm the belief that the answer is always with 
our customers—our innovations start and end with 
them,” said Cho. “Life’s good is an earnest promise to 
our customers to live a better life.”

Some of the ways LG is making good on that prom-
ise is with its Life’s Good Award, which highlights ideas 
that make life better for people and the planet. There 
were 334 teams from 61 nations that entered the com-
petition, and Cho announced the four finalists here: So-
lutum, dot, Day1lab, and NONA Technologies.

Of course, LG has been working to improve its own 

sustainability, with a vow to use 600,000 tons of recy-
cled plastics and recycle 8 million tons of ewaste by 2030. 

In terms of new tech for its customers, LG unveiled 
its 97-inch LG Signature OLED M (model M3), the 
world’s first consumer TV with Zero Connect tech-
nology, which is a wireless solution capable of real-
time video and audio transmission at up to 4K 120 
Hz. LG’s wireless 4K OLED is the recipient of CES 
2023 Innovation Awards in two categories. 

In continuing the celebration of OLED’s 10th an-
niversary, LG also unveiled a transparent OLED 
(OLED T) that allows users to see through the screen 
when it is not in use or using the effect to create images 
such as a virtual aquarium or a rain scene. 

On the home appliance front, LG announced the 
global launch of its LG ThinQ UP upgradeable devic-
es, including refrigerators, washers, dryers, oven rang-

es and dishwashers. Able to adapt to the unique needs 
and changing lifestyles of each customer, LG’s upgrad-
able appliances enable users to enjoy new features and 
functions. 

LG ThinQ UP appliances can incorporate new fea-
tures throughout their life—providing more value to 
users over time. LG will continuously develop software 
updates and hardware add-ons, delivering specialized 
options and new conveniences based on the usage pat-
terns and suggestions of ThinQ UP appliance owners.

Cho summed up the company’s accomplishments 
and product announcements by saying, “Innovation is 
not for its own sake, but for a better life. The smile in 
the LG logo is not there by accident. Those who believe 
life’s good, are the ones who will make it even better.”

See LG’s latest tech at Booth #11100, Central Hall, 
Las Vegas Convention Center.

Autonomous Tractors:  
Coming to a Field Near You.  
Recently CES has seen autonomous agricultural technology 
being unveiled. Will John Deere or other agricultural  
companies exhibiting use the opportunity to do something 
new during this year’s show? 
Visit our blog ‘HGF TechKnow’ to hear the latest Technology IP 
news by attorneys Dr Chris Benson and Cassie Smith live from 
CES Las Vegas 2023. 
https://www.hgf.com/updates/hgf-techknow/
 
For more information please contact  
Dr Chris Benson at cbenson@hgf.com or visit www.hgf.com

https://www.hgf.com/updates/hgf-techknow/
mailto:cbenson@hgf.com
http://www.hgf.com
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 In the postwar era, the three sacred trea-
sures of the American home (television, 
refrigerator, and washing machine) 
were once a symbol of affluence, just as 
they were in Japan, and a coveted com-
modity in the average American home.  
 
Today, they are common in every 
home and have become indispens-
able household items. It has been 40 
years since U.S. Jaclean. Inc. intro-
duced the massage chair to the U.S., 
but in Japan, massage chairs had been 
sold as health equipment in the elec-
tronics department long before that. 

In the U.S., we started by import-
ing massage chairs from Japan and 
introducing them at events. At first, 
many people looked at us strangely, 
and some even teasingly tried them 
out. However, as we continued our 
demonstrations, people began to ap-
preciate the quality of the product. 
However, massage chairs were not 
well known as a household prod-
uct, and when it came time to buy 
one, people were reluctant, making 
business difficult. For the first few 
years, it was good enough to sell one 
or two chairs at exhibitions, and the 
days of unprofitability continued. 

Through repeated demonstrations 
at trade shows, the number of buy-
ers began to increase. Our massage 
chairs were originally invented in 
Japan and we imported them from 
there. Eventually, to avoid Japan’s 
relatively high labor costs, produc-
tion was shifted to Taiwan and China. 

Massage chairs are now recognized 
in American society as a health de-

vice that incorporates concepts from 
both Western science and technol-
ogy and traditional Eastern medi-
cine. With time, new technologies 
have been added, and models have 
been created that incorporate cus-
tomer feedback and the more detailed 
concepts of Shiatsu practitioners. 

As we continued to sell massage chairs, 
we conducted extensive research to 
determine what kind of touch would 
have a positive effect on the human 
body, and we arrived at our current 
model.
There are many massage chairs avail-
able in the U.S. today, but we recom-
mend that you choose a massage chair 
that is based on the concepts of massage 
experts. Daiwa massage chairs have led 
the massage chair industry by incorpo-
rating the concept of improving health 
through Shiatsu therapy and the lat-
est technologies in health equipment. 

There are two main types of massage 
chairs: S- type and L-type. The human 
back curves lightly in the shape of the 
letter S. The type that massages accord-
ing to the curve of the back is called the 
S type. On the other hand, the L type 
massages from the back to the buttocks. 
 
The S type has a stretch function that 
can stretch the entire body in addition 
to the back massage, while the L type 
has a stretch function that cannot be 
incorporated due to its structure. The 
Daiwa Supreme Hybrid incorporates 
the functions of both the S and L types 
by placing these rollers in two separate 
locations on the back and buttocks. We 
have introduced it as a hybrid model 
that is both an L type with a strong 

stretching ability.
Although the U.S. is now a society of 
longevity, it is still considered a stress
ful society. Interest in health has been 
growing year by year, and stores sell-
ing general merchandise are now filled 
with a wide variety of health goods. 

Massage chairs are gaining recognition 
in the U.S. and evolving with the times.
In the United States, with its for-
ward-thinking spirit, massage chairs 
will one day become an indispensable 
product in American society, ahead of 
their Asian counterparts.

By Michael Kogure

“Massage chairs may become 
a household necessity!”

 U.S. Jaclean, Inc.

Las Vegas Convention Center Booth  #18679
Venetian Expo (formerly Sands) Booth  #54246

Daiwa massage chair demonstrated at the  
2022 Super Bowl Party, Los Angeles, CA

U.S. Jaclean, Inc. President Michael Kogure 
poses with Supreme Hybrid model 
at Gardena, CA showroom, 2022

ADVERTORIAL 
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Autonomy. 
Like no other.

Discover a floor cleaning robot like no other at  
CES Booth 53721 - Smart Home Exhibition - Venetian Expo Center

Self-charging. Self-filling. Self-emptying. And 
now introducing self-changing mop pads to the 
category. Florio is the ultimate in autonomous 
cleaning, keeping floors fresh and clean for up 
to 15 days without any maintenance. 
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Digital Health’s Continued 
Relevance in Personal Electronics 
BY RASIKA D’SOUZA, PRINCIPAL 
ANALYST, FUTURESOURCE CONSULTING

The global pandemic accelerated consumer aware-
ness of the benefits of digital health tracking. As such, 
the demand for products and services within this 
space has grown. It’s a challenge that the tech indus-
try has been poised to meet, as evidenced in the surge 
of premium hardware features and associated servic-
es released from brands across the globe. As awareness 
around health and wellbeing continues to grow, we an-
ticipate a further influx of digital health products, ser-
vices and premium features being rolled out.

Traditionally, wearables—and in particular, wrist-
worn devices—have been at the forefront of digital health 
monitoring. Fitness and activity tracking, which typical-
ly uses biometric data, have been key features in the wear-
ables domain for several years. More recently, vendors 
have started to expand their offerings to introduce health-
oriented features to meet consumer demand.

Apple pivoted early in this area, successfully inte-
grating an ECG monitor and fall detection algorithm 
to its Series 4 Watch back in 2018, and, in September 
2022 Apple built on these health and safety features 
with the Series 8, by introducing temperature sens-
ing capabilities, retrospective ovulation estimates and 
its Crash Detection feature. Google has also entered 
the wearable space by announcing its Google Pixel 
Watch in October 2022. Google’s strength lies in its 
WearOS ecosystem, and with Fitbit’s expertise in fit-
ness measurements, they could potentially make some 
big strides in health tracking in the future.

Certainly, these advances in wearable tech are ac-
celerating trends in remote monitoring. This allows 
consumers to turn to their smartwatch for medical 
guidance, including blood pressure measurement and 
non-invasive blood glucose tracking. These are just a 
few of the additional features being added to the ex-
panding appeal of the wearables category. Digital 
healthcare experiences are growing rapidly, and pro-
viding consumers with unified, secure platforms, as 
well as actionable data insights that inform their own 

healthcare decisions. Brands can not only pivot to-
wards a wider demographic, they can also support the 
improvement of digital health systems that will im-
prove healthcare outcomes for patients.

DIGITAL HEARING HEALTH: A RISING THEME IN 
EAR-TECH

As explored in our Hearables market report, digi-
tal hearing health is a completely new field but a rapid-
ly rising theme in the ear-tech space. The ear provides 
vital and accurate measurements of health and wellbe-
ing, and even though the hearing aids market is pre-
dominantly comprised of—and driven by—medically 
prescribed devices for severe hearing loss, the market 
is now seeing high awareness around the need to ad-
dress issues related with mild to moderate hearing loss.

In October 2021, the FDA issued OTC hearing aid 
regulations, which has accelerated new opportunities 
for hearing aids and lifestyle headphone brands to en-
ter this domain. OTC regulations now allow hearing 
aids to be sold over the counter, and at cheaper price 
points. This will open competition in a field that has 
long been tied to an audiologist’s prescription.

Indeed, demand is there. Futuresource’s recent Au-
dio Tech Lifestyles (ATL) consumer survey has shown 
that a growing number of consumers are making fu-
ture earphone purchases based on the presence of ap-
pealing features, such as conversation enhancement 
and noise exposure.

We have already seen a few recent entrants into the 
OTC hearing aids space. Lexie Hearing, in partnership 
with Bose, WS Audiology and Sony’s hearing aids—
and now, Nuheara’s latest announcement, introducing 
its HP Hearing Pro OTC hearing aids. Indeed, Apple 
has also made the foray into this space, with the intro-
duction of the Live Listen feature in its headphones, and 
the conversation boost function in the AirPods Pro. 

BUILDING A SEAMLESS ECOSYSTEM OF 
HEALTHCARE DEVICES

Building the ecosystem to seamlessly control and 
manage these devices—as well as their multi-faceted 

services—lies in the realm of the tech-heavy hitters, 
with several vendors seeking to stake a claim. Apple 
continues to lead the way as we enter 2023, owning 
34 percent of the wearables (smartwatches and activi-
ty trackers) and TWS devices space combined. Xiao-
mi are also present in the wearables space, with fitness 
and sports watches, although their focus is on product 
push as opposed to ecosystem experiences. In the lon-
ger term, Samsung looks to be the main challenger to 
Apple in the smartwatch segment.

Google also recently introduced the Pixel Watch. 
Google and Samsung are strong players in the mobile 
landscape and are yet to fully leverage the ecosystem as-
sociated with the diverse Android smartphone user base.

The rise of true wireless sound (TWS) has enhanced 
the potential of earbuds far beyond just music and lis-
tening. Today, these devices can support consumers in a 
range of activities, including working from home, sports 
and exercise, alongside entertainment. 

The simple truth is that wearables, as a category, is 
evolving into a must-have device for consumers. Wrist-
worn wearables are now reaching a tipping point, where 
these devices are increasingly able to proactively improve 
consumers’ lives, by offering actionable insights and so-
phisticated feedback on a wide variety of biometrics. 
Many of these improvements are driven by advancements 
and innovations in back-end algorithms, powered by ma-
chine learning, rather than new and improved hardware.

Big tech companies are harnessing this momentum 
by driving ecosystems across the personal electronics 
landscape and will likely see some big wins as they con-
tinue to offer a portfolio of services that support the 
general wellbeing of consumers.

Futuresource Consulting is a market research and con-
sulting company, providing its clients with expertise in 
Professional AV, Consumer Electronics, Education Tech-
nology, Content & Entertainment, Professional Broadcast 
and Automotive. 

HEALTH & FITNESS
Apple 

Watch 
Series 8
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Sustainability Now at the Center of Video 
Entertainment 
BY SIMON FORREST, PRINCIPAL 
TECHNOLOGY ANALYST, 
FUTURESOURCE CONSULTING 

With the cost of energy rising, coupled with a glob-
al focus on reducing carbon emissions, companies and 
consumers alike are now placing sustainability and en-
ergy efficiency at the heart of their decision making.

Policies addressing climate change, renewable en-
ergy supplies and industrial emissions have been es-
sential in driving migration towards more sustainable 
energy production. Indeed, the carbon intensity of 
electricity generation has progressively decreased, and 
today, generating a kilowatt hour (kWh) of electrici-
ty emits, on average, around 30 percent less CO2 than 
it did a decade ago. The COVID-19 pandemic—and 
now the global energy crisis—has reduced electricity 
use, while government investment in renewable elec-
tricity sources and sustainable alternatives are contrib-
uting towards a further drop in the emissions intensi-
ty of electricity generation. 

DISRUPTION FORCES SUSTAINABLE CHANGE 
The pandemic forced major change in the video 

entertainment industry in 2020. At the outset, this 
decimated film and television production schedules. 
However, this also created beneficial change in the 

broadcast industry, as engineers had to configure new 
workf lows to keep content fresh and maintain TV 
channels on air. Arguably, the pandemic accelerated 
several changes already happening across the enter-
tainment sector, including the transition to more sus-
tainable remote production, IP-based workflows, plus 
deployment of decentralized cloud and network infra-
structure that is now leading towards more efficient 
work practices.

As lockdowns forced people to stay at home, there 
was increased uptake of streaming and on-demand 
services. Today, there are over 1.4 billion subscribers 
worldwide. Concerns over network bandwidth influ-
enced major streaming platform providers to reduce 
video bit rates to relieve pressure on broadband infra-
structure. Although this proved entirely unnecessary, 
with telco networks running well below peak capac-
ities, this approach was certainly more sustainable in 
delivering fewer bits and using less energy, even if the 
uplift in subscriber numbers offset some of those effi-
ciency gains.

THE MOVE TO IP IS INCREASING EFFICIENCY 
AND SUSTAINABILITY 

Traditionally, the broadcast industry has used pro-
prietary video products to transport audio and video 
signals. SDI (serial digital interface) has been an in-

dustry standard transport medium in broadcast since 
the late 1980s. Yet, in recent years, the push towards 
higher resolution have strained the capabilities of SDI 
bandwidth. Although improved proprietary solutions 
have emerged, the industry has also invested in devel-
oping flexible alternatives, including transport over IP 
networks with the advent of new standards including 
SRT and NDI. Furthermore, the move towards har-
nessing 4G and 5G cell infrastructure has enabled 
more flexible remote video production, notably in us-
ing mobile networks for video cameras, alongside the 
introduction of IP-based workflows.

As a result, new production and editing facilities are 
being constructed around an IP-centric architecture to 
build in flexibility and improved operational efficien-
cy. Moreover, the transition to IP is enabling the film 
and television industry to harness the added sustain-
ability advantages already happening in IT infrastruc-
ture and data centres, enabling cloud-based video cap-
ture, editing and mastering tools to proliferate. There 
are other advantages: the rise in compute performance 
means that equipment traditionally only available in 
hardware is steadily being replaced by entirely soft-
ware-driven alternatives—many of which can utilise 
commercial off-the-shelf (COTS) IT equipment. In 
effect, professional-grade hardware which used several 
hundreds of watts of electricity can now be replicated 

SUSTAINABILITY

GETTY IM
AGES
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in software on much more efficient laptops and PCs. 
Meanwhile, cloud-based infrastructure allows virtual-
isation and more efficient usage of compute resources. 

NEW ENERGY EFFICIENCY TARGETS 
Energy costs are rising globally, so consumers are 

more aware than ever before on their electricity usage, 
and are seeking more efficient audio-visual products, 
including smart TVs and set-top boxes, which togeth-
er can consume over 130 kWh annually in electricity.

