Community Radio Project
Code of Editorial Integrity

Adopted: October 2026

Community Radio Project Mission: To inform, entertain, and empower the
people of the Four Corners Region through arts, culture, and public media
services.

Introduction

At a time of unprecedented change in the media, Community Radio Project (CRP)
management has reviewed and revised our current approach ensuring that CRP
operates at high levels of ethics and independence in order to assure that public trust in
our services remains high.

The following Code of Editorial Integrity is the basis for the CRP editorial policy. It was
adopted from the Public Media Code of Editorial Integrity developed by industry leaders
in 2013.

CRP recognizes that it must exercise diligence and discipline in order to maintain its
reputation as a trusted source of news, educational material, entertainment, and
information. CRP’s updated Principles of Editorial Integrity and Independence require
that CRP governing bodies and staff:

Comply with the CRP Mission Statement.
Adhere to the highest professional journalistic standards.
Maintain CRP’s independence and creative freedom with regard to creating and
disseminating content.

e Assure that CRP is not faced with undue influence from either internal or
external sources.

The Principles of Editorial Integrity and Independence have their roots in the
Constitution and Public Broadcasting Act (1967). They were developed through
participation in discussion, debates, and consultations involving hundreds of executives
and senior staff of public broadcasting organizations; faculty from schools of
journalism; and advisers in the areas of philanthropy, community engagement, news
media, and best practices for nonprofit organizations.

Trust is the most important asset public broadcasting carries forward into the evolving
public media future. Audiences rely on our information and perspectives as they make



decisions in their public and personal lives. The public consistently says public
television and public radio are their most trusted sources among many media choices.

Our independence is deeply rooted in American values of freedom of speech and the
press, both protected by the First Amendment of the Constitution. The Public
Broadcasting Act reinforces that independence, which directed the Corporation for
Public Broadcasting (no longer in existence since defunded by the federal government in
2025) to protect public broadcasting entities “from interference with, or control of,
content or other activities.”

Public confidence in our organization is strengthened by the regulations and legal
requirements that accompany our Federal Communications Commission (FCC) licences
to broadcast, our federal recognition as a nonprofit educational and charitable
organization, and the federal funds (when available) that contribute to our work.

We assure the public’s continued trust by holding ourselves to rigorous voluntary
standards of integrity including in how we govern CRP, produce our work, raise funds
for content and operations, and conduct ourselves in our communities. CRP operates in
a wide range of circumstances in the communities we serve and the programming and
other activities that we provide.

While offered as a model for all public service media, the principal focus of the Code of
Editorial Integrity is the public television and radio stations that benefit from public
support as nonprofit organizations/corporations. The principles, policies, and practices
of the code define and unify an evolving field. Stations and other public media
organizations will adapt and apply the code in ways that both reflect shared values and
address their unique circumstances.

The Board of Directors of CRP affirm our principles, policies, and practices through our
support of this Code of Editorial Integrity.

Community Radio Project Code of Editorial Integrity

Our purposes are to support a strong civil society, increase cultural access and
knowledge, extend public education, and strengthen community life through electronic
media and related community activities. The public’s trust in CRP’s content, services,
and relationships is fundamental to achieving these purposes.

We earn the public’s trust through the quality and excellence of our work, the inclusion
and reflection of the diversity of our communities, and a commitment to defined
professional standards and practices.



We take specific steps to ascertain and understand community needs, issues, and
interests; to assure respect and civility in our forums and discussions and impartiality
and objectivity in our coverage of complex and controversial matters;and to be
accessible, accountable, and transparent to those who use our services and the
community as a whole.

Our standards apply to all the content we produce and present, regardless of subject
matter, including news, science, history, information, and cultural content. They apply
across all the channels and platforms we use including broadcasting, online, social
media, print, and in-person events.

Governance and Management for the Common Good
We govern our activities in ways that promote the common good and the public interest

and that reflect our commitment to integrity and trustworthiness. These obligations
supersede personal and institutional agendas.

We make important organizational decisions in open meetings of our governing bodies,
which we announce to the public in a timely fashion. We make key financial statements
available to the public. The only exceptions to these provisions are in matters related to
personnel, business matters of proprietary and competitive nature, and legal matters
that require confidentiality.

