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6.1 Telling Public Radio's Story

The purpose of this section is to give you an opportunity to tell us and your
community about the activities you have engaged in to address community
needs by outlining key services provided, and the local value and impact of
those services. Please report on activities that occured in Fiscal Year 2021.
Responses may be shared with Congress or the public. Grantees are required
to post a copy of this report (Section 6 only) to their website no later than ten
(10) days after the submission of the report to CPB. CPB recommends placing
the report in an "About" or similar section on your website. This section had
previously been optional. Response to this section of the SAS is now
mandatory.

Joint licensee Grantees that have filed a 2021 Local
Content and Services Report as part of meeting the
requirement for TV CSG funding may state they have
done so in the corresponding questions below, so
long as all of the questions below were addressed as
they relate to radio operations in such report. You
must include the date the report was submitted to
CPB along with the TV Grantee ID under which it was
submitted.

 

6.1 Telling Public Radio's Story

1. Describe your overall goals and approach to address identified community issues, needs, and interests through your station’s vital local
services, such as multiplatform long and short-form content, digital and in-person engagement, education services, community information,
partnership support, and other activities, and audiences you reached or new audiences you engaged.

WUSF continues to reach into our community so that our reports feature the people who live here: we source their voices; we cast a wider
net; and provide solutions journalism with a focus on the issues that impact the community. Health, environment, politics, and local culture
stories were prominent this reporting cycle. The WUSF digital and cross-platform approach to content creation continues to attract new
audience, and is crucial to our long-term service and success with all audiences. All WUSF news staff, reporters and editors, must contribute
to identifying community issues. We are tracking on-line response and engagement, and sourcing more intentionally into our communities.
Unsolicited community outreach was re-imagined to help keep reporters safe while WUSF continued to encourage reporters to “find” a story
that would not otherwise appear on our radar. WUSF continues to focus on improving the quality of our digital news service and content; and
continues to grow its news audience, along with building other brands including Arts Axis Florida and The Zest Podcast. Editors continue to
work throughout each weekend, rather than when news is “breaking” on the weekend, as news about the pandemic and other issues
(including last year's red tide outbreak and elections) remain top of mind for our readers and listeners. WUSF’s FY21 online reporting and
outreach (Twitter, Facebook, Instagram) resulted in a 40% increase in page views to our websites from our social accounts compared to the
previous year, and an audience reach of more than 3.6 million impressions. WUSF is also seeing significant increases in our online listening
audience, and the WUSF Public Media Facebook page -- with nearly 12,800 followers -- is seeing its posts reach more than 105,000 people
on a monthly basis. WUSF also had 5.03 million page views in 2021, including approximately 3.3 million unique page views. Results indicate
we are making progress: • Our stream cume has increased by 56% • Audio downloads are up 36% • Smart speaker use is up 5% • Mobile
device use for streaming is up 13% • Our streaming numbers have increased by 45% A look at our audience numbers from WUSF Fall 2021
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indicates that 8% of our audience is Black; and this audience accounts for 15% of the listening to WUSF. This is a slight increase over last
year. 15% of our listeners are Hispanic; and these listeners account for 11% of our listening audience. The number of listeners and the
percentage of their listening time with WUSF are increases over last year. Black and Hispanic listeners are about one-quarter of the listening
audience. The Black audience overall is listening nearly 6.5 hours per week and their loyalty is healthy at 43%. While there are slightly more
Hispanic listeners than Black, they listen less at about 2.5 hours per week and their loyalty to the station is low at about 25%. Our coverage of
the Coronavirus and its impact on our community continued. Ongoing: on-line updates from our HEALTH NEWS FLORIDA team; reports and
special features with a look into the disparities in health coverage in underserved communities; outreach through on-line surveys; and a
fundamental shift in how resources were managed to keep up. Between July 2020 and June 2021, Health News Florida’s website had nearly