Energy Star certification was established in the 
U.S. to reduce CO2 emissions caused directly by 
the inefficient use of electricity. Over 30 years on, 
the scheme continues to be a successful way of mo-
tivating manufacturers to develop more energy effi-
cient products, while also educating the consumer on 
energy sustainability. Energy Star programs are also 
supported in Canada, Japan and Taiwan, with home 
electronics among the categories being assessed for 
efficiency.

Meanwhile, the EU energy rating system was over-
hauled in 2021. First, to recalibrate the A to G effi-
ciency scale, but also to make it easier for consumers to 
discover products with lower energy consumption. For 
TVs, the EU regulation measures energy usage when 
in HDR mode since higher brightness usually leads to 
increased electricity consumption. Additionally, it de-
fines the maximum power allowed when the television 
is in standby mode.

Concurrently, the Ecodesign Directive was revised 
in March 2022. This aims to stimulate sustainable 
market development by increasing product energy ef-
ficiency, while minimizing the environmental impact 
across the entire product lifecycle. The EU estimates 
that the combined effect of both EU energy labelling 
and Ecodesign Directive requirements will save up to 
39 TWh (terawatt hours) of electricity per annum by 
2030—and mitigate approximately 13 million tonnes 
of CO2 emissions. In addition, 84,000 tonnes of plas-
tics will be recycled annually, instead of being in-
cinerated.

MEASURING THE IMPACT 
From a consumer electron-

ics perspective, it is estimat-
ed that the six product cat-
egories commonly used for 
video entertainment—
namely TVs, set-top 
boxes, media stream-
ers, smartphones, tab-
lets and games consoles—con-
sumed 468 TWh of electricity worldwide in 
2022. This represents a 1% decrease in electrici-
ty usage overall since 2018. This is forecast to decline 
a further five percent by 2026. By this metric, the re-
sults overall are positive. However, the rising installed 

base of televisions and smartphones looks likely to 
propel a rise in energy usage across those two catego-
ries, even though products individually are becoming 
more energy efficient.

Unsurprisingly, TVs have the highest energy usage. 
They consume an estimated 328 TWh of electricity 
globally, due to the power consumption of large for-
mat displays, coupled with the substantial size of the 
installed base, which totals 2.3 billion units. Although 
the energy efficiency of TVs individually is steadily 
improving, the growth in the worldwide installed base 
of TVs showed a 10 percent increase in energy usage 
since 2018. This is expected to rise a further five per-
cent by 2026. Smartphones are among the most ef-
ficient devices in terms of energy consumption, yet, 
when measured on a worldwide scale across the popu-
lation of devices, total energy requirements may rise by 
12 percent from today’s levels.

The key takeaway is that higher resolution, high-
er frame rates and HDR all demand increased ener-
gy usage; it is expensive to illuminate millions of pixels 
at hundreds of frames per second. So, as 4K becomes 
the baseline for video, the decline in emissions intensi-
ty experienced over the last four years is under threat, 

as consumers select TVs 

with larger screens and smartphones with higher ca-
pacity batteries. 

WHERE TO NEXT? 
Sustainability is now an essential element with-

in the video industry, with several objectives in play 
to help enhance energy efficiency. Indeed, companies 
across the video supply chain are now examining how 
to enhance efficiency gains by targeting improvements, 
not only in the technologies they select, but also the 
practices and methods they use to create, distribute 
and deliver content to audiences.

But agreed standards are required. The Green 
MPEG standard was defined for broadcast and IPTV 
services. However, this is largely unused. Meanwhile, 
ITU-R study groups are examining energy efficiency, 
SMPTE has an activity underway to examine sustain-
ability in video, and DVB is engaged with a study on 
energy aware service delivery to measure energy con-
sumption end-to-end, and it is recognised that a posi-
tive change in sustainability in one aspect of video de-
livery, could adversely affect another elsewhere in the 
chain.

Ultimately, the goal is to update existing standards 
to accommodate new efficiencies into video delivery, 
without disrupting established workf lows. Individ-

ually, each reduction in energy usage may 
be small, but amortized across 

the population of consum-
er devices—and multiplied 
across the billions of hours 
of video consumed daily—

these savings accumulate, 
yielding a more sustainable 

solution that reduces CO2 emissions 
overall. In the meantime, the vid-
eo entertainment sector continues to 

measure and control what it can to help 
reduce its carbon footprint and build sus-

tainability into the equation as a key component 
for success.

About Futuresource: Futuresource Consulting is 
a market research and consulting company, provid-

ing its clients with expertise in Professional AV, Consum-
er Electronics, Education Technology, Content & Enter-
tainment, Professional Broadcast and Automotive. 
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A-T Spotlights 60th Anniv. 
Limited Edition Products
 BOOTH 18266  Audio-Technica is showcasing its collec-
tion of limited edition products commemorating its 
60th anniversary at CES 2023. Possessing audio qual-
ity of the highest fidelity and crafted in extremely lim-
ited quantities, this collection of products continues 
Audio-Technica’s tradition of honoring the past while 
pursuing an ever-changing purity of sound. Further-
ing its anniversary celebration at CES, Audio-Techni-
ca will showcase an Analog Listening Lounge that will 
provide attendees with access to all Audio-Technica 
wired headphones and turntables.

Sourced and assembled in Japan, the ATH-W2022 
audiophile closed-back dynamic wooden headphones 
($9,000) blends technical innovation with tradition-
al artistry to fashion a timeless audio component of re-

fined elegance. Within the housings are 58 mm drivers 
designed specifically for these closed-back headphones. 

The ATH-WB2022 wireless wooden headphones 
($2,700) house a completely balanced audio out-
put system, a world’s first according to the company. 
Equipped with an independent DAC and operational 
amplifier, the headphones support up to 24-bit/96kHz 
high-resolution sound sources.

Designated as an Audio-Technica excellence prod-
uct, the AT-MC2022 dual moving coil stereo cartridge 
($9,000) offers cutting-edge technology for the analog 
audio aficionado. The cartridge produces a sharp, vi-
brant soundscape that lets users hear and feel every de-
tail of their music.

The limited-edition AT-LP2022 fully manual 

belt-drive turntable ($1,200) features a 30 mm-thick 
high-density clear acrylic chassis that reveals the belt-
drive motor and highlights the turntable’s pure ana-
log sound. 

Designed with modern updates, such as Bluetooth 
connectivity and a USB-C charging cable, the fan-fa-
vorite AT-SB2022 Sound Burger makes a welcome re-
turn after 40 years. This portable turntable features a 
lightweight design making it the ideal addition to pi-
rates, picnics or compact living spaces and allows us-
ers to play their favorite vinyl records wirelessly for up 
to 12 hours.

 ABBOTT, BOOTH 8713  Abbott’s recently FDA-approved 
Proclaim Plus spinal cord stimulation (SCS) system (https://
bit.ly/3W7JGyv) featuring FlexBurst360 therapy is an 
implanted device that sends mild electrical pulses to the 
nerves along the spinal cord, changing the way the body 
perceives pain signals, which can relieve chronic pain and 
improve quality of life. The launch of the next generation 
of Abbott’s proprietary BurstDR stimulation, FlexBurst360 
therapy offers pain coverage across up to six areas of the 
body and enables programming that can be adjusted as a 
person’s therapeutic needs evolve. The product has been 
named a CES 2023 Innovation Awards Honoree in the Digital 
Health category.

Sleepium Reinvents Bedtime Stories
 BOOTH NL-1  From the company that brought 
you Healium comes a new kind of bedtime 
story you can step inside. Sleepium’s product 
includes immersive virtual reality experiences 
designed to be viewed before bed to downshift 

the nervous system. Glide through a crys-
tal forest, immerse yourself in Maui bamboo 
groves or f loat along a bioluminescent beach.  
In multiple peer-reviewed journals, these na-
ture-based stories have been shown to quick-
ly reduce anxiety or improve mood in as little 
as four minutes.

The Sleepium virtual reality sleep medi-
tation app improves sleep through learning 
to self-manage your anxiety. You train with a 
wearable EEG headband that measures brain-
wave data during the day and then view the 
same immersive content on your VR headset 
before bed at night. The goal is to create an as-
sociative or stored memory you can go back to 
whenever you need to downshift your nervous 
system. Your own thoughts pack a lot of pow-
er to self-heal.

A free trial of Sleepium is available at https://
www.tryhealium.com/sleepium/

Audio-Technica’s AT-LP2022 fully manual belt-drive turntable
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Cleer Opens Ears With ARC II Earbuds
 BOOTH 18154  Cleer Audio is introducing its next generation of open ear true wireless ear-
buds, the ARC II. 

ARC II’s flexible hinge design ensures a passive listening experience with maximum 
comfort. These open-ear earbuds do not cover the ear canal, but rather channel audio di-
rectly into the ears.  This unique no-pinch, comfortable design allows you to maintain spa-
tial awareness and still enjoy your audio. Meaning you can stay safe while keeping aware of 
your surroundings while listening to your favorite podcast or music.

The open ear design provides a safe way to experience music outdoors. It is suitable for 
all day wear and use with its lightweight design, comfort fit and feel, and up to 35 hours of 
on-the-go playback, eight hours of playback per charge and 27 hours of additional charge 
in the charging case.

Available in a graphite or warm gray finish, ARC II is priced at $149.99 (U.S., MSRP) 
and will be available in the Q1 of 2023.

Cleer’s ARC II 
open-ear true 
wireless earbuds
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DNA Corp. 
Honored for 
ADHD Genetic 
Testing Kit
 BOOTH 62032, VENETIAN  DNA Corporation has been 
named a CES 2023 Innovation Awards Honoree in 
the Digital Health category for its ADHD BANK 
(ADHD genetic testing kit).

ADHD BANK (ADHD genetic testing kit) is an 
AI-powered DNA data solution to assist physicians 
diagnose and predict ADHD (Attention-deficit/hy-
peractivity disorder). Although ADHD is a multifac-
torial disease, Nature published in 2018 that ADHD 
has high heritability 74 percent. Strong genetic feature 
of ADHD intrigued and motivated DNA Corpora-
tion to search for genes associated with ADHD. DNA 
Corporation now has patented machine with learning 
algorithms that analyzes the latest genetic biomarkers 
associated with ADHD. 

ADHD BANK is designed to provide more acces-
sible prediction of ADHD to the general public by of-
fering ADHD genetic analysis using the innovative 
genome technology. This innovative technology com-
bined with clinical methods will tremendously help 
physicians diagnose challenging cases of ADHD, es-
pecially for young children, persons with disability or 
mental health diseases. In addition, ADHD BANK’s 
personalized ADHD genetic analysis could assist 
medical professionals to provide more individually tar-
geted behavioral therapy and medical treatments. 

Kandao Meeting 
Ultra Camera Makes 
Debut
 BOOTH 15883  Kandao’s Kandao Meeting Ultra is 
a two Ultra-HD touch screen integrated 360 all-
in-one conferencing camera. It captures in 360-de-
gree with two fisheye lenses and outputs in 4K res-
olution. It is designed with two FHD screens aside 
from the main body.

Kandao Meeting Ultra is equipped with a pow-
erful central processing unit and neural-network 
processing unit for both stable data processing and 
precise human-face and voice detection and low-la-
tency smart tracking. 

The Ultra has a full-duplex audio system com-
posed of an eight-ultradirectional microphone array 

and 10W Hi-Fi speaker, which not only ensures a 
wide five-meter-radius voice pickup range but also 
premium output sound quality for accurate mes-
sage conveying when in remote meetings.

Motion. Picture. Perfect. 
Panasonic Unveils LUMIX S5II
 BOOTH 16317  Panasonic says its new 
S5II is the answer photographers have 
been waiting for. No more do they have 
to choose between what they want to 
capture when shooting in harsh condi-
tions. Panasonic sought to improve im-
age quality and assist capability, so us-
ers never have to compromise. The new 
LUMIX S5II was developed to pro-
vide strong support for a flexible shoot-
ing style, in line with the LUMIX motto, “Motion. 
Picture. Perfect.”

The LUMIX S5II brings uncompromising im-
age quality and allows users to face the subject with 
a more confident attitude than ever before. These 
improvements stem from the adoption of a new 
24MP CMOS Sensor, processor and Autofocus 
system, significantly improving subject tracking. 
Specifically, the LUMIX S5II is the first LUMIX 

mirrorless camera to adopt the Phase Detection 
Autofocus System. These new technologies are ide-
al for shooting video when in motion, whatever the 
environment. By determining the status of cam-
era shake and optimizing horizontal, vertical, and 
rotational correction ratios, the system can com-
pensate for even significant camera shake, approx-
imately 200 percent more than the previous gen-
eration.

DNA Corp.’s ADHD Genetic Testing Kit

Kandao’s Kandao Meeting Ultra all-in-one 
conferencing camera

Panasonic’s LUMIX S511
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EcoFlow Adds Max Model to 
Delta Series
 BOOTH 18329  EcoFlow is introducing the EcoFlow 
Delta Max power station in the U.S. With a base ca-
pacity of 2016Wh, the Delta Max’s capacity can ex-
pand to 6048Wh when connected with two Smart 
Extra Batteries—enough for an average family’s 
emergency energy need for two days. 

The EcoFlow Delta Max has a capacity of 
2016Wh, which can support a family’s emergency use 
needs (four lights, a fan, a router, a laptop, a fridge, 

and charging of smartphones) for half a day. When 
connected with two Delta Max Smart Extra Batter-
ies, the capacity can go up to 6048Wh, which enables 
a family to comfortably survive a two-day blackout. 

The EcoFlow Delta Max can be charged at 
1800W through standard AC outlets. The battery 
also supports dual charging with an AC outlet and 
two 400W Solar Panels simultaneously, which lev-
els up the charging input to a 2600W.

EcoFlow’s Delta Max power station
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John Deere Spotlights 
Autonomous Tractor
 BOOTH 5617  John Deere’s fully autonomous tractor is a 
technologically advanced robot for the agriculture in-
dustry that leverages GPS guidance, stereo cameras, 
sensors and AI technology to perform essential tasks 
on the farm without an operator in the cab. Equipped 
for tillage, the process of preparing the soil before 
planting seeds, the autonomous tractor helps address 
the growing labor shortage, allowing farmers to fo-
cus on pressing tasks while managing the robot from 
their smartphone. Farming is a 24/7 job, and to feed 
the world the autonomous tractor is helping them do 
more with less.

The John Deere autonomous tractor is a double 
CES 2023 Innovation Awards winner, earning Best of 

Innovation in Robotics and an Honoree in the Vehicle 
Tech & Advanced Mobility category.

OLED Leads Cool Dozen 
Innovation Awards for LG
 BOOTH 15501  LG Electronics (LG) has been recog-
nized for the technological and design excellence of its 
latest lifestyle solutions, earning more than two doz-
en CES 2023 Innovation Awards, including three cov-
eted Best of Innovation Awards for LG OLED 
in the computer peripher-

als, gaming and video display categories.
Of the 28 honors LG will receive at CES 2023, 10 

went to LG OLED TVs, marking the 11th consecu-
tive year that the company’s self-lit TVs have received 

CES Innovation Awards. LG OLED TVs, known 
to offer a variety of viewing experiences to con-

sumers with its diverse inno-
vative form factors, are prized 
by consumers worldwide for 
their exceptional picture qual-
ity, which delivers vibrant, ac-
curate colors, deep blacks and 
infinite contrast.

The 88-inch LG SIGNA-
TURE OLED 8K TV was 
recognized in three categories, 
while inspiring ultra-large 97-
inch OLED and LG OLED 
Flex, a groundbreaking TV 
boasting the world’s first bend-

able 42-inch OLED screen, were double honorees.
LG home appliances named CES 2023 Innovation 

Award winners include the LG PuriCare Aero Furni-
ture, a new concept in air purification. Also honored is 
the premium LG CordZero All-in-One Tower with 
Steam Mop.

Among other winning products are the LG Wash-
Tower Compact, LG UltraGear OLED gaming mon-
itor and LG XBOOM 360 bluetooth speaker system.