We assess community needs and interests to inform and guide editorial decisions and
employ approaches that ensure we have been inclusive of the full community and a
diversity of voices, experiences, and views.

We require our decision makers to disclose possible conflicts of interests to their
colleagues, and to remove themselves from decisions where such conflicts exist. Senior
members of our professional staff are accessible to the public. Information about how to
contact them is available on our website.

We regularly discuss and debate elements of this code along with other editorial and
fundraising guidelines, review the success of their application in our work, and affirm
and update the code and guidelines as appropriate.

In fulfilling these commitments to accountability, we are guided by and adhere to
multiple legal and regulatory frameworks within which we work. Principal among these
are laws, rules, and regulations that govern the licensing of noncommercial, educational
broadcast stations, federal and state policies that apply to nonprofit organizations, and
requirements applied to organizations that benefit from federal investment in public
media.



Ideas, Culture, and Forums With Respect and Civility

We contribute to the civic, educational, and cultural life of our communities by
presenting a range of ideas and cultures and offering a robust forum for discussion and
debate.

Journalism That Reports Events and Issues With Accuracy and Integrity
We pursue facts about events and issues in our communities and other important

matters that affect people's lives with accuracy and integrity.

Inclusion and Reflection of Our Communities’ Diversity
The integrity of our work is reinforced by incorporating the diversity of demography,
culture, and beliefs in our communities and the nation into our work and our content.

Transparency in Program Selection and Content Creation
We share with our audiences and the public the mission based and practical reasons for

our program choices. We seek to be transparent in how we gather and report news and
create other content.

Transparency in Fundraising
We aim for respectful relationships with our donors and clear understanding among

donors and others about our fundraising operations. We acknowledge the sponsors of
our programming and disclose the terms on which we obtain such support.

Preventing Undue Influence
We assure that our editorial process is free from undue influence. We take care in

deciding from whom we seek and accept funds and in setting boundaries with respect to
those who contribute.

Consistent Editorial Standards in Partnerships and Collaborations

We bring our standards into editorial partnerships and collaborations through which we
expand our capacity to serve, add to the perspectives we share with our audiences, and
enhance the timeliness and relevance of our work.

Ideas, Culture, and Forums With Respect and Civility

We contribute to the civic, educational, and cultural life of our communities by
presenting a range of ideas and cultures and offering a robust forum for discussion and
debate. In doing this work we provide:
e Public access to information resources, and opportunities for life-long education,
the cultural offering of the arts, humanities and sciences, and forums and media
through which to experience a diversity of voices, experiences, and views.



e (Citizen access to means for expressing concerns, asking questions, providing
answers, and sharing viewpoints and ideas in ways that are heard and
respectfully considered.

e Civil discourse and interaction among people with varying interests and
perspectives, leading to greater shared knowledge and understanding of
differences, constructive problem solving, and sustained community building,.

Portions of these activities are accomplished through forums for perspectives and
opinions on matters that are important to our communities, including interview
programs, panel discussions, talkshows, debates, online discussions and similar
opportunities for officials, experts, advocates, and citizens to express their views and
hear the views of others.

In all of these settings, we strive to support a vigorous marketplace of ideas without
advocating, endorsing, or certifying a particular point of view. When inviting
participants, we seek people who, by reason of their expertise and experience, are able to
add perspectives and insights across a broad range of views on issues of concern to our
communities. From time to time, audience members may hear points of view with which
they disagree.

We work to include individuals who help provide balance among the main positions on
important issues, although not always in a single program, online discussion, or event.
We ask participants in our forums to create a level of clarity by providing details,
examples, and evidence to support their contentions. We give them opportunities to
respond to criticism and seeming inconsistencies.

Journalism That Reports Events and Issues With Accuracy and Integrity
We pursue facts with accuracy and integrity about events in our communities and other

important matters that affect people’s lives. By doing so, our aim is to foster an informed
and engaged public that, in turn, enables a strong and effective democracy.

We take responsibility for the validity of the content we present. We operate within a
system of defined professional principles, ethics, and practices in gathering data and
perspectives. We are transparent about editorial decision making processes.

We make every effort to assure that we are accurate. We use consistent standards and
approaches in verifying the facts we present and the sources of information we use.