500,000 users and 900,000 page views. It’s newsletter, which is delivered five days a week, had more than 3,500 subscribers and an open
rate of more than 30 percent. Health News Florida’s team continued to provide updates on the Coronavirus, including need-to-know
information involving case numbers, testing and treatments. When the vaccine became available in December of 2020, much of our coverage
shifted toward the state’s distribution efforts. As a trusted source of news, our content provided valuable information to our community. We
also followed up on the one-year anniversary of the Black Lives Matter movement with a look at what has changed in our community for racial
equality. WUSF Public Media collaborates and coordinates with the activities of its licensee, the University of South Florida. Activities include
collaborations with campus student, faculty and community groups and highlight the contributions of, and issues related to, African Americans,
women, veterans, older Americans, disabled citizens, migrants, under-served communities, Latin Americans, Asian and Indian Americans to
science, education, culture, politics, healthcare and other critical areas of community living. All jazz styles are included in WUSF’s jazz
programming - Afro-Cuban Brazilian, Jamaican, traditional; and the art of African-Americans, women, Asian and Hispanic composers,
conductors, and performers are featured in all of our classical music programming. Even a year into the pandemic, many music venues either
remained closed or were open sporadically. Our jazz staff continued to bring live music to listeners in our Friday night feature that took
listeners to a live jazz performance space – virtually each week – called JAZZ CLUB FRIDAY. We programmed music that was recorded at a
famous jazz venue, added photos on line, and wrote articles to accompany the performances with historic and musical references. SIDE
DOOR AT THE PALLADIUM was born out of the love of live jazz in our community, featuring a unique collaboration with a local jazz venue
called Palladium Theater. They provided WUSF with recorded concerts from previous years, and we worked together to support jazz and the
local artists in WUSF’s ALL NIGHT JAZZ (airing 7 nights per week, 9am-5am). The Coronavirus pandemic shut down many local arts venues
and greatly impacted performance organizations. WUSF Public Media played a vital role in providing our community access to the Arts pre-
pandemic – and our role become even more vital once uncertainty set in. The creation of Arts Axis Florida launched with the start of the
pandemic, and proved to be a rich and vital community resource that is now a part of WUSF Public Media. This is a free platform and
comprehensive initiative that provides an arts “hub” for the West Central Florida market and beyond that is accessible to everyone. Arts Axis
Florida is comprised of: • Archived content • Online tours • Embed links for video and audio performances • Links to websites WUSF
collaborates with WLRN Public Media in Miami and WJCT in Jacksonville to present a live, weekly call-in program focused on the most
important issues facing Florida and Floridians – THE FLORIDA ROUND UP. This comprehensive look at the weeks’ biggest stories with
journalists and experts from around the state includes forums for audience discussion on air through live calls and constant tweeting
throughout the show. WUSF reporters are often featured as guest experts. This was a busy year with ongoing coverage of the Coronavirus
pandemic and a contentious Presidential election in a key swing state like Florida. Local voices and solutions-based journalism allowed our
reporters to really focus on community issues this past year, including important stories on politics, health, the environment, the Arts, and
underserved communities. Politics – WUSF News produced 1,372 political stories that were led by the Presidential election, and races for key
local offices. Medicaid/Healthcare – More than half of the 1,951 health stories we reported focused on the continuing spread of COVID-19
throughout our community and the impacts on daily life. Environment – There were 1,168 treatments on this important topic. Public Safety –
WUSF produced 1,114 stories, a significant number of which focused on alerting our audience about potential hazards associated with the
Atlantic Hurricane Season and assorted weather events. Arts – There was robust coverage of our rich arts community with 239 stories.
Underserved Communities – WUSF news was very intentional in this coverage with 501 stories in FY21.

6.1 Telling Public Radio's Story

2. Describe key initiatives and the variety of partners with whom you collaborated, including other public media outlets, community nonprofits,
government agencies, educational institutions, the business community, teachers and parents, etc. This will illustrate the many ways you’re
connected across the community and engaged with other important organizations in the area.