The full list of LG’s CES 2023 Innovation Award 
recipients will be announced at the show.

Sangean Electronics’ MMR-99 three-way powered portable 
radio

Sangean Features 
New Powered 
Portable Radio
 BOOTH 18953  Sangean Electronics is featuring the 
MMR-99, a three-way powered portable radio 
that is determined to keep you company for all 
situations. Equipped with a solar panel as well as 
a dynamo hand crank generator. The radio pro-
vides a memory bank with up to 40 station pre-
sets for AM/FM, Bluetooth Streaming, Auto 
Tuning System (ATS), five-mode LED flashlight 
including SOS settings, and many more. It’s an 
ideal choice for outdoor adventurers and emer-
gency users.

Features and benefits of the MMR-99 include: 
built-in bluetooth wireless audio streaming; pow-
ered by hand crank/solar power/usb-c/18650 
lithium battery (2600mah); built-in 1.5w premi-
um 2 1/4 inches speaker; fm mono/stereo switch; 
built-in clock (real time/alarm/snooze); ip55 dust 
and waterproof; adjustable five-mode led flash-
light; and red light flashlight for optimum night 
vision.

John Deere’s autonomous tractor

LG’s 42-inch OLED 
Flex model (LX3) 
bends into a curved 
TV. LG’s OLED TVs 
have received 
10 CES 2023 
Innovation Awards.
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dbx-tv Now 
Licensing Total 
Cal In-Home 
Tuning System
 SUITE 306, WESTGATE  dbx-tv’s Total Cal in-home au-
dio measurement and tuning system is now avail-
able for adoption by consumer electronics man-
ufacturers. Total Cal was selected as a 2023 CES 
Innovation Award Honoree for its ability to im-
prove the sound of televisions, soundbars, and por-
table/home speakers. 

Total Cal gives end-customers the ability to fine-
tune their equipment for their individual listen-
ing environment with a user-friendly app. Total Cal 
measures the device’s performance in the room then 
re-tunes its audio parameters to provide the best pos-
sible sound quality.

“dbx-tv’s sole focus is clever audio processing to im-
prove consumer electronics without increasing hard-
ware costs. By harnessing cloud computing and mobile 
devices consumers already own, Total Cal works with 
industry standard SoCs and DSPs manufacturers de-
sign around, enabling high-end audio in cost-conscious 
products,” says dbx-tv Director of Sales and Marketing 
Timothy Brault.
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Roland Delivers Bridge 
Cast for Online Gamers
 BOOTH 15301  Roland is showcasing Bridge Cast, a professional USB-C audio stream-
ing interface and mixer for online gamers. Named a CES 2023 Innovation Awards 
Honoree, and backed by 50 years of Roland audio development, Bridge Cast features 
dual mixes, vocal transformer effects, music playback, sound effects and support for 
a broadcast-grade XLR mic. Powerful onboard DSP handles the audio load, letting 
the user dedicate their computer’s power to gaming and streaming.

Bridge Cast allows gamers to create independent sound mixes for personal mon-
itoring and online streaming. The personal mix can prioritize game audio and voice 
chat, while the stream mix can be optimized for maximum viewer engagement us-
ing sound effects, backing music and more.

The companion Bridge Cast app unlocks deeper features, including mic and au-

dio processing, voice transformer settings, Game EQ presets and more. It’s also 
possible to re-assign hardware controls and save/recall configurations for different 
games and streaming audiences.

In Q2 2023, the Bridge Cast app will give users unlimited access to thousands of 
royalty-free backing music titles, sound effects and more on Roland Cloud, Roland’s 
online content service.

Roland’s Bridge Cast dual bus gaming mixer

Daiwa Unveils Supreme Hybrid 
Massage Chair
 BOOTH 54246  Did you ever think that mas-
sage chairs could have more advanced fea-
tures than you could ever imagine? From 
the partnership of Daiwa, with its parent 
company U.S. Jaclean, and the Shanghai-
based Rotai, comes the Daiwa Supreme 
Hybrid Massage Chair.

What’s so special about being the prod-
uct of a collaboration between these two 
companies? Daiwa and Rotai have intro-
duced a new category in the existing con-
sumer massage chair market. The Supreme Hybrid Massage Chair is not your typ-
ical inversion stretch massaging chair. It is a level-up version with a flexible massage 
track that arches backward over 50 degrees and an L-shaped massage track with full 
coverage of 49 inches giving a full-body deep stretch of a yoga exercise.

By combining technical advancement and massage therapy know-how, the Su-
preme Hybrid massage chair promotes both full-body deep stretches and better fit-
ness. Its innovative bendable massage track allows a deep muscle stretch by pull-
ing the body back deeper to have the most natural stretch possible in an inversion 
stretch massage chair. 

Daiwa’s Supreme Hybrid massage chair
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RYSE Launches Ultralight 
eVTOL Vehicle
 BOOTH 6816  RYSE Aero Technologies, the ultralight 
electric vertical takeoff and landing (eVTOL) com-
pany, is at CES 2023 with its Ultralight eVTOL ve-
hicle, the RYSE Recon.

Classified under the FAA’s Ultralight rules Part 
103, the Recon is an all-electric aerial ATV designed 
to make flight accessible for all regardless of skill lev-
el or pilot’s certification. In the four months since 
the Recon’s first manned flight, RYSE has conduct-

ed numerous public flights and demon-
strations at top agriculture and farming 
expos, enabling several enhancements to 
its capabilities and limitations.

The latest feature enhancements of 
the Recon include its Simplified Vehicle Opera-
tions Systems (SVO), which ensure a low learning 
curve for the pilot; its Distributed Electric Propul-
sion (DEP), which increases safety and reliability, 

as well as its redundant artificial intelligence sys-
tems. Further, the increased capacity of the Recon’s 
battery pack enables longer flight times and great-
er distances.

RYSE Aero Technologies’ RYES Recon all-electric ATV
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xBloom=Engineering, Design & 
the Art of Coffee
xBloom has been named a CES 2023 Best of Innovation Awards Honor-
ee for its automated coffee machine.

xBloom encapsulates the soul of specialty coffee in what the company 
calls the world’s first whole-bean capsule, bringing coffee aficionados a new 
and improved way to enjoy specialty coffee at home without any of the has-
sle. Unlike any coffee machine currently on the market, xBloom perfects 
each cup of coffee thanks to true experts—the bean roasters.  The all-in-
one automated coffee machine is packed with patented technologies, in-
cluding a high-performance grinder, solid-state pouring system, a movable 
dock, and a whole-bean capsule with RFID tag. Plus, it’s IOT connected 
for simple customization.

The xBloom doesn’t stop at delivering artisanal coffee at home, its design 
also makes it one of the most attractive options available on the market. Of-
tentimes, at-home machines are bulky and a bit unsightly, but the xBloom 
technology and equipment don’t compromise on quality in exchange for aesthetics. The coffee machine is a com-
bination of engineering, design and the art of coffee. The outcome being a slim, sleek machine that delivers a true 
sensory experience to coffee drinkers from start to finish.

Valencell’s fingertip device and app for monitoring and 
managing hypertension

Valencell 
Hypertension 
Solution Breaks 
New Ground
 VALENCELL SUITE  Valencell, the company whose 
optical heart rate technology enabled the abili-
ty of wearables to accurately measure cardiovas-
cular vitals during exercise, is entering the digi-
tal health sector with its own branded solutions 
for chronic disease management. Combining 
its unique over-the-counter device to accurate-
ly measure blood pressure (BP) from the finger 
without a cuff or calibration with an intuitive 
app, its first solution is focused on helping people 
monitor and manage hypertension. 

Users place the device onto their middle fin-
ger and in under a minute it will measure blood 
pressure without the need for bulky or painful 
cuffs. Photoplethysmography (PPG) sensors 
within the device use reflected light to measure 
blood flow patterns. Proprietary AI algorithms, 
developed from PPG datasets comprising more 
than 7,000 patients, process this information 
with physical characteristics (age, weight, gender, 
height) to calculate a blood pressure measure-
ment.  Diastolic and systolic results are then dis-
played on the device’s built-in screen and trans-
mitted via Bluetooth to the app.

Unlike other technologies, the Valencell BP 
technology does not need to be calibrated to a BP 
cuff. With the FDA already confirming the com-
pany’s regulatory validation plan, Valencell’s so-
lution is expected to be the world’s first cuffless, 
calibration-free blood pressure monitor in a fin-
gertip form factor, with anticipated FDA Clear-
ance in Q3 2022.

xBloom’s automated coffee machine
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Targus Features EcoSmart 
Keyboard
 BOOTH 15901  Designed for today’s eco-conscious consumers, the Targus Energy Harvesting 
EcoSmart Keyboard is a full-size, lightweight keyboard that combines advanced energy har-
vesting solar technology with post-consumer recycled materials and ultra-low-power Bluetooth 
technology in sustainable packaging. While Targus has been using recycled PET polyester and 
plastic water bottles in its laptop cases and backpacks since 2008, the introduction of this key-
board now brings its EcoSmart technology to its tech accessories offerings.

As an added benefit, it includes Targus DefenseGuard Antimicrobial Protection, which cre-
ates a cleaner surface and works continuously to protect the keyboard by preventing the growth 
of microorganisms. The keyboard is primarily powered by advanced amorphous silicon photo-
voltaic cells and uses the Atmosic ATM3 series Bluetooth SoC. The photovoltaic cells used are 
optimized to harvest light from indoor lighting. Targus’s energy harvesting EcoSmart keyboard
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Lumi LDT75 Monitor Arms 
Redesign Office Aesthetics 
 BOOTH 52558  A CES exhibitor since 2005, Lumi is 
at this year’s show introducing the public to its new 
LDT75 Series Spring-Assisted Monitor Arms.

The début of this premium monitor arm series 
was seen as another step by Lumi into the high-end 
monitor arm market. Targeted at high end users, the 
LDT75 Series is a true feat for the eyes while offering 
optimized performance. 

In addition to the future-proof design, efforts have 
also been made to create a user-friendly monitor 
arm with optimized functionality. The quick-release 
VESA plate allows for effortless installation and re-
moval. Insertion joint assembles in minutes while re-
ducing packaging size, making it ideal for e-commerce. 
Selectable 180-degree/360-degree movement keeps 
the TV from hitting walls or partitions. Cable man-

agement conceals the wires for a clutter-free appear-
ance.

Lumi’s LDT75 Series spring-assisted monitor arms

Analog Devices Unveils iToF 
Module for 3D Depth Sensing
 BOOTH 4725  Analog Devices is showcasing its 
new high-resolution, industrial quality, in-
direct Time-of-Flight (iToF) module 
for 3D depth sensing and vision 
systems. Enabling camer-
as and sensors to per-
ceive 3D space in one 
megapixel resolution, 
the new ADTF3175 
module offers highly accurate 
+/-3mm iToF technology available 
for machine vision applications rang-
ing from industrial automation to logistics, 
healthcare and augmented reality.

The ADTF3175 offers designers a scalable, 
fully engineered and calibrated depth system that can be integrated into 3D 
sensing and vision systems, eliminating the need to design specialized op-
tics or address electromechanical integration challenges. This in turn speeds 
time to market by simplifying the complex sensor design process. The ro-
bust, high-resolution module is specifically designed to perform in a range of 
environmental settings and leverages state-of-the-art triple junction vertical-
cavity surface-emitting laser (VCSEL) technology from Lumentum Hold-
ings Inc., to enable sensing in a wide range of lighting conditions.

The ADTF3175 iTOF module is a CES 2023 Innovation Awards Hon-
oree in the Embedded Technologies category.

Bosch Global Software Tecjhnologies’ AIShield AI-security solution

Bosch AIShield Addresses AI 
Security Issues
 BOOTH 16115  Bosch Global Software Technologies’ AIShield is an AI-se-
curity solution designed to protect AI-based medical devices in the face of 
emerging security threats. AI systems are at the epicenter of security, safety 
and privacy concerns in healthcare industry.

AIShield provides vulnerability analysis and end-point protection against 
novel AI threats. It ensures patients safety by protecting AI-based medical 
devices (including cloud) against critical breaches and attacks targeted for 
manipulation and misbehavior. AIShield solutions can help MedTech pro-
viders mitigate AI risks, ensure patient safety, and manage regulatory com-
pliance to enable sustainable business growth.

AIShield is a CES 2023 Innovation Awards Honoree in the Cybersecu-
rity & Personal Privacy category.

Analog 
Devices’ 

ADTF3175 high-
resolution Time-of-Flight 

(iToF) module for 3D depth 
sensing and vision systems
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Withings Readies U-Scan Home Urine Lab 
 BOOTH 8645  Following four years of development, 
Withings is launching U-Scan, a breakthrough 
in-home biomarker analysis platform. One of the 
company’s most technologically advanced devices 
to date, U-Scan is a miniaturized health lab that 
hygienically sits within any toilet bowl to unlock 
the wealth of health information in daily urine. U-
Scan is a CES 2023 Innovation Award honoree in 
three categories: Smart Home, Fitness & Sports 
and Digital Health. 

With more than 3000 metabolites, urine is an 
extraordinary witness to assess and monitor one’s 
health. It gives an immediate snapshot of the body’s 
balance and is integral in monitoring and detect-
ing a large variety of health information. While we 
urinate on average seven times a day, urine analy-
ses are usually performed only once a year. Withings 
U-Scan aims to change that by making it possible in 
the future to conduct biomarker assessments from 
the comfort and privacy of a person’s own bathroom. 

U-Scan is designed to be a versatile platform con-
sisting of a technologically advanced pebble-shaped 
reader and changeable analysis cartridges designed 
to assess specific biomarkers without the need for 
external sample capture or strips. Then, with seam-
less sync to the Withings Health Mate app, it will 

provide a wealth of actionable insights based on dai-
ly readings. 

It will debut in Europe with two consumer health 
cartridges with medical versions following in the fu-
ture. These include U-Scan Cycle Sync for wom-
en’s monthly cycle tracking and syncing and U-Scan 
Nutri Balance, a detailed metabolic guide to hydra-
tion and nutrition. Withings U-Scan is in develop-
ment in the U.S. and will not be available until it re-
ceives FDA clearance. 

Car Mate 
Shows Dual-
Recording 
Dash Cam
 BOOTH 3517  Car Mate USA’s DC3600RA is a 
dash cam capable of recording high-resolution 
front, rear and 360-degree footage with only two 
cameras. Although the product may look like an 
ordinary 360-degree camera with a rear camera, 
DC3600RA has unique “Dual-Recording” image 
processing technology in the 360-degree lens. It 
automatically crops the front-facing footage from 
360-degree footage. As a result, it saves both to 
data in the best resolution suitable for each foot-
age.

In addition, the DC3600RA achieves license 
plate recognition, a known weakness of ordinary 
360-degree cameras, with reasonable and inex-
pensive software technology instead of expensive 
hardware, making it more affordable.

Withings’ U-Scan hands-free connected home urine lab
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Altec Lansing Acquires AIWA,
Relaunches Brand in U.S.
 BOOTH 17964  AIWA 
Acqu i s i t ion s  i s  a t 
CES 2023 to intro-
duce its acquisition 
and U.S. relaunch of 
the legendary AIWA 
bra nd .  A I WA ha s 
been a trusted, rec-
ognizable brand for 
over 50 years and is known for innovation, qual-
ity, sleek designs and value-added price points. 
The Brand Positioning will showcase the brands’ 
revamped sound products including earphones, 

headphones, speak-
ers, retro boombox-
es and more. AIWA 
wil l a lso extend its 

proven technology to introduce a new generation 
of smart appliances, bringing innovation further 
into the home with kitchen, floor care and heating 
and cooling products.

AI for Pet 
Offers New 
Healthcare App 
For Pets
 BOOTH 60633  AI for Pet is showcasing TTcare, a 
healthcare app for pets that detects signs of diseases 
and health issues. TTCare has been honored with a 
CES 2023 Innovation Award in the Software & Mo-
bile Apps category. After taking a photo of your dog 
or cat, TTcare’s AI software analyzes the image and 
informs the user of potential eye, skin, or joint-relat-
ed diseases and conditions. These preventative mea-
sures allow quicker treatment to increase pets’ lifes-
pan and quality of life.