Whenever feasible, we attribute the sources of our information. We resist anonymity,
especially with respect to opinion, speculation, or personal attacks, and permit it only if
we are without other means to gather compelling, verifiable information.



We put the facts we report in context. In our coverage of politics and controversial
topics, we emphasize not only accuracy and full attribution, but also an impartial,
nonpartisan approach and attention to competing views.

We welcome comments and corrections. If we receive additional facts that could add to
the precision of what we present, we are committed to timely modifications and
corrections.

We present a full range of views on controversial subjects, sometimes in a single story
and sometimes over the course of a series of programs or set of commentaries presented
in a timely fashion.

We seek out individuals and organizations mentioned in our coverage and reports when
others have made unfavorable or critical allegations about them so that they have an
opportunity to respond to such assertions and our audiences are more fully informed
about the controversy.

We avoid stereotyping, with particular attention to race, gender, age, religion, ethnicity,
geography, sexual orientation, disability, physical appearance, and social status.

In our reporting, we make a distinction between the accountability of public officials,
business and nonprofit leaders and others who serve the public or seek power and
influence, and the greater rights and expectations of privacy of private individuals,
which we endeavor to respect and protect.

We are straightforward with our audiences. When we present the work of others, we say
SO.

When we edit interviews and other material, we strive to preserve the original meaning.
When we process audio, video, or images electronically, we do so only to enhance clarity
and not to distort meaning or mislead audiences as to how or when the content was
obtained. We tell the people and organizations we cover who we are and what we are
doing unless public or personal safety is at serious risk and this open approach will not
produce vital information. We will generally avoid an undercover approach, but will
disclose when we have done so.

When we make mistakes, we will admit and correct them, either in the same venue in
which they were made, such as an on air broadcast, in the ensuing version of a report or
program, such as the online version of a story, or on-demand version of a program, or
both.



Inclusion and Reflection of Our Communities’ Diversity
The integrity of our work is reinforced by incorporating the diversity of demography,

culture, and beliefs in our communities and the nation into our work and our content.
We look to the full diversity of our communities as we ascertain needs and interests to
which we might respond.

We assure that people with different backgrounds, perspectives, and experiences are
heard and seen as both sources and subjects of our programming and are invited to
participate in our activities.

We seek to create content and activities that reach and serve a diversity of people,
recognizing that different programming attracts people with different values, beliefs,
lifestyles, and demography.

We treat the subjects of our programming with respect. We include points of views that
may not be widely shared and individuals and groups that are infrequently heard or
seen outside their own communities.

Transparency in Program Selection and Content Creation
We share with our audiences and the public the mission based and practical reasons for

our program choices, We seek to be transparent in how we gather and report news and
create other content.

We choose programs and content for broadcast and online presentations that are
consistent with our overall mission and purpose. We are also guided by our public
service priorities, which focus our work on particular needs and issues and on service to
particular communities and audiences. Our mission statement and service priorities are
prominently displayed on our website.

Our content decisions are also shaped by practical considerations, such as the need for
an overall coherence to our service, other media, the costs of different kinds of
programming we create, the costs of programming we acquire, and our overall
resources. We aim for public understanding of these public services and the practical
reasons for our decisions, especially when we make substantial changes in the direction
or focus of our programming or services.

Topics we cover for broadcast and online delivery are selected at regular editorial
meetings of our professional staff. We welcome suggestions about what to cover and
encourage comments, criticisms and corrections of our work. We publish the names,
position, and contact information for senior members of our staff on our website.



Several criteria influence topic selection, beginning with the importance to our
community and the fit with our organization’s public service priorities. Other factors
include relevance to our audience, timeliness, potential impact, our capacity to bring
something new or unique to the topic, and our ability to take on the topic or issue in a
way that meets our defined editorial standards.

We work to verify and authenticate the information we present in ways that are visible
and understandable to the public. We use and cite public records, publications, and data
bases whenever possible. We identify the individuals or organizations that are the
source of our information unless such disclosure jeopardizes the livelihood or safety of
the source or it is otherwise impossible to obtain information that we believe to be
newsworthy and reliable. We identify the locations where we gather facts and from
which we report.