Community engagement and collaboration with other public media stations were in place leading up to the 2020 election. In early 2020 we
collaborated with WMFE in Orlando and utilized our partner resources from America Amplified to create and present a weekly Facebook Live
program called THE STATE WE’RE IN. Our efforts were recognized with an Excellence in Innovation Regional Murrow award. First airing in
April 2020, we invited listeners and viewers “in” with experts and community leaders. The mission was to inform and engage listeners on the
Coronavirus. In June there was a quick pivot to ask “What Do the Recent Protests Mean for Central Florida” (with Angela Herrera and
Akristionna King, community activists from Orlando and Kenny Irby, Pastor and Director of Community Intervention for the St. Pete Police
Department). We knew we also had to continue to provide information each week on the Coronavirus – with cases climbing, parents and
teachers figuring out how to get kids safely into schools, struggling small businesses, an unpredictable economy, testing still confusing, and
questions from our citizens. Weekly programs continued for several months as we reported on the Black Lives Matter movement in our state
and the Coronavirus pandemic. The collaboration was important and effective, so we mapped out a plan to coordinate our efforts on the 2020
Election. This included broadcast and digital coverage, with live reports and produced features to help tell the story leading up to, and on
election night. Story examples: audio diaries from listeners; canvassing; counting the votes; what to expect on election night; results;
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amendments; voting machines and manual counts; and analysis. While we were fortunate in that 2020 was a mild hurricane season for our
area, our partnership with the Florida Public Radio Emergency Network (FPREN) continues to be vital and important. This is a state-wide
collaborative – and assists stations throughout Florida reporting and tracking severe weather – cold, storms, and hurricanes. Our partnership
with FPREN allowed for live updates and “phases” for extended coverage and live two-ways with our local reporters. This past year, WUSF
Public Media and FPREN have updated this community on severe conditions from tornadoes to major storms. WUSF also collaborates with:
Spectrum Bay News 9 – a local 24-hour, TV news service, sharing daily newsroom budgets and audio; The Tampa Bay Times Newspaper by
sharing news budgets and working together on weekly political fact-checking reports; WLRN public radio in Miami on state health policy
reporting; WMFE, WJCT and WLRN on education reports; The Sarasota Herald Tribune Newspaper on major stories with a regional impact;
with the University of South Florida on story ideas, student cross-training, and outreach; and with other public radio stations throughout the
state of Florida. WUSF continued to be an active participant in the Florida Climate Reporting Network, which includes dozens of state media
organizations, from newspapers to public media who have agreed to share content and collaborate on projects that help Floridians better
understand what climate change means to them and their communities. WUSF has been able to increase its presence of online
environmental coverage, and our original reporting has been published in newspapers including the Tampa Bay Times, one of the largest
newspapers in the Southeast United States. WUSF News reached out to people (on-air and on-line) to learn about their experiences with
climate change. Weather-related issues with heat, flooding, poor health, loss of wildlife, as well as how their homes and livelihoods may have
been impacted. These ‘voices’ were important and helped us cast a wider net as dozens of local residents replied. We heard from many
people who are not actively involved in environmental advocacy, but had a real story to tell. This outreach also led to several audio postcards
as well as several story ledes regarding environmental injustice and the impacts of climate change on Black and brown communities,
including health effects. Also, WUSF worked with NPR’s investigations team to report on an investigation into the U.S. Department of Housing
and Urban Development reselling homes in flood-prone regions. WUSF’s commitment to the student intern program continued, but with virtual
training and reporting safely from their homes and dorm rooms. A diverse group of students are brought into the newsroom as any other
professional would be – through an application and interview process. Once they have been selected, they are trained to research, write,
produce, and report on air and online; they are guided through newsroom ethics; and edited like all reporters before delivering a final product.
Interns were assigned GA and digital stories; here are examples of their work: - Our interns were heavily involved in our ongoing coverage of
the Coronavirus pandemic: looking at such aspects as testing and vaccination efforts; ever-changing state and local mask ordinances; the
effect of the pandemic on young people, schools, graduations, summer camps, nursing homes, and medical professionals; public opinion on
different COVID topics and pandemic misinformation; and how the pandemic was impacting businesses in a variety of industries, such as
office rentals, street festivals, cruise ships, and even mall Santa’s. - Interns contributed to our coverage of the 2020 Presidential Election,
including how some Florida residents living abroad were voting; how social media affects voters’ decisions; and a number of amendments on
the state ballot. - Interns also reported on environmental issues, including rising sea levels; the Piney Point phosphate spill; and the damage
plastic waste causes on our waterways. - Interns reported on a number of other education-related stories, including how the University of
South Florida was handling the potential closure of its College of Education undergraduate program and USF’s efforts to improve minority
student enrollment and retention. They also reported on local colleges’ efforts to help sexual assault victims. - Interns produced a number of
stories on the ongoing lack of affordable housing and rising rents in the Tampa Bay area and across the state. They also did a number of
stories on traffic and infrastructure issues that come with the continued growth and development in the region. - These students also produced
a number of stories on another pair of crises affecting many people locally and statewide – fentanyl overdoses and the opioid epidemic. - The
Tampa Bay area saw continuing sports success during this time period, and interns contributed to our coverage of the championship runs of
the Rays, the Bucs, and the Lightning. That coverage included a number of stories related to Super Bowl LV and events that took place
around it in Tampa in February 2021. - And our student reporters covered areas of local interest, such as the discovery of a number of
“forgotten cemeteries” across the area; the return of the Special Olympics to Tampa; the unveiling of a memorial to St. Petersburg lynching
victims; the 50th anniversary of Hillsborough County School desegregation; the emergence of “Buy Nothing” groups in the area, and a
program that helps children and young adults with disabilities learn how to ride bicycles.