TTcare’s technology for eye and skin health checks 
using mobile phone photos has been patented in Ko-
rea, and three PCT patents are pending. Its’ technol-
ogy has also been validated by being approved by the 
Korean government for “AI-based medical device soft-
ware for animals” and by being honored for the CES 
2022 and 2023 Innovation Awards.

AI FOR PET launched TTcare in June 2022 in the 
U.S., and planned to launch joint check capabilities for 
dogs in December 2022.

AI for Pet’s TTcare 
healthcare app for pets 

detects signs of diseases 
and health issues

 SENSATA INSIGHTS, BOOTH 10814  The Sensata Insights KP2 is a modular road-facing and driver-facing camera, a technology 
first according to the company. The optional driver-facing module snaps on with no need to change wiring, giving fleet managers 
the flexibility to deploy video telematics in stages. Fleets can select from real-time ADAS collision avoidance and driver monitoring 
features to help avert accidents as well as identify driver behavior contributing to traffic incidents.

AIWA’s Portable Media 
Boombox. Altec Lansing has 
acquired and is planning the 
U.S. relaunch of the AIWA 
brand.
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The Bird Buddy smart bird feeder 
with AI is generating high levels 
of scientific data for use by 
conservationists on an hourly basis

Bird Buddy Returns With 
New Prototype Feeder
 BOOTH 52826  Bird Buddy a CES 2022 Innovation Awards Honoree, is providing re-
al-time experiences directly with birds out in nature at CES 2023. Following a digi-
tal presence in 2022, the Bird Buddy team will be on hand to fully demonstrate how 
their smart bird feeder is reconnecting people with nature.

Following a $4 million 2020 Kickstarter launch, Bird Buddy has developed its 
smart bird feeder with ground-breaking AI that snaps and recognizes over 1,000 
bird species, sending notifications of joy to the user through the Bird Buddy app. 
With over 100k units now in use across the world, the Bird Buddy community is 
generating high levels of scientific data for use by conservationists on an hourly ba-
sis. For 2023, Bird Buddy introducing its new product prototype, the Humming-
bird feeder, which will be launched on Kickstarter in March 2023 with fulfillment 
rolling out later in the year.

Bird Buddy has a modular architecture with a detachable waterproof camera that 
can be easily brought inside for charging with a USB-C cable. It is offered with a solar 
roof option, which in normal conditions and use can reduce or eliminate the need for 
recharging the device altogether. It has a patented method for the reliable detection of 
a bird on the perch as well as a sensor that can detect when seeds are running low and 
send a notification to the user. There are also a variety of accessories available, includ-
ing a wall mount, fence mount and suet ball holder that attaches to the perch.

Canon Features New EOS 
Hybrid Camera Model

 BOOTH 16359  Compact and 
lightweight, Canon’s EOS 
R5 C is a true hybrid cam-

era, boasting many of the 
video formats and fea-
tures from the Cinema 
EOS lineup as well as 
many of the still-imaging 
capabilities of the EOS 
R5 camera in a beauti-

fully designed body. The 
R5 C supports 8K/60P In-

ternal RAW or Cinema RAW light 
recording, HDMI 8K RAW output to compatible recorders, 8K 
HDR recording (PQ/HLG). An internal cooling fan enable non-
stop 8K/60P recording. It also boasts an expanded interface for pro-
fessional needs.

The EOS R5 C is a complete package that offers filmmakers, mul-
timedia journalists and advanced amateurs a cost-effective 8K, 4K and 
FHD video camera to help unlock their creative potential. The prod-
uct is a CES 2023 Innovation Awards Honoree in the Digital Imaging 
& Photography category.

Canon’s EOS R5 C hybrid camera
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OSIM Unveils 
uThrone Gaming 
Massage Chair
 BOOTH 54252, VENETIAN  OSIM is introducing the uTh-
rone Gaming Massage Chair at CES 2023.

According to the company, the uThrone Gaming 
Massage Chair is the only gaming chair with pat-
ented V-Hand Massage Technology and 360-degree 
massage rollers that emulate the skillful techniques 
and f lexibility of a masseuse’s hands for targeted 
neck and shoulder pain. Gamers can re-energize 
the whole body, with specialized massage programs 
such as the 15-minute timer for quick and instant 
relief for a pain-free gaming session. Gamers can 

choose their massage programs based on their per-
sonal preference right from the stealthily concealed 
control panel in the armrest. With a recline up to 
145 degrees and adjustable back and lumbar support 
to fit and support your frame, the uThrone Gaming 
Massage Chair is ergonomically designed to maxi-
mize work, play and massage.

Brunswick Features Innovations in 
Marine Autonomy
 BOOTH 6225  During CES 2023 
Brunswick will launch the first 
commercial model in Mercu-
ry Marine’s Avator 48V electric 
outboard series, as well as high-
lighting Navico Group’s new-
ly l aunched Fathom e-pow-
er system—a lithium-ion power 
management system that replac-
es the role of combustion engine 
generators in supplying power for 
onboard systems in marine and 
RV applications. 

Additionally, Brunswick will 
unveil its newest boat brand designed to accommodate 
Mercury’s Avator electric propulsion.  And, rounding 
out its ACES strategy (Autonomous, Connected, Elec-
trified, Shared), Brunswick will demonstrate its latest 
connectivity solutions and bring to life the possibilities 
for marine autonomy through an interactive 200-degree 

helm experience in the Las Vegas Convention Center.
Brunswick will also display some of its award-win-

ning, in-market products, including the Sea Ray Sun-
dancer 370 Outboard powered by the CES Innovation 
award-winning Mercury Marine V12 600HP Verado 
outboard engines. 

OSIM’s uThrone Gaming Massage Chair offers 
specialized massage programs

Nine Innovation 
Awards for 
Hyundai Heavy 
Industries 
Hyundai Heavy Industries (HHI) Group 
has won nine CES 2023 Innovat ion 
Awards for its next generation technolo-
gies. Following are the details of seven se-
lected HHI Group’s award-winning prod-
ucts and solutions:

KSOE won the award for its AI and big 
data-based fuel supply management system, 
which offers optimal operational efficiency 
for LNG-powered ships, and its next-gen-
eration electric propulsion system for ships, 
which combines the technologies of HHI 
Group’s three shipbuilding subsidiaries.

Hyundai Electric, a motor and genera-
tor manufacturing company under HHI 
Group, received awards in three catego-
ries, for two of its products, which are eco-
friendly high voltage circuit breaker and 
industrial complex energy management 
system. These award categories are Smart 
Cities, Sustainability, Eco-Design & Smart 
Energy.

Hyundai Doosan Infracore, HHI’s con-
struction equipment manufacturer affiliate, 
was honored for its advanced construction 
site safety management platform technol-
ogy, which prevents collisions between 
equipment and workers, while Hyundai 
Energy Solutions, a solar energy unit of 
HHI Group, received awards in two cat-
egories for its electric vehicle solution that 
integrates solar technology.

In the field of autonomous navigation 
technology, Avikus, specializing in auton-
omous ship navigation, won an Innovation 
Award for its NeuBoat autonomous naviga-
tion solution for leisure boats.

Navico Group’s Fathom e-power system
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WePower Makes Debut With New 
Gemns EHG Models
 BOOTH 10728  WePower Technologies, produc-
er of energy harvesting generators (EHGs), is 
at CES 2023 making its market debut with 
three new EHGs ideal for powering wireless 
IOT applications in lighting, industrial and 
commercial IoT, smart home, and automotive. 
The Internet of Things (IoT) is projected to reach one tril-
lion sensors, but to reach this potential milestone, the in-
dustry needs reliable energy sources to enable au-
tonomously powered, maintenance-free wireless 
solutions. 

WePower’s patented technology, Gemns, elim-
inates wasteful batteries and delivers sustainable 
energy to enable large-scale deployment of IoT sensors and devices. 

WePower has pioneered kinetic energy harvesting technology that uses perma-
nent magnets for field shaping and concentration to harvest power from motion. 
Gemns EHGs provide energy on demand for IoT sensors in industrial, automotive, 
smart home, smart city and aerospace applications, reducing the costs associated 
with integration, recurring maintenance, wiring and batteries.

Gemns EHGs provide energy on 
demand for IoT sensors in industrial, 
automotive, smart home, smart city 

and aerospace applications

NEW & 
 NOTEWORTHY

NEW PRODUCTS AT CES 2023

 EYESAFE, BOOTH 1410  Eyesafe is featuring its Eyesafe DTX blue light mitigating display 
technology, which utilizes and recycles high-energy blue light directly in the display stack to 
reduce toxicity, while improving color gamut and luminance. This breakthrough technology 
enables manufacturers to meet to meet rigorous standards for health with advanced blue light 
protection and improved display performance. Eyesafe is partnering with a global OEM to bring 
this new technology to life at the CES 2023 Innovation Showcase. Eyesafe DTX is a CES 2023 
Innovations Awards Honoree in the Computer Hardware category.
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Innovation Helps Brands Upgrade Globally
 2022-2023 Global Top Brands Awards

The Global Top Brands Award (GTB), hosted by Asia Digital Group and European Digital Group, 
and supported by TWICE and International Data Corporation (IDC), has announced winners 
during the CES. The GTB has showcased global consumer electronics brands to consumers all 
over the world for the 17th consecutive year to enhance the popularity of major consumer 
electronics companies in the international market and facilitate the development of the global 
consumer electronics industry.

With the integration of burgeoning technologies such as 5G, IoT, AI, VR and new display devices 
with consumer electronics products, iterations are accelerating and new forms keep popping 
up, so competition in the consumer electronics industry dominated by scientific technological 
innovation is becoming increasingly fierce.

According to Zhu Dongfang, President of Asia Digital Group, this GTB will evaluate centering on 
innovation and global strategy of brands to encourage global consumer electronics brands to 
upgrade technological innovation and create newer and better products. Innovating marketing 
strategies and brand services from a global perspective will be considered as well to provide 
consumers with products and services of higher quality in the hyper-competition of the global 
market that achieve the goal of promoting stable and rapid development of the global consumer 
electronics industry.

Since its inception in 2006, the GTB, as one of the most authoritative, professional and credible 
selection events in the global consumer electronics industry, has been adhering to the 
principles of authority, science, professionalism, objectivity and impartiality, and has released 
the most influential list to the world. The GTB has always been committed to hot trends in the 
global consumer electronics industry to set global models and lead the trend of the industry. A 
total of seven lists are set up in this GTB, including 2022-2023 Top 10 CE Brands, 2022-2023 
Global Top 15 Smart Connected Devices Brands, 2022-2023 Global Top 15 Smart Phone Brands, 
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Award.

Facing the fast-moving digital age, continuous innovation is the foundation of the development 
of the consumer electronics industry. Only by constantly innovating and surpassing and 
exploring unknown areas to reach record highs can we embrace global challenges in a calm 
manner.

Please email lili_li@asiadg.com for more information.
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Worldwide smartphone shipments declined 9.7% year over year to 301.9 
million units in the third quarter of 2022 (3Q22), according to preliminary 
data from the International Data Corporation (IDC).The drop marks the 
largest-ever third quarter decline and the fifth consecutive quarter of 
decline for the smartphone market as shipments continue to struggle 
amidst weakened global demand and economic uncertainties.

Despite the challenging environment, vendor positioning did not change 
from last quarter. Samsung held the top spot with a 21.2% share, Apple 
came in second with a 17.2% share, while Xiaomi came in third with a 13.4% 
share. vivo and OPPO ended the quarter tied for the fourth position, each 
with 8.6% share. Except for Apple, all the top vendors suffered year-on-year 
declines. However, while Samsung and Xiaomi registered single-digit 
declines, vivo and OPPO continued to suffer high double-digit decreases.
（Source by IDC)
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Worldwide smartphone shipments declined 9.7% year over year to 301.9 
million units in the third quarter of 2022 (3Q22), according to preliminary 
data from the International Data Corporation (IDC).The drop marks the 
largest-ever third quarter decline and the fifth consecutive quarter of 
decline for the smartphone market as shipments continue to struggle 
amidst weakened global demand and economic uncertainties.
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from last quarter. Samsung held the top spot with a 21.2% share, Apple 
came in second with a 17.2% share, while Xiaomi came in third with a 13.4% 
share. vivo and OPPO ended the quarter tied for the fourth position, each 
with 8.6% share. Except for Apple, all the top vendors suffered year-on-year 
declines. However, while Samsung and Xiaomi registered single-digit 
declines, vivo and OPPO continued to suffer high double-digit decreases.
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NEW & NOTEWORTHY
NEW PRODUCTS AT CES 2023

Qualcomm Offers Snapdragon for 
Premium Mobile PCs
 BOOTH 5001  Qualcomm’s Snapdragon 8cx Gen 3 
Compute Platform offers extreme performance and 
efficiency all in a premium, ultra-thin form factor. 
Support for up to multi-day battery life powers an 
always on, always connected computing experience 
and multi-gigabit, lightning fast 5G throughput 
speeds up to 10 Gbps and Wi-Fi 6/6E connectivity 
speeds. Advanced camera and audio technology en-

ables crisp video and crystal-clear audio. Powerful 
AI accelerated experiences, and enterprise-grade se-
curity make for modern, mobile PCs. In addition, it 
enables immersive video conferencing and streaming 
capabilities with crystal-clear audio, leading camera 
capabilities, and security from the chip to the cloud. 
Snapdragon 8cx Gen 3 is designed for laptops that 
will power hybrid workers, students or everyday us-

ers who need a long-lasting power PC, making it 
Qualcomm’s most powerful and efficient connected 
platform designed for premium mobile PCs.

The Snapdragon 8cx Gen 3 Compute Platform is 
a CES 2023 Innovation Awards Honoree in the Em-
bedded Technologies category.

Qualcomm’s Snapdragon 8cx 
Gen 3 Compute Platform

Knowles: High-Performance Demos at CES 2023
 TOSCANA 3805  Knowles Corporation is returning to CES 2023 
with an all-new spread of innovations for mobile, ear, IoT and 
automotive applications.

After a landmark year for true wireless stereo (TWS) and in 
response to the rising demand for high-resolution audio, Knowles 
will showcase live demos of its recently released KN2 reference 
design. The KN2 hybrid driver design is the first TWS ear-
bud tuned to the Knowles Preferred Listening Response Curve 
Knowles to deliver the best possible music listening experience. 
Featuring rich, full-range HD audio performance, active noise 

canceling, and an expansive treble re-
sponse up to 40 kHz, KN2 delivers a 
comfortable yet powerful solution for 
OEMs looking to expand their foot-
print in the premium sound market.

Knowles and its partners will 
also demonstrate the functionality of several products incor-
porating its dynamic line of SiSonic MEMS microphones, bal-
anced armature receivers, DSPs and algorithm partnerships for 
a variety of applications across markets.

The KN2 is a TWS reference 
design tuned to the Knowles 
preferred listening response 

curve for the best music 
listening experience
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Welcome to CES 2023, the world’s most infl uential 
tech event and the proving ground for breakthrough 
technologies. CES is owned and produced by the 
Consumer Technology Association (CTA)®, North 
America’s largest technology trade association. CTA is a 
leading advocate for policies that drive innovation and 
entrepreneurship, and a conduit to unique business-
boosting opportunities.

At CTA, our mission is to help innovators of all sizes grow 
their businesses. Technology has the incredible power to 

make life better for millions of people. It’s about ideas, big 
and small, that keep us connected, informed, engaged 
and moving forward.

Technology is transforming industries and businesses 
at an ever-faster pace, giving consumers safer, more 
convenient and more appealing choices. And as 
technology companies embrace and invest in building 
a diverse and innovative workforce, they’re not just 
creating a better world for today – they’re helping to 
inspire what’s next.
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CTA members enjoy benefits including policy advocacy, market re-
search, technical education, industry promotion, standards develop-
ment and the fostering of business and strategic relationships. 