We offer opportunities for audiences to learn more about the matters we cover through
providing sources of additional information and views, such as a fuller version of
interviews from which we have quoted, original documents used in our research and
reporting, or places to find the views of those we consulted or considered in preparing
our report.

We engage with our audiences on these matters, including in settings in which editorial
decisionmakers discuss our broad principles, policies, and practices as well as specific
editorial decisions with the public.

Transparency in Fundraising
We aim for respectful relationships with our donors and a clear understanding among

donors and others about our fundraising operations. We acknowledge the sponsors of
our programming and disclose the terms on which we obtain such support.

Our public service depends on donations of all sizes from many different sources. We
maintain the trust and confidence of these donors and our communities bv making clear
the purpose and uses for which we seek their support, making every effort to understand
a donor’s intent and, after accepting the gift, working to carry out the donor’s wishes.

We inform donors about how donor records will be used. We protect personal and
confidential information that we obtain during fundraising activities or through our
ongoing relationships with these donors.

We are sometimes asked to exchange or rent our donor lists to other organizations. If we
intend to do so, we inform donors and give them an easy means to “opt out.” We do not
exchange or rent donor lists to political candidates or political action committees.



We communicate directly and explicitly with donors about our editorial standards that
bring rigor and integrity to our work, the legal requirements that surround our donor
relationships, and the boundaries between funders and our editorial process. Within
that framework, we keep donors informed about operations, welcome their suggestions
and feedback, and value their role as advocates in the community.

We always disclose, on air or online as appropriate, the funders of specific programs,
areas of coverage, or other activities. We acknowledge any person or organization that
gives us money or other valuable consideration to broadcast specific content, as follows:

e We acknowledge donors that sponsor the broadcast of a program with broadcast
announcements associated with the program. We also acknowledge with
broadcast announcements (providing permission is given) donors that have
provided substantial general support.

e We acknowledge donors that support the production of specific programs in
on-air announcements. We keep a list of these donors in a publicly available file.

e We acknowledge donors that sponsor political programming or discussions of
controversial issues of public importance ( other than such discussions during
regular news and public affairs programs) in on-air announcements. We keep a
list of these donors and additional FCC required information about the sponsors
in a public file.

We do not accept anonymous gifts for the production of specific programs.

If a person or organization that has provided substantial funds to the station
becomes the subject of a news story or other program, we disclose the
relationship in the program or in an announcement adjacent to it, whether or not
the donation was in support of the story or program.

e On our website, we publish a list of funders that have provided substantial
support for creation of specific programming or areas of coverage along with a
brief statement of the programs or content areas that the donor supports. We also
publish a list of donors that have contributed substantial funds for or general
support,when we have permission to do so.

e We report the overall costs of fundraising, including personnel, consultants,
special events, and related support costs. This reporting is part of our overall
disclosure of revenue and expenses in our public file as part of our Annual
Financial Report.

Preventing Undue Influence
We strive to assure that our editorial process is free from undue influence. We take care

in deciding from whom we seek and accept funds and in setting boundaries with respect
to those who contribute.



Alarge and diverse group of funders supports our work, including many individuals,
businesses, and foundations. Most of the funding we receive supports overall operations
rather than specific programs or series. A diversity of sources, the number of
contributors, and the unrestricted character of funds all reinforce the independence and
integrity of our editorial process.

We give careful attention to contributions and grants that support specific programs,
projects, and activities. We seek to avoid both the reality and appearance of
inappropriate influence.

We reserve the right to refuse any donation for any reason, including, but not limited to
perceived conflicts of interest, potential audience misconception regarding a funder’s
role or influence, and perceived impact on our reputation, integrity, or fundraising
ability.

Funding and Underwriting for News Programming
We exercise close scrutiny when deciding who can fund, sponsor, or otherwise

underwrite ongoing news and information programming. We are especially cautious
with respect to political funders whose principal purpose or agenda is to bring about a
specific political outcome or to influence public policy on controversial matters that are
the current subjects of our ongoing coverage.

We do not accept funding of ongoing news and information programming from political
parties and candidates for public office.