6.1 Telling Public Radio's Story

3. What impact did your key initiatives and partnerships have in your community? Describe any known measurable impact, such as increased
awareness, learning or understanding about particular issues. Describe indicators of success, such as connecting people to needed
resources or strengthening conversational ties across diverse neighborhoods. Did a partner see an increase in requests for related
resources? Please include direct feedback from a partner(s) or from a person(s) served.

WUSF Public Media has responded to our community’s need for information and engagement – by focusing more resources and intention on
meeting our audience with what they need and where they need it. Streaming, digital devices, digital engagement and web services have all
been a continued focus of our work this past year. WUSF’s voter-centric election coverage focused in particular on Black and Hispanic voters
in our region, as part of the CPB-supported America Amplified community engagement project. Done in partnership with WMFE in Orlando,
WUSF held multiple listening sessions with minority college students. A series of voter audio postcards broadcast before the election
highlighted the voices of several minority voters. WUSF was a partner in a statewide news series called ‘The Class of COVID,’ where Florida
journalists partnered to explore the high costs of the pandemic for children and young adults. Our WUSF reporter focused on the impact to the
families in Florida’s migrant worker community, dealing with the risks related to illness and the stigmas around undocumented residents. Next
Generation Radio Florida – in January 2021 - WUSF Public Media hosted the Florida edition of NPR’s Next Generation Radio highlighting
audio and digital stories about the experiences of Floridians affected by COVID-19. These stories were produced by college students and
recent graduates in Florida. The WUSF Public Media weekly newsletter has been reformatted and we continue the work to improve it for value
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and service. Top local news stories are prominently placed along with local arts and cultural events in our community. We are happy to report
that our newsletter open rates continue to perform above the national average. THE ZEST PODCAST is a Florida-centric food podcast that
combines food, culture, and the history of Florida into a weekly conversation that appeals to people inside and outside the sunshine state. The
addition of an associate producer has helped improve the technical quality and allowed for a wider, more diverse variety of stories and guests.
Social Media impressions, episode downloads and impressions from our digital ads indicate a strong sense engagement and increasing traffic
for the podcast, as well as new audiences for WUSF Public Media. 2021 Cumulative Analytic Results • Social Media Impressions: 37,131 •
Episode Downloads: 71,328 • Static Digital Ad Tile Traffic Across All Brand Websites: 1,152,935 January 2022 Analytic Results • Social Media
Total Impressions: 5,394 • Episode Downloads: 8,901 • Static Digital Ad Tile Traffic Across All Brand Websites: 320,962 AWARDS: WUSF
received recognition from a variety of prestigious news organizations throughout the country: Florida Broadcasters: Among Florida’s
commercial and public media broadcasters, WUSF was named as Radio Station of the Year 2020; and our news team collected 6 first-place
awards and 10 finalist recognitions. Citing “exceptional work in broadcasting, digital news and podcasting by WUSF journalists amid a year of
pandemic upheaval and social unrest,” the award recognized our wide range of news projects, public affairs, and feature programming: -
Election coverage - Protests and racial tensions - The children of migrant farm workers - COVID testing in the Black community - The Zest
Podcast - Environmental reporting PMJA: WUSF News won a first-place award for a spot news story on how undecided voters were
considering their choices at a Trump rally; and two second-place awards: for a sports feature on how Tampa Bay Rays fans were hopeful a