A Say in Your Industry’s Future
Voice your policy concerns by joining CTA’s policy working groups 
to track legislation and regulation. Be part of the technology and 
standards process across more than 70 committees, subcommittees 
and working groups accredited by the American Nationals Standards 
Institute (ANSI).

Advocacy
Join a Working Group or action committee, in addition to attending 
annual events such as the Digital Patriots Dinner, Lobby Days and CES 
on the Hill. We offer the support that entrepreneurs and innovators 
need to shape the future of technology.

Artificial Intelligence (AI)
CTA is a leading voice on AI issues on Capitol Hill, working with indus-
try and government to mitigate biased outcomes from AI algorithms, 
ensure adequate data security and prepare the American workforce 

part of this initiative, CTA supports the “Know  Before You Fly” con-
sumer safety campaign, encouraging responsible use of drones. 

Energy Efficiency
CTA members have made tremendous progress in building energy 
efficient products and reducing greenhouse gas emissions. Mean-
while, CTA has supported and pioneered product-specific voluntary 
agreements that have enabled significant reductions in electricity use 
without governmental intervention.

Environmental Sustainability
While U.S. manufacturers are making extraordinary advances in re-
ducing e-waste , states’ imposition of arbitrary recycling costs threat-
ens to stifle our industry’s success. CTA advocates for pro-innovation 
end-of-use policies that benefit consumers and our environment.

Future of Work
CTA supports employer-led strategies and regulatory approaches 
that create more education and hiring pathways such as apprentice-
ships, internships and train-to-hire programs to help address the 
nation’s skills gap. CTA leads a 21st Century Workforce Council, the 
CTA Apprenticeship Coalition, and conducts its annual Future of Work 
Survey.

Immigration Reform
Immigrants start businesses, create jobs and have founded a dispro-
portionate number of startups and iconic American companies. CTA 
favors updating our immigration laws to encourage foreign-born 
entrepreneurs and U.S.-educated immigrants to come to, and remain 
in, the U.S.

Intermediary Liability
The common-sense principle that the speaker – not the platform – is 
responsible for online speech underpinning the modern internet. 
Changing Section 230 of the Communications Decency Act to place 
liability on the platform would disincentivize investment, harm our in-
ternet ecosystem and open small businesses to devastating lawsuits.

Market Research and Forecasting
Make timely decisions that are critical to grow your business with our 
exclusive research and forecasts.

Mentorship
Pair with an industry colleague to receive or provide business guid-
ance. 

Networking Events
Collaborate with your peers, industry leaders and the entire technol-
ogy industry through a variety of in-person
and digital events.

Patent Reform
Frivolous litigation brought by so-called patent trolls drains billions 
from the U.S. economy — money that innovators must spend on 
lawyers rather than research and development, or on creating jobs. 
CTA supports patent policies that reduce the explosion of lawsuits 
brought by patent trolls to victimize entrepreneurs and startups. 

Who We AreWho We Are

for new opportunities created by AI. CTA’s AI working group address-
es questions around this technology and helps guide CTA’s work on 
policy issues. 

Competition
CTA endorses policies promoting vibrant tech marketplaces that 
prioritize consumer welfare. We urge governments to provide clear 
and consistent legal guidelines for business activities. We oppose 
penalizing companies through regulations that target size, scope or 
influence across political, social and financial sectors.

Diversity and Inclusion
To advance positive change and create greater diversity and inclusion 
in the tech industry, CTA is investing $10 million in venture funding fo-
cused on startups with founders who are women and people of color. 
We’re also sponsoring programs that expand the STEM K-12 pipeline. 
CTA’s Diversity and Inclusion working group shares best practices and 
develops strategies that advance greater diversity and inclusion in the 
technology industry.

Drones
CTA works with elected officials and government regulators to ensure 
that drone technology is safely integrated in the nation’s airspace. As 

Promotional Opportunities
Showcase your products to industry, media and consumer audienc-
es. Contact us to promote company and product announcements at 
media@CTA.tech.

Self-Driving Cars 
Self-driving vehicles have the potential to save tens of thousands of 
lives a year while providing enormous mobility opportunities to the 
elderly and people with disabilities. CTA encourages the government 
to implement national technology-neutral rules encouraging the safe 
and expeditious rollout of new automobile and mobility technologies.

Social Media
Connect with your peers via our social media channels such as Twitter 
and LinkedIn.

Spectrum
Over the last year access to wireless broadband service has become 
necessary for work, education, shopping and accessing medical care. 
CTA supports an expansion of broadband access by deploying more 
spectrum and removing obstacles to infrastructure installation for 5G 
and other advanced services.

Startup/Investor Matchmaking
Participate in curated matchmaking for startup members with venture 
capitalist and technology industry corporate venture arms.

Tariffs
International trade plays a vital role for our industry and the U.S. 
economy. CTA advocates for free and fair trade, encourages new 
trade agreements and opposes tariffs on foreign goods that act as 
costly taxes on American companies.

Technology & Standards
Influence the standards-setting process by becoming an early player 
in market-shaping decisions. ANSI accredited CTA standards impact 
the industry.
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As the world’s leading showcase for technologies that change lives, 

CES 2023 is shining a bright light on innovations that tackle the 

world’s most pressing problems. And few problems are more pressing 

than climate change and food insecurity. Industry titans recognize 

the high stakes for the planet, and are reconfiguring their product 

lines and processes for greater efficiency, accessibility and sustain-

ability. CES exhibitors including Bosch, John Deere and Procter & 

Gamble are demonstrating how to succeed in their sectors through 

innovations that promote sustainability.

 

Companies like these are showing the world that sustainability and 

profitability can coexist. Tech for good is, in short, good business.  

It’s also a central theme on prominent display throughout CES 2023. 

CTA has partnered with U.N. affiliated World Academy of Art and 

Science (WAAS) to boost awareness of the U.N.’s Human Security 

for All (HS4A) initiative.  At CES 2023, the goal is to highlight tech’s 

essential role in supporting United Nations efforts to protect basic 

human rights.
 

John Deere  
Deere continues to demonstrate a deep commitment to innovation, 
and technologies that help farmers improve their productivity and 
profitability against diminishing resources. Deere’s fully autonomous 
tractor, announced at CES 2022, uses advanced cameras for smooth-
er operation and 360-degree obstacle detection within an inch of 
accuracy.
     
Deere extended its investment in autonomous technologies to better 
fight food insecurity with its foray into autonomous crop sprayers. In 
April, the company announced a joint venture with GUSS Automation, 
a pioneer in semi-autonomous sprayers. The move is intended to help 
growers boost yields of high-value crops such as fruits, vegetables 
and nuts. Deere, through its Blue River subsidiary, also has developed 
technology to reduce herbicide use on fields. Cameras on sprayers 
use computers that allow them to distinguish between a crop plant 
and a weed, and spray only the weed. This precision agriculture keeps 
chemicals out of rivers and reduces the use of herbicides by 90% 
while keeping crop yields high.
 
P&G
In September 2021, P&G set a goal to achieve net zero greenhouse 
gas (GHG) emissions across its operations and supply chain, from 
raw material to retailer. P&G also shared a Climate Transition Action 
Plan that outlines a comprehensive approach to accelerating climate 

Tech for Humanity, A Tech for Humanity, A 
Vision with DividendsVision with Dividends

Increasingly in the world of business, sustainability is fundamental to 
competitive success. Pro-planet technology helps create value by 
achieving performance objectives while minimizing waste and risks to 
human wellbeing. Take a look at what three exhibitors have accom-
plished to advance tech for good.
  
Bosch
A climate action pioneer, Bosch promotes the expansion of renew-
ables, and works continuously toward energy efficiency. Since 2020, 
Bosch and its 400-plus company locations worldwide have been cli-
mate neutral. Most of the energy Bosch Group consumes worldwide, 
89% in fact, is green.
 
Moreover, Bosch’s carbon-neutral status earned the company its 
position as the first global industrial enterprise to attain this achieve-
ment. At the same time, Bosch works to further its climate action 
efforts to increase energy efficiency. The company now is tackling 
emissions generated along its supply chains and during product life 
cycles, seeking a 15% reduction in emissions by the decade’s end. 
When that goal is realized, it will amount to 67 million metric tons.

action. The plan covers the entire lifecycle emissions of products 
and packaging across supply chain, operations, consumer use of P&G 
products, and product end of life.
 
Expanded use of renewable electricity helped enable P&G’s 56% 
reduction in emissions. While the company exceeded its 2030 goal 
to reduce absolute emissions across operations by 50% compared to 
2010, its work isn’t finished. The company is on its way to using 100% 
purchased renewable electricity. Next is the eventual elimination of 
emissions from natural gas. To that end, P&G has joined with 18 other 
manufacturers and local governments to create the Renewable Ther-
mal Collaborative. The coalition is committed to scaling up renew-
able heating and cooling at their facilities to dramatically cut carbon 
emissions.
 
These companies are showing the world what they can do for the 
planet, and for consumers, as they continue to lead in their industry 
sectors. They know what the market wants as consumers demand 
more for their dollar. Visit them to see for yourself how they’re ac-
complishing tech for good.    

Technology is helping us tackle some of the world’s biggest challeng-
es – offering solutions to everything from climate change to food 
safety. Along the way, it’s opening the door to broader participation 
in our societies by millions of people, increasing our capacity to inno-
vate and making our world a better place. From AI and digital health 
to transportation and smart cities, tech innovations are helping us 
tap into the ingenuity of humankind to make our world healthier and 
more accessible for people worldwide.

CTA Events
We provide the platform for tech leaders to connect and collab-
orate. We continue to host virtual opportunities to connect, and 
look forward to the following in-person events

CTA Member Groups
Make invaluable connections and collaborate with various inno-
vators to propel the industry forward. Member groups are open 
to all CTA members and offer promotional programs, research 
projects, industry training and more.

• 21st Century Workforce Council*
• Accessories Division
• AI Working Group
• Audio Division
• Communications Committee
• Content and Entertainment Council
• CTA Apprenticeship Coalition*
• Diversity and Inclusion Working Group*
• Drone + Urban Air Mobility Policy Group
• Health Division
• Metaverse Working Group
• Retailer Council
• Self-Driving Vehicles Working Group
• Small Business Council
• Smart Home Division
• Vehicle Technology Division
• Video Division
• Wireless Division

*Industry Initiative Member Groups
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When that goal is realized, it will amount to 67 million metric tons.
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products, and product end of life.
 
Expanded use of renewable electricity helped enable P&G’s 56% 
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These companies are showing the world what they can do for the 
planet, and for consumers, as they continue to lead in their industry 
sectors. They know what the market wants as consumers demand 
more for their dollar. Visit them to see for yourself how they’re ac-
complishing tech for good.    

Technology is helping us tackle some of the world’s biggest challeng-
es – offering solutions to everything from climate change to food 
safety. Along the way, it’s opening the door to broader participation 
in our societies by millions of people, increasing our capacity to inno-
vate and making our world a better place. From AI and digital health 
to transportation and smart cities, tech innovations are helping us 
tap into the ingenuity of humankind to make our world healthier and 
more accessible for people worldwide.

CTA Events
We provide the platform for tech leaders to connect and collab-
orate. We continue to host virtual opportunities to connect, and 
look forward to the following in-person events

CTA Member Groups
Make invaluable connections and collaborate with various inno-
vators to propel the industry forward. Member groups are open 
to all CTA members and offer promotional programs, research 
projects, industry training and more.

• 21st Century Workforce Council*
• Accessories Division
• AI Working Group
• Audio Division
• Communications Committee
• Content and Entertainment Council
• CTA Apprenticeship Coalition*
• Diversity and Inclusion Working Group*
• Drone + Urban Air Mobility Policy Group
• Health Division
• Metaverse Working Group
• Retailer Council
• Self-Driving Vehicles Working Group
• Small Business Council
• Smart Home Division
• Vehicle Technology Division
• Video Division
• Wireless Division

*Industry Initiative Member Groups
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When the global pandemic hit, CTA recognized that open 
conversations had to continue for members to discuss priorities in 
the technology industry. The inability to meet in person was a diffi  cult 
obstacle that we believed could be surmounted by “virtual round 
tables.” We call these our CTA Focus Friday sessions. 

The Focus Friday series consists of informal and interactive digital 
sessions that bring together CTA member companies and industry 
experts to discuss challenges, insights and advice on specifi c issues 
technology companies are facing. Topics range from health policy,
mobility, cybersecurity and tariff s to workplace and accessibility. 

CTA Focus Friday: CTA Focus Friday: 
Join the ConversationJoin the Conversation

Focus Fridays spark 
conversations and 
ideas. They help 
move the technology 
industry forward.

Experts from tech companies, government agencies and other 
sectors guide the conversations and provide their own perspectives. 
They help move the technology industry forward.   

Want to join your peers in future discussions? Check out the 
upcoming CTA Focus Fridays on our website (www.cta.tech/
Events/Focus-Fridays).  Want your company to headline a Focus 
Friday conversation? Starting in 2023, CTA will off er sponsorship 
opportunities. We will work with you to curate a session on your 
preferred topic. To learn more and get started, contact Caroline Scott 
(cscott@cta.tech).
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Member Lounges
• Private meeting rooms

• Wi-Fi

• Refreshments

• Tables and seating

• TV, PCs, printer

• Access to CTA staff 

CES 2023 Member Lounge Locations:

 LVCC West Hall, Level 2, Room W227

 LVCC North Hall, Level 2, Room N255

 Venetian, Level 2, Venetian Ballroom D-E

Member Lounge Hours:

 Wednesday, January 4 – Noon – 5 PM

 Thursday, January 5 – 9 AM – 6 PM

 Friday, January 6 – 8:30 AM – 6 PM

 Saturday, January 7 – 8:30 AM – 6 PM

  Sunday, January 8 – 8:30 AM – 4 PM

CTA Member CTA Member 
Benefi ts at CES 2023 Benefi ts at CES 2023 

CTA Member Party
All CTA members and their guest (one) are welcome to attend the 

CTA Member Party on Jan. 5 from 6-8 PM at the LVCC West Hall Roof 

Top Terrace. 

Exhibitor Perks
•  Discount of $5 off  per square foot on your booth space* (some 

conditions apply)

•  Tickets to the VIP Networking Luncheons*

•  Priority points to apply toward a premium space selection at future 

shows and priority on booth change waiting lists*

•  Discount on Innovation Awards entry fees*

• Free online CES press list*

*For CES Exhibitors Only

Expanded Access
• Special recognition on badges and in directory listings

• 25% discount on conference passes

•  Unlimited free registration for all employees of your company 

(deadlines apply).

OFFICIAL CES DAILY 2023

CTA is where 
technology companies 
connect, collaborate 
and contribute.

Thank You to Our CTA 
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A central theme of CES 2023, diversity and inclusion programming, 
networking and events are taking the spotlight in Las Vegas this Janu-
ary. Take a look at the highlights and be a part of the conversation.  

For innovation to reach its full potential, diverse voices and perspec-
tives must be heard and amplifi ed for businesses in the tech indus-
try to fl ourish. That’s why CES 2023 is celebrating D&I champions, 
funders, thought leaders and pioneers. Women, people of color 
and people with disabilities and age-related challenges are making a 
diff erence despite a traditional lack of representation and funding in 
the technology fi eld.  

From conference programming to networking opportunities, policy 
discussions and more, CES is highlighting diversity on a grand scale. 
Here’s an overview of what’s in store to showcase how businesses, 
and the industry as a whole, are strengthened when more people 
from underrepresented backgrounds get a seat at the table.  

Moderator Elizabeth Gore, president and co-founder of Hello Alice, 

will be joined by Jenny Abramson, founder and managing partner of 

Rethink Impact, and by Lindsay Jurist-Rosner, CEO and co-founder of 

Wellthy.  

Eureka Park is celebrating diversity and inclusion, as well. CTA Foun-

dation’s Accessibility Contest and the Innovation for All Startup Ex-

perience at Eureka Park return to CES 2023. U.S. and Canadian based 

startups competed to receive a complimentary booth at CES’s Eureka 

Park, the show’s fl agship marketplace for startups. The booth space 

was accompanied by a travel stipend.