News Specials, Documentaries, and Other Individual Information Programs

Even with effective safeguards that separate funders from editorial decisions, we have
an obligation not to undermine our credibility by accepting support for specific
programs from organizations whose participation would raise serious concerns about
our editorial independence. This includes for-profit and non-profit organizations and
governmental institutions. We therefore weigh the potential for appearance of conflict,
while carefully avoiding any actual conflict. In making these assessments, we
occasionally consider whether support from multiple organizations, with multiple
perspectives and interests, is appropriate when funding from any one such organization,
alone, would not be.

We don’t accept funding that would obligate us to provide coverage of a topic that we
would not have covered with general funds or that requires more extensive coverage
that the topic’s value or importance warrants.
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Funding and Underwriting for Music, Arts, and Cultural Programs
We do not accept funds for arts and cultural programs that focus on reviews and

recommendations from organizations with a direct interest in the works or
performances. We occasionally consider funding from a music or cultural performing
group or venue to support the presentation of performances by such groups or at such
venues, depending on the answers to such questions as:

Is the performance likely to meet our standards of quality for such material?
Does the group or venue have broad community support and interest or is there
another community focused rationale for presenting the performance?

e Isthere an appropriate reason to accept production funding from one community
arts organization while declining such funding from another?

Funders and Underwriters as Partners in Content Creation

When we accept funding from an organization that will also play a role in the creation of
content, we do not substitute others’ editorial judgment for our own. We assure that our
presentation of content produced through partnerships with funders meets our defined
editorial standards. We disclose when a funder has joined us in the creation of content
we present.

Consistent Editorial Standards in Partnerships and Collaborations
We bring our standards into editorial partnerships and collaborations through which we

expand our capacity to serve, add to the perspectives we share with our audiences, and
enhance the timeliness and relevance of our work.

We engage in ongoing efforts to build connections that deepen our knowledge of the
communities we serve and our awareness of potential partners for projects.

We look for alignment in the motivation and goals of potential partners and
collaborators and those of our organization. We focus on principles, values and practices
and understand that differences in style or tone among our partners may contribute to
our ability to serve the full community.

We maintain our defined editorial standards when partnering with other entities. We
identify and articulate our principles, policies, and practices to all stakeholders in our
partnerships and other collaborations. We require our partners to adhere to the same
standards for any shared content, including transparency in the editorial process and
the disclosure of content funders.
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Our standards follow our content to other technologies and contexts. For example,
hosting or facilitating a community discussion, town hall, or forum requires editorial
judgments using the same standards we apply in our broadcast or online activities.

We disclose our editorial partners and provide to the public a brief description of their
and our roles and responsibilities. The form and frequency of these acknowledgements
and disclosures will vary with the character of the relationship and the editorial content
or activity that it produces.

Employee Activities Beyond Their Public Media Work
The actions of our employees even when “off the clock,” affect our public trust in our

integrity, credibility, and impartiality. We expect employees to uphold our integrity in
their personal as well as their professional lives.

We respect the active personal lives of public media employees and their many interests,
activities, and relationships. We are mindful, though, that employees’ activities beyond
their public media work can affect our reputation and public trust. We therefore ask
employees to integrate the principles and values of public media editorial integrity into
their personal lives.

All public media employees should:

e Aspire to high standards of integrity and ethics in their personal lives, including
dealings with friends, associates, public behavior and use of social media.

e Be alert and sensitive to conflicts of interest between personal interest (including
family members) and their professional public media responsibility.

e Make a distinction between communications that are part of professional public
media responsibilities and all other communications.

e [Exercise careful judgment about, limit, and in some cases forego, engaging in
partisan activities or advocacy regarding controversial issues of public
importance.

For employees and volunteer staff with direct responsibilities for news and public affairs
content, including senior staff with which ultimate editorial decisions reside:

e Outside activities should never interfere with a staff member's work obligations
or give the perception that the staff person would be unable to cover a story
impartially.

e Do not accept gifts, favors, and fees (including free travel or special treatment)
from those with an agenda on matters of public importance or with whom it is
important to preserve detachment and impartiality.
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Generative Artificial Intelligence (from the NPR Ethics Handbook)

What audiences see and hear from NPR and CRP has always been, and will always be,
the product of human beings. NPR and CPR have also always been leaders in finding
creative uses for new technology. If used thoughtfully, Generative Artificial Intelligence
(GAI) is a tool that may be able to help us fulfill our mission as journalists, become more
efficient in our work, and possibly help free staff up to do things that are more creative
and critical to advancing our journalism.