World Series win would improve future turnout for the team; and for a digital piece on Iowa Democrats holding a caucus in Florida (among
other places). Edward R. Murrow: WUSF Public Media’s Health News Florida and WFSU News were awarded a 2021 national Edward R.
Murrow Award for an in-depth news series that focused on the skyrocketing number of Florida children involuntarily committed for psychiatric
evaluations. The award in the small radio news series category focused on The Baker Act, a 50-year-old law not created with kids in mind.
The collaborative project highlighted the stories of children sent into confinement by school officials, often without notifying their parents. Each
day in Florida, about 100 kids are involuntarily committed. The five-part “Committed” project found children were the fastest-growing group of
people subjected to the Baker Act rules, with more than 36,000 children affected each year. The was a collaboration with WFSU Public Media
journalist Lynn Hatter and edited by WUSF Health News Florida Editor Julio Ochoa. It was conceived and produced as a project for the Fund
for Journalism on Child Well-Being, a program of the USC Annenberg Center for Health Journalism’s 2020 National Fellowship. Regional
Murrow Awards: WUSF won 3 Regional Murrow Awards for election coverage and health reporting. Our presidential election coverage was
voter-centric rather than on the ‘horse race,’ and WUSF was recognized for continuing election coverage featuring stories: on the Iowa
Caucus taking place in Florida; Republican women supporting President Trump; how Florida seniors were voting in the midst of a pandemic;
and the Hispanic vote in our region. The Edward R. Murrow Excellence in Innovation award was given to “The State We’re In” created by
WUSF, its collaborative partners at WMFE in Orlando, and the CPB-supported public media community engagement initiative - America
Amplified. In April 2020, we developed a Facebook Live show to reach people who might not tune into public radio stations or other traditional
media, providing the community a trusted link to information at a time when most of the state and country was shut down. For 16 consecutive
weeks, THE STATE WE’RE IN featured in-the-moment information about coronavirus, difficult conversations about racial justice and fact-
based information about voting. Between August and November, attention shifted to the upcoming election. Those conversations focused on
talking directly with voters, answering their questions and dispelling misinformation. WUSF’s Health News Florida was also recognized with a
Regional (as well as the National) Murrow Award in the ‘News Series’ category for “Committed.” (details mentioned above). Green Eyeshade
(Society of Professional Journalists southeastern United States): Reporter Kerry Sheridan won second place in the Feature Reporting
category for her arts and culture story on how retirees’ are keeping the tradition of ‘circus music’ alive during the pandemic, and news anchor
Lisa Peakes won third place in the newscast category. Sunshine State (SPJ Florida): The newsroom won first place in two categories (series,
feature reporting, and for best news website); four second-place honors and six third-place awards. Stories were recognized for reporting on
health, transgender protesters, elections, and the arts. Griot Drum (Tampa Bay Association of Black Journalists): The station was honored
with three first place prizes in these categories: General Reporting, Multimedia Reporting; and Feature Reporting.

6.1 Telling Public Radio's Story

4. Please describe any efforts (e.g. programming, production, engagement activities) you have made to investigate and/or meet the needs of
minority and other diverse audiences (including, but not limited to, new immigrants, people for whom English is a second language and
illiterate adults) during Fiscal Year 2021, and any plans you have made to meet the needs of these audiences during Fiscal Year 2022. If you
regularly broadcast in a language other than English, please note the language broadcast.