Programming for Change
With a wealth of conferences and panels targeting diversity, equity 

and inclusion, CES is convening experts well-seasoned in bucking the 

status quo. Representative programming includes:  

Reframing the Narrative: The Evolution of the Chief Diversity 

Offi  cer. Hear from chief diversity offi  cers and chief human resources 

offi  cers as they discuss their role in shaping company-wide diversity 

and inclusion strategies to advance workforce equity. They’ll discuss 

how the role has shifted from pre-to-post pandemic with a greater 

emphasis on action.  

Women’s Health Tech Enters a New Era: Women’s health tech is fac-

ing new challenges and opportunities. Hear from experts about what 

comes next, challenges that lie ahead and factors driving the surge in 

women’s health tech. 

Equality Lounge @ CES Presented by the Female Quotient: The 

Female Quotient’s Equality Lounge sways the business agenda and 

sparks real change in the workplace. It unites a network of Fortune 

500 leaders to collaborate in the interest of equality. At CES, the 

focus is technology that helps solve the world’s most pressing issues: 

Access to education, healthcare, climate change and more.  

Diversity and Inclusion Diversity and Inclusion 
Across CES 2023 Across CES 2023 

On the Keynote Stages
This January, CES is amplifying expert women and diverse voices in 
innovation among keynotes and across the conference stages. For 
example, keynotes and notable speakers include:  
• Dr. Lisa Su, AMD Keynote 
• Travis Montaque, Co-Founder and CEO of Black Group 
•  Dr. Anne Docimo, Chief Medical Offi  cer of United Healthcare and 

Health Keynote Panelist 
•  Dr. Susan Turney, CEO, Marshfi eld Clinic Health System and Health 

Keynote Panelist 
•  Chantal Line Carpentier, Chief of UNCTAD New York Offi  ce of the 

Secretary General 

We’re also launching the Bold Solutions for a Changing World key-
note conversation in the LVCC West Hall on Friday, January 6, at 10:00 
a.m. Be inspired by women who have navigated cultural, fi nancial and 
organizational headwinds to prevail in their professional pursuits. 

Investing in the Future of Innovation
CES 2023 will amplify CTA’s continued $10 million commitment 
to investing in venture fi rms and funds that support women and 
diverse-led stakeholder funds backing women and startups. CTA has 
invested in eight venture funds that model passion and commitment 
to ensuring that the next great idea is appropriately empowered to 
change the world.   

CES conference programming includes speakers from Rethink Impact 
and Base Ventures. Both of these are CTA-backed funds. 

D&I Networking and Events
A full plate of D&I activities at CES refl ects the tech industry’s growing 
awareness of valuable new voices. A partial list of D&I events includes 
the following.   
•  Women in Tech Q&A with HP’s Stephanie Dismore, Thursday, 

January 5, 11:30 a.m. – 12:10 p.m. 
•  Women in Consumer Technology will host the organization’s 

annual awards reception Thursday, January 5  
•   Women and Drones will host the 6th Annual Global Awards January 

5 – 7 to celebrate women in emerging aviation technologies 
•   Tech’ed Up: Crypto Aftershocks – What’s Next? Live podcast 

taping with Niki Christoff , Friday, January 6, 3:00 p.m. – 3:40 p.m. 
•   Innovation for All LGBTQ Meetup, Sponsored by Quickplay, Friday, 

January 6, 12 p.m. – 2:00 p.m.  
•   The Women of Inforum @CES networking reception, hosted by 

Magna and Celanese, takes place Friday, January 6, 4:00 p.m. – 6:00 
p.m. at Magna booth 4425 

•   Women In Tech Brunch in partnership with The Female Quotient 
and Black Girl Ventures, Saturday, January 7, 12 p.m. – 1:30 p.m. 
(invitation only) 

•   How to Build a Billion Dollar Network with Omi Bell of Black Girl 
Ventures and Meetup Saturday, January 7, 3:00 p.m. – 6:00 p.m.

With so much to see and learn at CES 2023, audiences will experience how 
tech is changing, and how tech is driving change. Join us, and be in it.

OFFICIAL CES DAILY 2023
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What Can Tech Do For the Good 
of the Human Experience?

Conversations on the CES stage will focus on the critical role technology plays in solving 
the world’s most pressing problems, from environmental sustainability to food insecurity. 
By bringing together visionaries and tech’s smartest entrepreneurs and thought leaders, 
we have a real opportunity to address the world’s toughest problems head on.

The Human Security for All campaign focuses on seven pillars 
that directly impact the human experience. 

CES 2023, AT YOUR COMMAND 
AND YOUR FINGERTIPS
Visit the CES 2023 Digital Venue | Download the Mobile App

New for CES 2023, we’re offering digital tools designed to boost your show experience. 

With the CES 2023 Digital Venue:

• Build and manage your CES schedule
• Stream keynotes and more, or watch on demand
• Live chat with CES Exhibitors
• Enjoy many other experiences conveniently

With the CES 2023 Mobile App:

• Build and manage your CES schedule
• Navigate with 3D venue maps
• Network with attendees and more

Get your CES 2023 Digital Venue Pass at digital.CES.tech. Search CES 2023 
for the Mobile App in your app store or visit CES.tech/app.

CES 2023  |  JAN 5-8  |  LAS VEGAS, NV & DIGITAL
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OUR MISSION EMERGED 
FROM OUR DREAMS AND OUR 
DESIRE TO PLAY THE MOST 
EXCITING FPS GAMES IN VR. 
Since it has become our passion and our 
goal to enable all people to experience 
locomotion in VR. Our inclusive technology 
solutions will empower millions to join our 
dream and the VR worlds created by many. 
To experience VR locomotion with C-Infinity, 
please come visit us at CES 2023 at booth 
#16093 in the Metaverse zone!
https://neurosyncvr.com/
Booth: 16093

ASPARA® BY GROWGREEN
aspara® is a hydroponic Smart Grower 
solution created by Growgreen. It is more 
than a herb garden at home, it also supports 
STEM education for schools, and promotes 
healthy lifestyles in the community. A total 
ESG solution for everyone to enjoy green 
living, a unique solution to incorporate Life 
Science into STEM and a great opportunity 
to tap into the global blooming elderly care 
market in a smarter way.
Website: www.grow-green.com
Contact: sales@grow-green.com
Booth: Eureka Park #61501

THE WASTESHARK 
The WasteShark is designed to harvest 
waterborne man-made trash, unwanted 
biomass,  surface hydrocarbons and 
environmental data. The unique design 
of the drone allows for fast and simple 
deployment, offering emission-free 
operation.  Our drones are configured with 
sensors to monitor temperature, depth 
and other (optional) customer-specified 
variables. Harvested data is geo-tagged and 
available for analysis on the RanMarine 
Connect Portal. 
https://www.ranmarine.io/products/wasteshark/
Booth: 55332

GLOBAL STAFFING SUPPORT 
Global Staffing Support is a scalable 
solution tailored to your needs. Specialized 
in the outstaffing field since 2003, we offer 
trained employees for companies to grow 
with. Together with 400+ remote employees 
worldwide, our mission is to improve 
work efficiency with a fresh approach, 
transparent and competitive pricing for our 
partners. Trust and grow with us, your one-
stop outstaffing solution. Visit Booth #9168 
to consult with us for free!
https://globalstaffingsupport.com/
Booth: 9168
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ATH-M50xSTS STREAMSET 
Combining the critically acclaimed sound 
quality of the ATH-M50x professional 
monitor headphones and 20 Series 
microphones, the ATH-M50xSTS is the 
ideal headset for live streaming. Propriety 
45 mm drivers deliver exceptional clarity 
throughout an extended frequency range, 
with deep, accurate bass response, while 
the cardioid condenser mic, set at the end 
of a flexible boom arm, provides studio-
quality articulation. Available in XLR and 
USB models. 
https://www.audio-technica.com/en-us/ath-
m50xsts
Booth: 18266

GLAXFI-SLIMBOOM THEATER  
(“GLAXFI” GLASS DIAPHRAGM X 
HI-FI)
An incredible glass diaphragm speaker with an 
even more incredible display board? Who knew 
you could have both? This award-winning GlaXfi-
SlimBoom Theater is the world’s first-ever glass 
diaphragm speaker to include passive radiator 
as display panels. This speaker integrated an 
100W power amplifier, a frequency range of 
55-20kHz, BT5.3, 8 hours playtime and basses 
so powerful it could make any room shake. But 
don’t worry, it is aesthetically charming too, 
featuring a slim design, karaoke mode, and a 
handle for easy carrying.
https://www.gai-tech.com/
Booth: 18687

REVOLUTIONIZING PLEASURE 
WITH THE HANDY
What does the future of pleasure look like? 
Norwegian sextech company Sweet Tech’s 
vision is all about finding more ways to 
connect. With their flagship product the 
Handy, users can bridge the distance with 
precise remote control over the internet 
or live out their fantasies with media 
synchronization. For the latter, this means 
the device replicates movements shown on 
screen with zero latency for an incredibly 
immersive experience. 
URL: https://www.thehandy.com/
Contact: sales@thehandy.com
Booth: 8355

WHOLESALER, IMPORT 
AND EXPORT OF WIRELESS 
ACCESORIES. 
Our main products are game consoles, 
laptop, tv, small appliances, small 
electronics, home theatre, cellphones and 
accesories.
www.gurusonic.online
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BHAPTICS - TACTGLOVE
TactGlove is the world’s first consumer-
ready haptic gloves for AR/VR. With 
TactGlove, you can feel everything in your 
hands when pushing a button, lifting a 
dumbbell, patting a cat, shaking hands and 
even hugging a virtual avatar!  Check out 
the state-of-the-art haptic technology today 
at booth #15869.
www.bhaptics.com
Booth: #15869 - LVCC, Central Hall

SLEEPIUM REINVENTS BEDTIME 
STORIES. 
From the makers of Healium, Sleepium 
turns your bedroom into a beautiful, 
nature based escape. These award-winning 
immersive experiences are designed to help 
downshift the nervous system before sleep. 
Float through a crystal forest, immerse 
yourself in a bamboo grove in Maui, or cast 
your worries in the water as you glide closer 
to a magical tree. In multiple peer-reviewed 
journals, these experiences have been 
shown to quickly reduce anxiety or improve 
mood in as little as four minutes. Racing 
thoughts before bed? Take a Sleepium. 
http://trysleepium.com/
Booth: NL 1 Lobby by Starbucks

ECOFLOW WAVE 2 IS THE PERFECT 
PORTABLE AIR CONDITIONING 
SOLUTION TO COOL OR HEAT 
INDOOR, ON-THE-GO, AND 
OUTDOOR SPACES YEAR-ROUND. 
Upgraded for increased portability and 
power, Wave 2 is more compact than its 
previous model while providing an improved 
cooling and heating experience that you can 
take anywhere. With an extended, 8 hours 
running time, you’ll sleep, play or work 
comfortably in your van, tent, or outdoor 
space.
https://bit.ly/3iEUu7R
Booth: 18329

MEETKAI REALITY
MeetKai’s newest product leverages state 
of the art AI to allow anyone to create a 
3D replica of any real world location with a 
simple video recorded from their phone.
www.meetkai.com
Booth: Veronese 2505

1 2

3 4
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AFERO
Afero’s objective is to make all the world’s 
devices really smart and really secure. The 
Afero Platform provides the ‘Operating 
System’ to make the massive range of 
connected products work securely every-
time. 
afero.io
Suite: WYN 2

ELECTRONIC TOY VENDING MACHINE 
The Next Generation of Bulk Vending is here 
with the Electronic Toy Vending Machine. 
This space saving electronic machine is 
made to vend 2-inch bouncy balls or 2-inch 
capsules filled with toys or any other items 
that will fit into the capsules. The Nayax 
Touch Credit Card Reader can be set to 
vend products for up to $99 allowing for 
limitless product options! The machine can 
be customized with your logo, graphics, and 
custom colors. A fun, compact, modern 
vending machine to showcase at your 
location, trade show, or event.
https://www.candymachines.com/electronic-
bulk-vending-machine/
Booth: 50465

21
NOESIS FLORIO 
The Noesis Florio robotic vacuum-and-
mop system cleans floors unlike any 
other robotic cleaner on the market! 
Self-charging. Self water-filling. Self dust-
emptying. And self-changing mop pads on 
the go! Equipped with Dual NeuralVision™ 
technology, Florio can tackle any floor 
surface without a hitch, understanding 
and reacting to your home like no other 
floor-cleaning robot. Florio is the ultimate 
in cleaning, keeping floors spotless for up 
to 15 days without any maintenance. Truly 
autonomous!
NoesisRobotics.com
Booth: 53721 - Smart Home Exhibition - 
Venetian Expo Center

LANDROID VISION
Landroid VISION, offering the top-level 
neural network, is trained to distinguish 
between grass and non-grass obstacles. 
VISION is boundary wire-free for easy 
setup, delighting homeowners with the 
immediate gratification of gorgeous, 
manicured lawns. No boundary wires! No 
collisions! Just beautiful lawns. With its 
HDR camera and VISION AI, Landroid 
VISION adjusts for various mowing 
conditions, while identifying grass to mow, 
areas to avoid and limits not to cross. 
Landroid VISION: Bringing sight to robotic 
mowing.
Landroid-Vision.com
Booth: 53721 - Smart Home Exhibition - 
Venetian Expo Center

1
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LIGHTYEAR IS BROUGHT 
TO LIFE BY ROBOSEN
Meet Robosen’s Lightyear, the smart 
conversational, interactive, programmable, 
and ultra-authentic Space Ranger robot, 
featuring a genuine combination of 
science, engineering, and artistry. It’s 
a work of art—the perfect collectible 
with maximum authenticity and infinite 
playability. Equipped with the Liftoff 
Stand and magnetic XL-15 jetpack, the 
kit recreates classic movie scenes, which 
are sure to amaze and entertain while you 
interact with Lightyear! 
https://buzz.robosen.com/?utm_
source=robosen&utm_medium=nav&utm_
campaign=buzz-lightyear#overview
Booth: North Hall 9677

FOODIAN BY TOP TABLE 
Top Table’s Foodian is a smart 3D food 
printer specializing in personalized 
nutritional desserts.  Foodian is compatible 
with a wide range of recipes to satisfy 
different types of dietary needs. Serve 
elegant garnishes and desserts impossible 
to craft by hand. We have made the 3D food 
printing process easy and intuitive so you 
can create both nutritious and elaborated 
food daily. Foodian’s ease of use and 
reliability makes it suitable for professional 
and household use. This is what our future 
smart kitchen looks like.
Contact Email: toptable@toptable.co.kr
Company Website: https://toptable.co.kr
Booth: 62052

GAJO SOLAR
The current state of solar panels are ugly, 
clunky and easily damaged. These panels 
will live within your environment in plain 
sight and hide to avoid the storms that 
would destroy them. Take in the new 
scenery. 
Gajo.co
Booth: 54743

ULOVE 3 WELL-BEING CHAIR
The uLove 3 is not a massage chair – but 
a total Well-Being Chair that provides users 
an all-encompassing solution to effectively 
measure, monitor and manage stress. 
With patent-pending AI Stress Analysis 
Technology, the uLove 3 is the epitome of 
innovative wellness technology which uses 
electrocardiogram (ECG) biosensors to 
measure users’ stress score, which monitors 
their heart rate, respiration rate and stress 
levels (HRV). Based on the stress score, 
the uLove 3 then provides a personalized 
Body Tension program with varying massage 
intensity and music options for users to enjoy 
a full body relaxation and manage stress.
https://us.osim.com/
Booth: 54252
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ZOOPLOOP. NEVER LOSE YOUR DIGITAL STYLUS 
AGAIN!
Losing your digital stylus can be both costly and 
inconvenient. But with the sleek, flexible, and lightweight 
ZoopLoop silicone tether, your stylus will always be exactly 
where you expect it to be. Easy to install, one end expands 
to fit around the circumference of your stylus, while 
the other attaches to any porthole in your tablet case. 
ZoopLoop…Your time is precious; don’t waste it searching 
for misplaced items.
https://www.thezooploop.com
Booth: Venetian Expo/Halls A-D, 52271