Accuracy
Guideline: We are responsible for the content we create, with or without the use of GAI.

Plagiarism and accuracy are major concerns with GAI, which scrapes the internet for
information and material, and uses that material to generate seemingly new products.
We should always assume that what GAI comes up with is not original, and we don’t
know to what extent it is simply plagiarizing. If we use GAI to help with our work, we are
still responsible for the content of that work, and that includes making sure we are not
plagiarizing. We must also check to ensure that the information GAI delivers is accurate
and reliably sourced. We cannot assume that the information delivered is correct.

As technology evolves, our use of it will evolve as well, but our use will always be within
the framework of the standards that guide all of our journalism.

Completeness
Guideline: Don’t rely on GAI to include all angles of a story.

GAI doesn’t know what it doesn’t know. As journalists we constantly question our
assumptions, one of the most important being: Have we included all of the viewpoints
and aspects of the story we are covering? We have a responsibility to make sure we are
looking at every issue from multiple viewpoints. If we are using GAI as a reporting tool,
it may well miss important aspects of a story. It’s important that we be aware of that
potential shortcoming throughout any reporting process that includes the use of GAI.

Impartiality
Guideline: GAI can’t check its own biases, that's our job.

GAI has no sense of ethics or morals. Those must come from us, the users. We will be

expected to ensure that anything we produce using GAI conforms to the standards laid
out in this document and the NPR Ethics Handbook.
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GAI may seem autonomous, but it is the product of human beings. As such, it shares
and can exacerbate the biases of those who created and programmed it, and the biases
of the material that was used to train it. As we use it, we must be on the lookout for
those biases just as we always must look out for our own biases, those of our sources,
and those of our colleagues.

Transparency
Guideline: If GAI played a significant role in our reporting we should share that fact

with our audience.

As the main transparency section of the NPR Ethics Handbook says, “We reveal as much
as we practically can about how we discover and verify the facts we present.” As we do
with the other aspects of our journalism, if GAI plays a significant role in the reporting
of a story, we should reveal that fact with our audience. If you are not sure whether your
use of GAI was significant enough to include in your story discuss it with Standards and
Practices.

Guideline: We must protect our work.

Because GAI systems learn from data, they may take anything we put into them and add
it to their knowledge base. As a result, no NPR or CRP employee should ever put any of
NPR’s or CRP’s intellectual property into any GAI system that NPR or CRP have not
approved for such use. NPR’s and CRP’s intellectual property includes everything we
have created in the process of our work, from our notes, to our draft of a story to memos
about coverage ideas.

Excellence
Guideline: GAI when used correctly can help us be better journalists.

GAI does, however, open up a whole realm of possibilities. It’s a great tool for some
tasks that are “hard to do but easy to verify,” such as helping to identify key themes in
large documents. NPR is introducing approved GAI products to help journalists in their
work. NPR is also providing guidance on how to safely use these tools for tasks,
including assistance with research, transcription, and workshopping headlines. As we
work with these tools, we will become more familiar with what they can and cannot be
used for. Our review policies will change, as will this guidance.

As media outlets continue to incorporate GAI technology in various ways, NPR and CRP
will remain among those that choose to keep humans firmly in control. Keeping that
control will mean we are upholding our journalistic standards even as we find ways of
incorporating GAI into our work.
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Integrity of Images (from the New York Times Ethical Journalism Handbook)
Any of our published images that readers or viewers will understand as depictions of
real events must be genuine in every way. Guidance includes:

e People or objects should not be rearranged, reversed, blurred, distorted, or
removed from a scene. Cropping photos to omit extraneous outer portions of a
photo is a recognized practice.

e Limit adjustments of color and/or gray scale to what is minimally necessary for a
clear and accurate reproduction.

News situations must not be posed or contrived.

If a photo has been posed, altered, or manipulated to serve the same purposes as
an illustration, editors and journalists should be confident that the image will not
be mistaken for a news photo. Photos manipulated to serve as an illustration
should be labelled as such.

e If a staff member is uncertain about the use of a photo or illustration, consult
with the Executive Director.
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