WUSF was a partner in a statewide news series called The Class of COVID-19, where Florida journalists explore the high costs of the
pandemic for children and young adults. Our reporter focused on the impact to the families in Florida’s migrant worker community, dealing
with the risks related to illness and the stigmas around undocumented residents. WUSF produced more than a dozen features on how
distribution of the COVID-19 vaccine exposed inequities in Florida's health care system. Our stories focused on the voices of residents in
communities of color and how Florida's (problems with the) handling of the coronavirus pandemic and vaccine distribution affected them. And
our work on this project continues. While it was a relatively mild hurricane season for this part of Florida, last year WUSF included the basic,
“get water, fill your tub, batten down, buy supplies” kinds of stories – critical information and an important service to our community - and we
continued our partnership with FPREN (Florida Public Radio Emergency Network) – which included published updates, mapping, predictions,
and vital information from the National Hurricane Center. WUSF continues to include and engage all audiences and to air diverse voices from
our community on our weekly public affairs program FLORIDA MATTERS. The program’s producer and hosts embrace the WUSF goals and
commitment to success that reaches across all platforms – with a podcast version available for anytime-anywhere listening, and the program
is engaging with listeners on social media and through digital platforms. The pandemic and the election really took center stage this past year
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– as we did all we could to provide insight and updates to help keep our audience safe and well informed. Economics, schools, family, travel,
testing and statewide initiatives were on our radar, and were all part of the playlist on FLORIDA MATTERS: - COVID could mean fewer
snowbirds this winter, what does that mean for the Tampa Bay businesses they frequent? - Concerns over mail-in ballots - What it’s like to run
a clinical trial during a pandemic - What a scaled back Super Bowl looks like for Tampa Bay - Preparing for a pandemic election - Farm
workers facing sub-standard conditions and challenges during a pandemic - Coronavirus survivor stories - Disinformation for the upcoming
election - Small businesses adapt to re-opening - First time voters and early voting - Small music venues still struggling - Uncertainty opening
schools - Reengaging voters - Census challenges - State budget cuts and COVID-19 - With COVID cases surging, how to gather over the
holidays - Florida under the Biden presidency

6.1 Telling Public Radio's Story

5. Please assess the impact that your CPB funding had on your ability to serve your community. What were you able to do with your grant that
you wouldn't be able to do if you didn't receive it?

CPB funding was important in our collaborative efforts with WMFE in Orlando during the election. WUSF’s voter-centric election coverage
focused on Black and Hispanic voters in our region, as part of the CPB-supported America Amplified community engagement project. CPB
funding has given us the resources necessary to seamlessly serve the audience through, and throughout the pandemic. The pandemic and
political climate of this reporting period was really unprecedented and without CPB funding, the energy, time, ability, muscle and brain power
required of our reporters would have been compromised. Funding from CPB allows for true devotion to the work. In addition to our on-air and
content staff, we relied on engineers, IT, and managers to help make it possible. Equipment needs were shifted and accommodated on a
massive scale. A team does not come together like this, and display this kind of resilience without knowing it matters. Continued funding from
CPB lets us know that it matters. And that we are all worthy of the investment. Listeners were well informed as Coronavirus cases continued
to spike, the vaccine was rolling out, guidelines were updated and changing, and our community made adjustments with new rules and
regulations. Our commitment to keeping the data updated was crucial. And our “Coronavirus Need to Know” section of wusf.org was a one-
stop-shop for families. This work was on-going, and at times, relentless. Without the support of CPB, our reporters and editors would not be
able to pivot when it mattered. Working in a “new reality” in FY21, WUSF has adjusted and continues to work efficiently and more effectively.
We continue to reach for more meaningful ways to engage with, and serve our audience. Funding helps make this possible. As we plan and
strategize for the year ahead, we cannot take a single step forward without the funding to carry out our mission. Our impact in the community
is CPB’s funding at work in a community. We have learned that we are capable of a lot. And without CPB funding, we simply don’t have the
resources to do our work. As we look ahead: Health Politics Diversity, inclusion, and equity issues Housing The Economy Sustainability
Flooding and climate change Education The Environment Transportation Living in a pandemic Helping people through a pandemic and an
economic crisis is one thing. Helping people OUT of that pandemic and that economic crisis, is another thing altogether. This is our charge in
the coming year. CPB gives us the ability to provide information, guide, learn, dig deep, explain, and help others understand. CPB funding
means that In-depth reporting and analysis from our own newsroom can continue, in addition to the work we’re able to pay for from NPR,
PRX, APM and other resources. CPB funding allows us to serve this community and provide them with information they need, where they
need it, and when they need it.

Comments
Question Comment
No Comments for this section