321
HIGH QUALITY & LOW PRICE BANDS FOR APPLE  
WATCH – OUR BANDS COLLECTION FITS EVERY 
OCCASION
•  Hundreds of Fashionable and Unique Designs
•  Professional Retail Packaging
•  Unique Barcodes on Every Package
•  Ready to Ship 
•  Same Day Shipping
•  Lifetime Warranty
•  24/7 Customer Support
•  Cases for Airpod 
•  Cases for Airtag
BANDS FOR APPLE WATCH WITH HIGH QUALITY & LOW 
PRICE
Phone: 951-372-9393
Support@worryfreegadget.com
https://www.worryfreegadget.com/pages/reseller
Booth: 52265 Venetian Expo & Convention Center

AURORA SMART AIOT FOOD STORAGE DEVICE
Aurora is a smart AIoT device that can increase the shelf-
life of fresh foods by up to 97% on average, within only 
30-seconds and without any use of chemicals. The device 
comes with an AI-powered app that manages the food 
inventory, foresees ingredient expiration dates, and alerts 
users when food is about to spoil. Additionally, the app 
pairs nutritious recipes with the ingredients found in the 
inventory to encourage consumers make healthier food 
choices.
https://www.uvera.co/

1
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AIR GUARD MINIS
Air Guard Minis will protect the wearer by limiting their 
exposure to potential harmful particulate (i.e., bacteria, 
virus, odors). The AirGuard Minis, once inserted into one’s 
nose, reduce olfactory exposure to unknown pathogens or 
particulates in the air, thus
offering a safer breathing environment. In
combination with air filtration, AirGuard
Minis will disperse aromas into the
wearer’s nasal passage because the sense
of smell plays a significant role in the
physiological effects on a person’s mood,
stress, alertness, and working capacity (i.e.
productivity).
www.airguardhealth.com
Booth: 54958

DECLOAKFACE - THE INNOVATIVE AND SECURE 
WAY FOR IDENTIFICATION AUTHENTICATION.
DeCloakFace is selected as 2023 CES Innovation Aware 
Honoree in the Cybersecurity Personal Privacy category. It is 
an obfuscated image deep learning facial recognition model 
that is aimed to protect data privacy of enterprises which 
adopts facial recognition as a login or access control choice. 
Through DeCloakFace, no more facial data is required to be 
stored on premise or cloud and can achieve over 99% for 
facial recognition accuracy.
https://de-cloak.com/en/product-en/4162/
Booth: 15769 Central Hall, LVCC

CONNEQT PULSE
The world’s first connected dual blood pressure and 
vascular biometric monitor, CONNEQT Pulse far exceeds 
the insights offered by home blood pressure monitors by 
capturing clinically meaningful digital vascular biomarkers 
such as central blood pressure, augmentation index, 
augmentation pressure, and more. Designed for the home 
health, patient monitoring and clinical trial markets, this 
groundbreaking device syncs to a HIPAA-compliant cloud-
based portal and leverages AI to offer actionable insights 
for the improvement of health and wellness.
https://conneqthealth.com/
Booth: #8143, LVCC North Hall
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Timekettle Launches 
M3 Translation 
Earbuds
 BOOTH 9870  The first generation of the Timekettle M se-
ries translator earbuds, M2, was introduced in 2020 on 
Indiegogo as the first translator device that 
provides offline translation service. This year 
sees the launch of the next M series Gener-
ation, M3, integrating Timekettle exclusive HybridComm 1.0 
that provides an optimized translation experience while also en-
hancing the music quality. Applications include travel occasions 
and simple business meetings that require translations in differ-
ent languages.

Product features include: •3-in-1 translator earbuds that inte-
grate multiple functions for translation applications, music listen-
ing and phone calls; •Time Translation Modes including Touch 
mode for simultaneous interpretation in a lengthy conversation and Listen mode for one-
way interpretation. In this mode, M3 can automatically pick up and translate sentences, and 
plays continuously right in your ear. The translation history is also saved for your review.

Davensi Readies Smart 
Investment App
 BOOTH 61243  Davensi, the next generation financial services company 
that combines Web3 decentralized finance and market intelligence, is 
launching its smart investments app at CES 2023. The “DV Invest” app, 
as part of the “DV Suite,” is designed to enhance the investors’ journey 
in the Web3 space, bringing together the safety and regulation of tradi-
tional finance and the potential high growth and diversification of de-
centralized finance. DV Invest offers a broad range of new investment 
opportunities over crypto currencies, tokens, security tokens, tokenized 
assets and NFTs, curated according to Environment Sustainability Gov-
ernance (ESG) criteria. Investment strategies are powered by smart AI/
ML-based portfolio management automation tools designed by high 
performance quantitative traders and data scientists.

In addition, Davensi, in collaboration with ESG-recognized experts 
and organizations, is developing the Davensi Sustainability Impact In-
dex (DSI) that measures the users’ net environmental impact of their in-
vestments managed on the Davensi Platform.

DV Invest is scheduled to be live in Q2 2023 with tiered subscrip-
tions. An early-bird pre-sales campaign will be launched this month.

Timekettle’s M3 
translation earbuds

A-T Rolls Out Full Range of Gaming Headsets
 BOOTH 18266  Audio-Technica is featuring its complete 
range, new and old, of gaming headsets at CES 2023. 

Most recently, the brand launched its latest range 
of gaming headsets inspired by a deep heritage of high-
quality audio, the ATH-GL3 ($99.00) and ATH-GDL3 
($129.00). Offering an expansive sound for an immersive 
gaming experience, these lightweight high-fidelity head-
sets offer all-day comfort and are available in open-back 
and closed-back options. Both headsets are equipped with 
features, such as a detachable boom microphone, built-in 
volume control, and mute switch for convenient control. 
In addition, both headsets are compatible with PS4, PS5, 
Xbox One, Xbox Series X, laptops, PCs and other devices 
with a standard 3.5 mm TRRS headset connector or with 
a separate mic input and headphone output.

The brand will also be displaying its line of premium 
gaming headsets, the ATH-G1 ($169.00) and ATH-
G1WL ($249.00). Each headset offers 45 mm drivers that 
bring studio-quality sound to every detail of a game’s vir-
tual environment. Audio-Technica’s ATH-GDL3 gaming headset
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Sonical Launches Platform for Ear Computer
 VENETIAN HOSPITALITY SUITES  Sonical, the start-up 
aiming to drive the next major wave in wearable com-
puters, is launching its CosmOS Headphone 3.0 
Operating System for its upcoming RISC-V-based 
ear computer platform. The CosmOS OS will en-
able third-party developers to create apps that can 
be downloaded onto the ear computer to transform 
the ubiquitous ear phone into a wearable that can en-
able improved music listening, intelligent noise-can-
celling, advanced hearing enhancements, Ear-EEG, 
pulse oximeter and more accurate motion tracking, 

to name just a few. For example, Sonical partner, 
Segotia, an Ireland-based advanced audio and neuro 
technology company, is developing a growing ecosys-
tem of plugins and apps for hearable devices to tran-
sition to Headphone 3.0.

“At CES, we are showing our CosmOS operating 
system running on production-ready hardware,” said 
Sonical CEO Gary Spittle. “We will demonstrate how 
to download apps from the cloud and run them direct-
ly on next-generation processors tucked neatly into a 
Headphone 3.0 device that fits in your ears.”

ATBHASH Unveils Domestic 
Violence Reporting App
 BOOTH 61238  Based in Paris, lawyer-founded tech com-
pany ATBHASH is making an impact with the debut 
of mobile application Nanshe at CES 2023. The free 
mobile application allows victims of domestic violence 
to share evidence of abuse to authorities without the 
risk of their abusers finding out. This is made possible 
through the use of CEERTIF, ATBASH’S advanced 
blockchain technology system that provides a safe way 
to store intellectual property, and geo-locate its users 
(in most cases, victims).

In a system designed by judicial officers and legal 
specialists, Nanshe stores evidence through the block-

chain such as SMS and email transcriptions, photos, 
correspondence on the family computer, videos and 
voice recordings. These files give domestic violence vic-
tims key evidence to serve as proof of abuse when as-
serting their rights in court. Considering that 82 per-
cent of female domestic violence victims in France do 
not report their abuse to local authorities, Nanshe has 
the potential to be lifesaving.

Abbott’s Aveir VR Leadless Pacemaker

Abbott 
Garners Trio 
of Innovation 
Awards
 BOOTH 8713  Abbott has been honored with three 
CES 2023 Innovation Awards in Digital Health 
for its life-changing technologies.

Abbott, which has received nine CES Innova-
tion Awards in the past two years, has been hon-
ored for:

The Aveir VR Leadless Pacemaker: Touted 
by the company as the world’s only leadless pace-
maker with a unique mapping capability to as-
sess correct positioning prior to placement and 
designed to be completely retrievable. The system 
was developed by Abbott to treat patients with 
slow heart rhythms and eliminates wires used to 
deliver therapy in traditional pacemakers.

Proclaim Plus SCS System: Abbott’s lat-
est advancement in neurostimulation therapy 
to treat chronic pain using low doses of target-
ed BurstDR stimulation that can be adjusted as a 
person’s therapeutic needs evolve across up to six 
areas of the body.

Alinity m Monkeypox PCR test: A first of 
its kind, Abbott received FDA Emergency Use 
Authorization of its PCR test for detecting the 
monkeypox virus.

ATBHASH’s Nanshe domestic violence reporting app
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CES CONFERENCE SESSIONS
FOR THE MOST UP-TO-DATE SCHEDULE SEE: CES.TECH/SCHEDULE

SATURDAY,  
JANUARY 7

9:00 AM - 9:40 AM

CONFERENCE SESSION | FEE: $

The Future of Streaming

Location: LVCC N258

Competition between the streamers has never 

been fiercer. Have we reached a tipping point 

where consumers with a multitude of streaming 

services cut back on their subscriptions? 

This session will explore the future of the 

major streaming services as they explore new 

models to drive revenue and audience.

Fee Required: Yes

9:00 AM - 9:40 AM

CONFERENCE SESSION | FEE: $

Banking in the Age of AI

Location: LVCC W232

Our machines are learning about how we 

spend and save. Can they really help us?

9:00 AM - 9:40 AM

CONFERENCE SESSION

How To Stay Warm in a Crypto Winter

Location: ARIA Mariposa Ballroom 4

Just a year later, we’re far from the NFT 

boom that engrossed 2020 and 2021 and 

now we’re in a state of crypto recession. 

Hear from executives, creators and 

builders who have weathered previous 

crypto winters and what to expect next.

9:00 AM - 9:40 AM

CONFERENCE SESSION | FEE: $

An Unparalleled Health Tech Partnering 

Opportunity (sponsored by BCG)

Location: LVCC N250

Capital investment in digital health has 

increased exponentially over the last five 

years, resulting in a strong ecosystem of 

health tech companies and talent. The 

decline in funding this year has created 

an unparalleled partnering opportunity for 

corporates pursuing growth in health tech.

Presented by: Consumer Technology Association

9:00 AM - 9:40 AM

CONFERENCE SESSION

Working Towards a Circular Economy for 

Critical Minerals, Electronics and Batteries

Location: LVCC W219

Consumer electronics and the batteries that 

power them are important sources of critical 

minerals. During this interactive session, 

attendees will learn about EPA’s efforts to 

strengthen the nation’s critical mineral supply 

chain through their electronics recycling strategy 

and batteries initiatives under the Infrastructure 

Investment and Jobs Act (IIJA) and have the 

opportunity to share their work with EPA.

9:00 AM - 9:40 AM

CONFERENCE SESSION

Investing and Innovating in the United States

Location: Venetian Expo Startup Stage

A CTA discussion with Jasjit Singh, 

Executive Director of SelectUSA. This 

session will explore the SelectUSA program 

at the Dept. of Commerce and why the 

United States is an attractive location for 

international investment and innovations.

9:20 AM - 10:20 AM

CONFERENCE SESSION

Conversation with a Commissioner

Location: LVCC N262

CTA’s “Conversation with a Commissioner” 

series offers one-on-one conversations 

with Commissioners from key U.S. 

federal agencies, including the Federal 

Communications Commission (FCC) and 

Federal Trade Commission (FTC).

Presented by: Consumer Technology Association

10:00 AM - 10:40 AM

CONFERENCE SESSION | FEE: $

Cyber and Other Threats: Protecting Digital Health

Location: LVCC N250

Cybersecurity, ransomware, privacy, technology-

related injury and clinician liability are just 

a few of the risks impacting digital health. 

This panel will bring together experts to 

discuss current cyber and other threats and 

how organizations can protect themselves.

Presented by: Consumer Technology Association
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10:00 AM - 10:40 AM

CONFERENCE SESSION | FEE: $

The Era of Sustainable Consumer Electronics

Location: LVCC W219

Consumer electronics companies are 

embracing sustainability in new and creative 

ways. Learn how companies are taking 

the lead to focus on sustainable solutions 

and the challenges that lie ahead.

10:00 AM - 10:40 AM

CONFERENCE SESSION | FEE: $

NEXTGEN TV Scales to New Heights - 

Consumer and Business Opportunities

Location: LVCC N258

NEXTGEN TV is proving linear television can 

thrive. Learn where it’s live, where it will launch 

next, where to buy and its stellar features.

10:00 AM - 10:40 AM

CONFERENCE SESSION | FEE: $

Fintech’s Push towards Inclusivity

Location: LVCC W232

Our banking systems have not served 

the underbanked well. How is FinTech 

helping cast a wider net? What are the 

obstacles to serving more people?

Presented by: Consumer Technology Association

10:00 AM - 10:40 AM

CONFERENCE SESSION

The Risks and Ethics of NFTs

Location: ARIA Mariposa Ballroom 4

With the growth in popularity of digitally 

native IP, creators now must consider 

privacy, security, copyright, and more. Hear 

from experts navigating these issues.

10:00 AM - 10:40 AM

CONFERENCE SESSION

Product Inclusion Strategies and Successes

Location: Venetian Expo Startup Stage

Accessibility and innovation is positively 

impacted by technology. Hear from innovators as 

they share their strategies for creating inclusive 

product solutions, from ideation to outcome.

Presented by: Consumer Technology Association

10:40 AM - 11:40 AM

CONFERENCE SESSION

Congressional Perspectives: Tech and 

Innovation Policy in the 118th Congress

Location: LVCC N262

With the convening of the 118th 

Congress, hear from members of Congress 

on technology innovation policy and 

the road ahead in Washington.

Presented by: Consumer Technology Association

11:00 AM - 11:40 AM

CONFERENCE SESSION | FEE: $

Women’s Health Tech Enters a New Era

Location: LVCC N250

Women’s health tech is facing new challenges 

and opportunities. Hear from experts about 

what comes next, challenges that lie ahead and 

factors driving the surge in women’s health tech.

Presented by: Consumer Technology Association

11:00 AM - 11:40 AM

CONFERENCE SESSION | FEE: $

Renewable Energy, Renewable World

Location: LVCC W219

By using renewable energy, we can protect the 

world’s natural resources and the places we 

call home. Learn more about the renewable 

energy solutions that are renewing our chance 

of creating a cleaner and better future.

11:00 AM - 11:40 AM

CONFERENCE SESSION | FEE: $

Changing Dynamics of TV Viewing

Location: LVCC N258

Television never stops reinventing itself. It is 

fiercely competitive. We have record sales 

and yet falling household penetration. Get 

different perspectives on the changes, winners 

and losers from these television experts.

11:00 AM - 11:40 AM

CONFERENCE SESSION | FEE: $

Alternatives to Traditional Banking

Location: LVCC W232

Jimmy Stewart and the Bailey Building & 

Loan are quickly becoming anachronisms, 

replaced by everything from neobanks, 

to credit unions to entrepreneurial banks. 

Where will you do your best business?

11:00 AM - 11:40 AM

CONFERENCE SESSION

The Changing Metaverse Landscape: 

Challenges as Opportunities

Location: ARIA Mariposa Ballroom 4

How to use this current shifting landscape 

as an opportunity to innovate. How are savvy 

executives and entrepreneurs treating this 

quiet time in crypto as a moment to build?

11:00 AM - 11:40 AM

CONFERENCE SESSION

Diverse Representation Plus 

Innovation Equals Success

Location: Venetian Expo Startup Stage

Innovation is key to growing the tech ecosystem. 

With the uncertainty around the current 

economy, how are business leaders and 

entrepreneurs navigating the new landscape 

and placing an emphasis on innovation?

Presented by: Consumer Technology Association

AS OF DECEMBER 23, 2022
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1:00 PM - 1:30 PM

CONFERENCE SESSION | FEE: $

Personalized Medicine: The Future of 

Cancer Treatment is Not One-Size Fits All

Location: LVCC N250

Moderna CEO Stéphane Bancel will discuss 

the potential to leverage the power of mRNA 

technology in personalized approaches to 

treating cancer. He will also discuss the 

Company’s investigational personalized 

cancer vaccine program, which is powered 

by Moderna’s mRNA platform technology.

Presented by: Consumer Technology Association

1:00 PM - 1:40 PM

CONFERENCE SESSION

Driving Environmentally Sustainable 

Tech sponsored by Deloitte

Location: LVCC W219

With environmental sustainability a top 

priority, CIOs face increasing mandates to 

lead transformation in achieving net-zero—or 

carbon negative—objectives. Join us to learn 

how organizations are leveraging technology 

to deliver on climate and sustainability 

commitments to investors and customers.

1:00 PM - 1:40 PM

CONFERENCE SESSION | FEE: $

Gaming and Brands: The Great Opportunity

Location: LVCC N258

Experts discuss what made the last year 

the right time ingratiate themselves with 

gaming consumers and why you should too.

1:00 PM - 1:40 PM

CONFERENCE SESSION

Global Startups Pitch final by ENRICH in the USA

Location: Venetian Expo Startup Stage

ENRICH in the USA Silicon Valley Funding 

Summit (pre-CES) and partner my Global 

Village will showcase their top Global 

Startups and Scaling-ups and pitch 

competition winners for a last battle.

1:00 PM - 2:00 PM

CONFERENCE SESSION

Who’s in Charge: The Next Frontier 

in Cybersecurity Policy

Location: LVCC N262

Securing our nation’s communications networks 

and consumer IoT devices requires an all-of-

the-above approach. Who is leading the effort?

Presented by: Consumer Technology Association

1:00 PM - 3:00 PM

EVENT

Autonomous Challenge @ CES

Location: Motor Speedway

The Indy Autonomous Challenge (IAC) 

returns with the Autonomous Challenge @ 

CES. Take part in the thrill of this head-

to-head autonomous racing competition: 

Nine fully autonomous racecars roaring at 

speeds of more than 190 mph, vroom! 

Transportation will be available between 

the Las Vegas Convention Center (LVCC) 

and the Las Vegas Motor Speedway on 

a first-come, first-served basis. 

There is also rideshare pickup/drop off, as 

well as free parking onsite at the Speedway.

Presented by: Consumer Technology Association

1:30 PM - 1:50 PM

CONFERENCE SESSION | FEE: $

Digital Twins and the Coming Revolution 

in Medicine (spotlight speaker)

Location: LVCC N250

Digital twins are now being used in healthcare. 

What are the challenges and opportunities 

to unlock its full potential? A leading 

technologist will discuss the role digital 

twins could play in treatment, diagnosis and 

research, and the challenges that lie ahead.

Presented by: Consumer Technology Association

2:00 PM - 2:40 PM

CONFERENCE SESSION | FEE: $

How Low-Power IoT Can Help Save the Planet

Location: LVCC W219

Climate disasters, breaking infrastructure, 

stressed supply-chains and low food productivity 

are certainly issues in the public foreground, 

but there’s hope. Sensorization, or “Mass IoT” 

– widespread deployment of communicating 

sensors – can help predict and speed response 

to many of these problems. Connectivity like 

narrow-band IoT (NB-IoT) and low-power wide 

area networks (LP-WAN), as well as messaging 

protocols like lightweight M2M (LW-M2M), not 

only cut the costs of transmitting data but offer 

low-cost hardware options and extend the life 

of batteries and other components. This panel 

will discuss how new technologies are driving 

down the cost of communicating devices.

2:00 PM - 2:40 PM

CONFERENCE SESSION | FEE: $

In pursuit of health: Redefining health approaches 

for how we age (sponsored by AARP)

Location: LVCC N250

Join this discussion about the expanding role 

technology is playing in combatting disease 

and helping people live longer, healthier lives.

Presented by: Consumer Technology Association
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2:00 PM - 2:40 PM

CONFERENCE SESSION | FEE: $

The Biggest Technology Trends in Gaming in 2023

Location: LVCC N258

When it comes to tech trends impacting our lives, 

the video game industry is often one of the first 

places people get to see them in action. Experts will 

discuss gaming trends we expect to see in 2023.

2:20 PM - 3:20 PM

CONFERENCE SESSION

5G and Beyond - The Role of Tech in 

Delivering Connectivity to All

Location: LVCC N262

The consumer tech industry is driving the 

5G revolution. What’s next in the effort 

to bring broadband services to all?

Presented by: Consumer Technology Association

3:00 PM - 3:40 PM

CONFERENCE SESSION | FEE: $

The New World of Over-the-Counter Hearing Aids

Location: LVCC N250

New rules in the U.S. mean that, for the 

first time, people will have access to OTC 

hearing aids at much lower prices than 

traditional hearing aids. This session will 

explore how industry efforts will improve the 

lives of millions and how this can serve as 

a model for future health tech products.

Presented by: Consumer Technology Association

3:00 PM - 3:40 PM

CONFERENCE SESSION | FEE: $

The Metaverse is Here to Stay

Location: LVCC N258

The metaverse is the hottest buzz word in 

various industries but there are many visions 

and version of the metaverse. Experts from 

various industries will discuss how they expect 

the metaverse to impact their business.

3:00 PM - 3:40 PM

CONFERENCE SESSION

How to Build a Billion Dollar Network

Location: Venetian Expo Startup Stage

Join from Omi Bell, CEO of Black Girl Ventures, 

for a curated discussion on building your 

network as a part of building your business. 

Access to financial capital has been a major 

topic of conversation over the last few years 

with women receiving less than 3% of venture 

capital funding. Black Girl Ventures focuses 

on access to financial and social capital with 

the understanding that all capital comes 

from who you know and who knows you. 

We will unpack the journey of our panelist 

and how they have gained access to new 

networks in order to grow their business.

Presented by: Consumer Technology Association

4:00 PM - 4:40 PM

CONFERENCE SESSION | FEE: $

Hottest Trends in Audio Quality

Location: LVCC N262

Calling all audiophiles! Leading brands will 

discuss the hottest trends in quality audio 

experiences. How are companies embracing 

new technologies and collaborating with content 

communities to meet consumer expectations?

4:00 PM - 5:00 PM

CONFERENCE SESSION

Privacy Porridge: Getting the Policy Just Right

Location: LVCC N258

The 117th Congress advanced bipartisan privacy 

legislation. Can the 118th Congress pass a 

bill that protects consumers and innovation?

Presented by: Consumer Technology Association

Avikus, an affiliate startup of HD Hyundai specializing in autonomous ships, 
presented NeuBoat, an autonomous navigation solution for small-sized leisure 
boats under the company’s theme of ‘Expansion of Marine Leisure Experi-
ence’ at CES 2023.

NeuBoat categorizes obstacles in eight categories including vessels, boats 
and buoys, and sets the optimal route to avoid obstacles and maximize fuel 
efficiency. Additionally, it helps users dock boats with its 3D surround view 
system and collision alert, alleviating one of the biggest challenges and 
concerns for sailors.

Avikus succeeded in increasing fuel efficiency by 7% and reducing  
greenhouse gas emissions by 5% on transoceanic voyage of a large-sized 
LNG ship with its level 2 autonomous navigation system.

The company plans to launch NeuBoat, the industry’s first autonomous 
navigation solution, on tablets and mobile devices in the second half of 2023.

HD Hyundai Avikus Launches a New Horizon of Ocean 
Life with an Autonomous Navigation Solution FIND US AT BOOTH 6841

Hyundai ad 9X3 v1.indd   3Hyundai ad 9X3 v1.indd   3 12/28/22   12:30 PM12/28/22   12:30 PM
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CANON Amanda Seiken (left) and Emma Ansari get an immersive 
experience into director M. Night Shyamalan’s latest thriller, ‘Knock at 
the Cabin,’ using the company’s latest imaging innovations.

WOMEN IN CONSUMER TECHNOLOGY Women in Consumer Technology (WiCT), an organization that 
promotes the advancement of women in the consumer technology industry, honored the recipients of its 2023 Legacy Awards at 
its 14th annual CES networking reception Thursday night. Pictured between guest speaker Gary Shapiro, president and CEO, CTA, 
and event master of ceremonies Jackie Black, senior director, membership, CTA, are (l-r) WiCT advisory board members Michelle 
Troupe, Krista Haughey, and Carol Campbell (who is also the group’s founder), Legacy Award recipients Jessica Paskon, JoAnn 
Arcenal, Angela Larson, Norma Garcia-Muro, and Kinsey Fabrizio.

BARACODA Baracoda Daily Healthcheck (Booth 52939) was at CES Unveiled with its products 
that include a smart toothbrush that helps you brush more efficiently, a bathmat that checks your 
weight each time you stand on it, and a smart mirror that acts as the hub, presenting information on 
its surface that is controlled by gesture to avoid fingerprints. 

SK The SK (Booth 16955) “Future Marks” section of its exhibit uses state-of-the-art media 
technologies to show a future the world may face without taking action to address the climate crisis. 
Visitors will see the impact of rising sea levels against the backdrop of world landmarks. The display 
ends with a pointed message: “Time to act now…Let’s go on a net-zero journey together.”

SCENES FROM THE FLOOR
WHAT’S GOING ON AT CES 2023

CES23_D3_live.indd   76CES23_D3_live.indd   76 1/6/23   4:19 PM1/6/23   4:19 PM
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Solutions to Keep Seniors Safe
BY JOHN SCIACCA
With people living longer and wanting to have a 
better quality of life while remaining at home in 
their later years, using technology to provide virtual 
care and improve independent living is a topic that 
is on more people’s minds. “Virtual Care and Inde-
pendent Living: Keeping Seniors Safe” brought to-
gether a panel of experts to discuss the senior and 
caretaker market, highlighting the role of technol-
ogy like Personal Emergency Response devices 
(PERs) and independent living solutions, and look 
ahead to how things can be improved. 

The panel included Yaniv Amir, president of Es-
sence USA, which is a market leader in security and 
healthcare; Steve Burger, president and co-found-
er of Aided, a provider of comprehensive monitor-
ing solutions and aging-in-place concierge servic-
es; Joshua Di Francis, head of incubation at LG 
Electronics’ Silicon Valley innovation lab where 
he is helping LG expand into new areas including 
healthcare; Daniel McCaffrey, VP of digital health 
and software at OMRON Healthcare, a company 
that has been in the remote monitoring space for 
50 years; and Charlotte Yeh, chief medical officer of 
AARP Services.

The panel was moderated by Kristen Hanich, 
director of research at Parks Associates, and fo-
cused on the trends in home healthcare, what role 
virtual care plays and how services will come to-
gether in the future. 

According to studies, the top five current care-
giving solutions includes PERs and medical alert 
devices, smart speakers and displays, home sensor 
systems, smart watches, and DIY smart home de-
vice solutions. During the pandemic, 36 percent of 
people aged 65-plus reported using telehealth ser-
vices, which was a vast increase of the 6 percent 
used in 2019, proving that awareness is growing in 
this category. 

According to Amir, as seniors become more ac-
tive, mobile PERs become really important. People 
are looking for wearables that can give wellness in-
formation along with panic solutions, like watch-
es, and they are seeing bigger companies going into 
health solutions, like Apple Watch with fall detec-
tion, Amazon with passive fall detection and Alexa 
being a conduit to a call center. 

Yeh noted that historically PERs were designed 
for old people, and no one wants to admit to being 
old. For these devices to succeed, they need to be 
designed for all, not just for older people. “Where 
is the joy, the laughter, the connection?” she asked. 
“Why are there no hearing aids that look like 
blingy earrings or that translate 25 different lan-

guages so you can travel? Where is the fashion and 
the fun? We need to bring that in so we’re not wor-
ried about safety, but thinking about having fun 
and thriving.” 

Burger said his company looks at this from the 
total family aspect. Caregivers/adult children are 
often caught in the middle, and they are “the sand-
wich generation”—caring for their own family 
along with parents. 

McCaffrey said it can be difficult to get seniors 
to adopt a new technology, and that the technol-
ogy community needs to get creative and collabo-
rate to find products that will work and have adop-
tion. Though he is encouraged about patients going 
to doctors and asking about things like FitBit or 
Apple Watch, which offer remote monitoring. “We 
have to rise to the occasions as healthcare compa-
nies and offer similar experiences.” 

There is also the cost of healthcare, which can 
cause both financial and emotional strains on the 
family. Burger mentioned a caregiver could expect 
to spend around $10,000 per year and put in 1300 
hours of work, whereas assisted living can cost be-
tween $4500–9000 per month. “Eventually we’ll 
all be part of the end users someday, so we have to 
get this right.”

Yeh pointed out that another real problem is the 
perception of aging, with 40 percent of people hav-
ing a negative view of aging. “Older people are often 
shown negatively in media, and these pervasive im-
ages reinforce negative thoughts of aging, and this 
needs to be changed.” 

“We want monitoring that allows people to stay 
mobile, out in the community,” Yeh said. “It’s not 
aging in place; I call it thriving in motion.”

From left: Joshua Di Francis, LG Electronics’ Silicon Valley 
innovation lab; Daniel McCaffrey, OMRON Healthcare; and 
Charlotte Yeh, AARP Services.

From left: Lindsay Jurist-Rosner, Wellthy; Jenny Abramson, Rethink 
Impact; Elizabeth Gore, Hello Alice

Diverse Investment 
Drives Creative Solutions
BY STEWART WOLPIN
While finding the best modern technologies to adopt 
in their business is the main focus of CES attendees, 
the panel “Bold Solutions for a Changing World” fo-
cused on how the investment in women can drive sus-
tainable success.

According to panelist Jenny Abramson, founder 
and managing partner of Rethink Impact, the largest 
venture capital fund in the country investing in female 
entrepreneurs, 20 years ago less than 3 percent of ven-
ture capital dollars were going to women. “What was 
really shocking is, when you look up the data on invest-
ing in diverse entrepreneurs—women, people of col-
or—companies led by diverse entrepreneurs perform 
significantly better,” Abramson observed. “Companies 
led by women exit faster on average—one year faster. 
And, as we all know, time is money.”

But as the pandemic swept through the startup 
community, and as personal one-on-one meetings fad-
ed, “the investment dollars in women and entrepre-
neurs of color went down,” Abramson noted.

One problem that hampered investment in women-
led companies was the increase in people having to be-
come caregivers.

“It used to be that 6 percent of Americans lived in 
a household with three or more generations,” reported 
Lindsay Jurist-Rosner, CEO of Wellthy, a New York 
City-based company that works with companies and 
their employees to find the right health and caregiv-
ing solutions. “Now it’s 26 percent of Americans. It’s a 
massive women’s issue.”

Jurist-Rosner stressed that Wellthy’s clients see pro-
viding health and caregiving not as a benefit, but as an 
investment, even in the current challenging economic 
environment. If companies provide care infrastructure 
for their employees, they “can get more workers back 
into the workforce, which reduces their turnover call 
outs, and provides better work experience.”
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